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PROFILE

A flexible and highly motivated business development associate with a proven track record of success in FMCG and Communication Industries in initiating new business, maintaining and developing excellent rapport with clients and dealing with sales enquiries in a proactive manner while ensuring all legal and company standards are being met.
Seeking a challenging position to contribute to a company’s goals and objectives and improve market share, customer satisfaction and productivity performance.
PROFESSIONAL EXPERIENCE
Sales Executive                                                (March 2014 – To present)
Sawa International Trading Limited (Du Telecom Partner)

Maintained and generated new business through research, cold calling, email follow up and general marketing activities.

Provided a high level of customer service through follow ups on all sales enquiries to developed accounts set- cross and up selling at all opportunities to meet the client’s needs.

Maintained client CRM database showing the sales activities in the pipeline, including dates for follow up calls and all sales opportunities for customers to ensure that the sales target is achieved.

Obtain customer feedback from existing and potential customers to explore new business opportunities and enhance products performance and service delivery

Make follow up with the Partner and warehouse on the progress of existing orders and the deliveries.

Made accurate, rapid solutions to cost calculations, and provided customers with quotations to reduce the costs and expenses and get the most out of the service plan selected.

Identified and informed the potential customers on the available products and solutions, responded and followed up to ensure their satisfaction with the chosen products.

Developed and continuously reviewed the market penetration strategy in the SME market as well as corporate segments.
Security Officer                                                                      (December 2012 – February 2014)
Jumeirah Emirates Towers
Responsible for general patrolling and monitoring the building by being visible onsite to deterrent people and provide escort services on request. I also prepare routine and standardize reports on incidences, health and safety issues. Control access to staff and visitors accessing the area. Monitor the operations of the CCTV cameras and offer assistance in administering first aid, reporting accident and responding in a timely manner to set off alarms.

Customer Relations Representative /Accounts Manager          (October 2009 – August 2012) Diageo Africa (East African Breweries Limited (EABL)-Kenya)
Objective: To positively influence sales of EABL brands by regular contact, networking and motivation in allocated retail accounts and to operate a one portfolio EABL brand approach for both beer and spirits.
Duties and responsibilities
· Coordinated with marketing and communication departments to formulate promotional activities for the products while overseeing the maintenance of displays, signage and all presentation materials to ensure visibility of EABL products.
· Controlled the ordering and stock levels for each distributor by placing orders, making follow ups on orders and coordinated the distribution of the stock to the retail and wholesale outlets in the territory.

· Managed the allocated territories by developing new businesses and building rapport with distributors within the community, also attend organizational and community events for the purpose of relationship building and develop a broad customer base.
· Successfully achieved Sales Volume, distribution objectives by executing sale drivers in retail trade i.e. Quality, Distribution, Visibility, Pricing and Promotion. (QDVPP).

· Worked with distributors to come up with their periodic sales targets, implementation strategies and marketing partnership agreements, to ensure maximum revenue for both distributors and EABL.
· Encouraged professionalism and maintained a positive attitude among distributors while enforcing
EABL policies and procedures; terms of licensure and abiding by the state and local government rules and regulations.

· Documented, communicated and kept current on information about assigned clients including key players, new opportunities emerging issues affecting the market and management and assist Regional Retail Capability Manager in keeping EABL CRM data up to date.
· Ensured compliance to safety requirements at the work place through coaching and training of the distributors’ sales teams.
· Trained distributors’ sales teams to ensure successful implementation of sales and purchase plans to ensure brand sufficiency in the territory.
Selected Achievements
· Increased the number of outlets that sell East African Breweries Products from 60% to 75% in the q3 by taping on the new markets and existing gaps in the present outlets, through distribution and route to market.
· Improved the stock holding rate of each outlet from its normal operation per day to avoid out of stock and last minute rush through stock loans especially over the weekend and opening of stock points this grew the market to 80%

Came up with a promotion gimmick to increase brand loyalty of the main  brands that lead to an increase in the consumption and more market penetration to enable me achieve my set target.
Sales & Marketing Coordinator                  (January 2008 - September 2009)
Hotel Waterbuck Nakuru –Kenya
Monitored market trends in the hospitality industry, made updates to the contact information of clients and prepared all the monthly reports and KPI’s on; small accounts that were measured in direct and indirect sales and administrative on commissions and retro accounts.

EDUCATIONAL BACKGROUND
BSc. Information Sciences - Publishing and Media Studies major                   (2003 – 2007)
Moi University, Kenya.
Knowledgeable in: Media Law and Ethics; Media Assets Management; Designing and Building Web Pages; Radio and Television Studio Management; New Media; Newspaper Publishing; Advanced Graphic Design; Media and Public Relations; Online Marketing and Communications; Radio Broadcasting and Development in Africa; Media Interviewing Principles and Techniques; Management Information Systems, Systems Analysis and Design; Database Construction and Management
Diploma in Information Studies                                                                (2001 – 2002)
University of Nairobi, Kenya
Knowledgeable in: Social Studies; Information Technology; Information management; Organization and retrieval of Information; Dissemination of Information; Publishing and Book trade
Certificate in HTML, Dreamweaver.
Computer Fundamental Institute College
SKILLS & ATTRIBUTES
           Proficient in MS Office suite applications.
           UAE Driving License 
           Ability to demonstrate successful outcomes in FMCG marketing.
           Understanding of pricing, cost management and ROI principles.
           Experience of portfolio planning and management.
           Strong influencing and partnering skills.
           Excellent communication skills in English-both written and verbal.
PERSONAL INTERESTS
    Watching and playing football, rugby
    Reading inspiration books
    Travelling and hiking
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