                                                         Akshay 

DOB: 26th Oct, 1988
Email ID:  akshay.176974@freemail.com 
Contact No. C/o 0505891826
Objective: To get hold of a position that will give me the ability to relate my education to a growing industry. Look forward to work with a corporation that promotes superior products or services and give me with the chance to meet and go beyond assigned goals.

	Education
	
	

	Year 
	Degree/ Certificate
	Institute/ School/ City

	2011-13
	PGDM (Marketing)
	IIMT (Gurgaon)-Affiliated to Oxford Brookes University.

	2007-10
	B.B.A
	D A V Institute of Management , Faridabad

	2009
	Certificate of participation- Front Page 
	Aptech Computer Education, Shimla

	2007
	Class 12th (CBSE Board)
	Bharat National Public ,East Delhi

	2005
	Class 10th (CBSE Board)
	D A V Sr. Sec Public School Lakkar Bazaar Shimla HP


	Key Competencies

	· Basic knowledge about HTML/DHTML and comfortable with Microsoft Office(MS Word, Power Point)

· Creative, Adaptable and Team Player.

· Have knowledge and understanding about brand sourcing department in an E-commerce Business.


	Academic  Recognition & Achievements

	2003
	Participated in student talent promotion examination, Children Welfare Trust of India, Chandigarh.

	
2009-10

2013
	Awarded the Certificate of Excellence to Commend Achievement in academics (B.B.A)-4th Semester.

Awarded the Certificate of Excellence to Commend Achievement in academics (B.B.A)-5th Semester.

Live Project with McDonald’s to develop communication strategy on the basis of primary and secondary research for the newly launched Mc Grill Masala Burger.



	May-2012 – July-2012 – Cipla limited – Market Survey                                                                                            

	Project Title: Analysis on Cardiac market

	Objectives:

· To find out the market share of Cipla cardiac medicines in the specified area.

· To know the factors that influences the customers to purchase the products of Cipla.

· To know the performance of Cipla products in the market with other brands. 

	Outcomes:

· The project was on market survey which will help the company to know its sales in the particular cardiac category with its competitors. 

· Continual sale technique adaptability.

· The major outcome of this project report is that it gave the actual data of the monthly sales to the company which comes directly from the retailers and helps them to push their sales. 


	Feb-2013 – April-2013- Lightening Web Services- (Optiopedia.com)

	Job Position:  Assistant Manager- Sales

	Job Profile:

· Responsible for handling Optiopedia.com an encyclopedia for products and services in Delhi/NCR. OEM or Brand Owners acquisition and to maintain the relationship with technology & Customer Care team’s cooperation.    

· To keep up the pace of acquiring Brand Owners for Optiopedia.com & to fulfill the targets as defined by the Marketing & Sales Management.

· Conduct canvassing and cold-calls to increase effective working prospects.


	Extracurricular Activities

	· Participated in District Level Table Tennis Tournament, Shimla – Events: Boy’s and Men’s Single Year-2004-05

· Participated in Inter-School cluster- 13 Meet Tournament for C.B.S.E Affiliated Schools, Year-2004-05 


	Social Media

	·  ‘Akshay Sood’ (online) URL: facebook.com/rickyrocks.akshy

·  ‘Akshay Sood’ (online)


	Interests 

	· Cricket, Table Tennis 


