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	Objective
	A career in the Marketing field, which has prospects to a higher/more senior Management level.

	Education
	1982 – 1993                Althaghar School                               Jeddah, KSA

                        Elementary, Intermediate and Secondary levels   

1994 – 1998              King Abdul Aziz University                  Jeddah, KSA
                   Major: Mechanical Engineering (BS, Production Engineer)

	Work/Professional experience (1)


	Feb. 2006 – Present       PepsiCo International - Fritolay (Saudi Snack Food Co. Ltd.)                                                                       Riyadh, KSA

 Marketing Manager (extruded snacks and promotions) – GCC Region
Leading two marketing teams of 1) Extruded Snacks and 2) Promotions with the following responsibilities covering Middle East region:

· Giving directions and guidelines of the two teams to insure that the marketing plans are executed the right way to achieve business plan numbers and objectives.
· Identify new opportunities in the market and set the long/short term visions/strategies for Snacks category.
· Work closely with the company’s management to plan the short/long term company’s financial objectives.
· Due to shortage of resources and unfilled vacancies within the department, I worked as head of department leading the whole department with two marketing teams of (“Potato Chips” and “Snacks and Promotions”) within a period of almost 6 months (mid of March till August 2006).

	Work/Professional experience (2)


	June 2004 – Jan. 2006  Johnson & Johnson (Middle East)  Jeddah, KSA & Dubai, UAE
 Senior Brand & Sales Manager – Middle East Region
Dual responsibility in Marketing & Sales as follow:

· Senior Brand Manager for Adult Skin-Care and Wound Care Franchises handling Middle East region.
· National Sales Manager in KSA handling and managing the sales team for one of J&J distributors (TAMER).
· Country Manager for all J&J Brands in Yemen.

	Work/Professional experience (3)


	Jul. 2002 – May 2004   Johnson & Johnson (Middle East)   Jeddah, KSA & Dubai, UAE
Brand & Sales Manager – Adult Skin & Hair Care Franchise – Middle East Region
· Responsible for marketing all ASH Brands (PH5.5, Clean & Clear, Neutrogena and Roc) in KSA & Yemen and responsible for (ROC and Neutrogena) sales as (National Sales Manager) in KSA handling and managing the sales team for J&J distributor (TAMER).

	Work/Professional experience (4)


	Oct. 2000 – Jun. 2002  Johnson & Johnson (Middle East)   Jeddah, KSA & Dubai, UAE
Brand Manager - Infant / Children Franchise – Middle East Region
· Responsible for marketing the Baby Franchise in Arabian Peninsula and Levant region.

· Led the Relaunch of Johnson’s Baby Shampoo in the ME region which was the key behind achieving highest sales and share ever.
· Achieving highest share ever for Baby Bath in the Saudi Market.
· Led the launch of Top To Toe Wash in all ME region.

	Work/Professional experience (5)
	Oct. 1998 – Sep. 2000         Procter & Gamble
Jeddah,KSA
Assistant Brand Manager for Arabian Peninsula

Pert Plus:

· Led the Pert Plus relaunch behind the new “Tonic” concept and delivered a marketing program which included three commercials, in-store promotions and an outdoor campaign. Pert Plus market share started growing after a long period of stagnation.
· Created and implemented an innovative in-store promotion where I deployed an agency to sample/wash more than one million consumers in the Arabian Peninsula. Results delivered an increase in Pert’s trial and awareness levels.
· Qualified via research an outdoor campaign for Pert Plus behind the Saso Seal endorsement. The company used our Pert Plus learnings and reapplied the outdoors campaign on many other brands.
Crest:
· Led Crest relaunch behind a new end benefit, which is focused on “Smile”. Marketing plan involved the launch of 2 variants, 2 commercials, consumer promotions and trade events. The relaunch doubled the size of Crest in the Arabian Peninsula during a period of 6 months.

· Develop an in-store Crest event to drive its “whitening” benefit via point of sale materials, Crest “Mr Smiley” character and boosted trials through price coupons.

· Designed a lower trade distribution drive for Crest, which focused on building Crest visibility behind the deployment of display materials. As a result, Crest increased distribution in the lower trade and pharmacies by 30%.

Brand projects:
· Responsible for Managing two brands’ marketing plan budget with more than $5 million.

· Analysed several researches (qualitative and quantitative) including consumer, market and competitive data, which led to the development of strategies and action plans on the respective brands.

	Work/Professional Experience (6)
	June – August 1998         Saudi Aramco North Plant          Jeddah, KSA
Trainee Engineer (Engineering Division Department)

· Working with the team on Jizan pipeline project. I was responsible for choosing the material to be used in each stage based on each area conditions, at that time the material was approved and used for making the project in the field.

	Work/Professional Experience (7)
	June – August 1996         Saudi Aramco Refinery              Jeddah, KSA
Trainee Engineer (Mechanical Maintenance Department)

· Supervising all the maintenance operations in two boilers during the shutdown period that increased the efficiency by more than 10%.

	Additional professional activities
	· The Following Trainings at Procter and Gamble:

1- Presentation Skills. 2-Time Management. 3-Memo Writing. 4-People and Communication Skills. 5-Total Quality Fundamentals. 6-Assistant Brand Manager College. 7-New Hire College.

· The Following Trainings at Johnson & Johnson:

1- Project Management. 2-Writing Skills. 3-E-Commerce. 4-Advertising Leadership School. 5-Appraiser & Appraisee. 6-Fundamental Leadership Skills. 7-Crisis & Issue Management. 8-Safe Fleet. 9-Managing your e-mails (Microsoft Outlook training). 10-Process Excellence (General). 11-Marketing Excellence. 12-Advertising Leadership School (2). 13-Process Excellence – Six Sigma (White Belt). 14- Process Excellence – Six Sigma (Green Belt – 6 months project).

	Languages
	Arabic (Fluent), English (Very good).

	Extracurricular activities
	Member of ABJ ‘American Businessmen in Jeddah’ Club, which is sponsored by American consulate. Member of Saudi Science Club (Jeddah). Member of Safari Hunting Club (USA).

	Hobbies
	Scuba Diving, Hunting, Camping, Video Games, Travelling.

	Awards received
	Best Boy scout. One of the best “big idea” submitters in 2001.

	Personal Inf.
	Marital status: Single. - Nationality: Saudi. – Date of Birth: May 12, 1976. - Place of Birth: Jeddah, KSA.


