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PROFESSIONAL SUMMARY

Dynamic & Result-driven General/Marketing management Professional with 4+ years of cross cultural experience in successful new Business Development, Competitive market share expansion and Key Account Management in FMCG Industry (Food & Beverages)
CORE QUALIFICATIONS

•  CLIENT/VENDOR RELATIONS  •   MARKET ANALYSIS

•  SALES MANAGEMENT          •EXECUTIVE TEAM LEADERSHIP

•  PROCESS IMPROVEMENTS          •   ADEPT MULTI-TASKER
•  CROSS FUNCTIONAL COORDINATION                       •   STRATEGIC PLANNING
ACCOMPLISHMENTS/KEY ACHIEVEMENTS

•  TOP-RANKED SALES EXPERT•INTERNATIONAL ACCOUNT MANAGEMENT

•  DEVELOPED MARKET IN 11 NEW COUNTRIES•INTRODUCTORY NEW RANGE OF PRODUCTS 

EXPERIENCE

Reputed FOODSTUFF LLC DUBAI, UAE2013 -2014
Import/Export trading sister company of ACJKEL, INDIA

SALES & MARKETING
· Acting Managing Director for the Company.
· Suggestion & addition of new range of products in the portfolio including Seafood, Sugar, other branded food commodities & general FMCG products.

· Tied up previous clients with new products range to have much strong & safe relationship.
· Target on acquisition of new countries in terms of sales & product display.

· A long travel to Africa to understand market & requirements. Acquired new distributor for products in Mauritania, Nigeria, Benin, Mali, Gabon & Angola.

· Further sales to new clients in UAE, New Zealand, Australia, Qatar, Saudi Arabia, Iraq.
· Main attention on big governmental tender for food commodities in major countries like Qatar, Iraq, Oman and Iran. Successfully received tenderfrom UAE Company amounting AED 36 Million.
· Total sales & turnover for the year was AED 60 Million.
· Turned focus on private companies in Iran to gather bigger market share. Acquired plenty of new clients with regular requirements. 
OPERATIONS & SUPERVISION

· Overall supervision of Banking, Finance, Accounting, Supply Chain & Logistics.
· Supervised every day the production and shipments, thus motivated the chain team to complete the delivery in time.

PURCHASE & PROCUREMENT

· Managed procurement of the rice in highly volatile market which is changing every day, thus maintaining the average price under control.

· Buying proportionally with many small & big vendors thus controlling the price in the market.

              RELATIONS

· Direct relations with Bank’s key personnel to manage the payments in difficult times of sanctions on Iran.

· Made trust, confidence and friendly relation with clients in terms of pricing & in the time of re–negotiations. 

KEY ACCOUNT MANAGERAL RHEA GENERAL TRADING LLC DUBAI, UAE2011- 2013

Import/Export trading sister company of ACJKEL INDIA
· Responsible to create, manage, coordinate and execute all marketing strategies and implementing tactical plans that meet company expectation.

· Performing research into the market. Customer trends and competition.

· Successfully established the clientele in middle-east and GCC market and effectively acquiredthe tenderof Basmati Rice with ETKA governmental of Iran. The total dealvalued atAED120 Million and payment through Letter of credit at sight.

· Increased the revenue of the company for record AED 165 Million for the year. 

· Further focused markets in Saudi Arabia & Europe. And effectively managed sale of USD $5 Million for Saudi Arabia and Europe with the various big players respectively in the regions. 

· Worked with top 5 importers for Rice from Saudi Arabia in Riyadh, Jeddah and Dammam. 

· Travelled Iran & India frequently for meetings with key executives of the companies.
· Acquired new clients in Europe in Spain, Nether land, UK, Reunion, Germany. 
· Offering after sales support services and solving client problems. 
INTERNATIONAL MARKETING MANAGER     AEROPLANE RICE - ACJKEL, INDIA2010- 2011
Manufacturer & Super Star Exporter of basmati Rice From India
SALES & MARKETING
· Charged with developing and executing sales strategies throughout middle-east & rest of the world. Manage approximately 70 accounts and grow customer base through networking, referrals, warm &cold calling and sales presentations. 
· Prompted large government client to switch from a competitor’s product, resulting in a $40 Million sale in 2011 and unseating of a prevailing competitor in the field.

· Directly managed multi-million advertising budgets supporting sales &marketing. 
· Added value to marketing material by introducing creative advertising concepts.

· Planned strategic brand-building events to expand the product portfolio.

· Delivered performance updates, quarterly business reviews and planning meetings.

· Maintained up-to-date knowledge of industry, target accounts and competitive landscape.

· Increased monthly sales by implementing strategies to develop and expand existing customer base by locking clients with new products.

              INFORMATION TECHNOLOGY DUTIES
· Planned, designed & developed company’s website – www.aeroplanerice.com
· Company IT Head in implementing & training of SAP ERP SOLUTION in the company. 
EDUCATION

BS Engineering in INFORMATION TECHNOLOGY
   CITM, MDU                        2006-2010
· Aggregate Percentage – 63% 

· Programming languages – Java, .Net, C++, Flash with XML, Networking.
TECHNICAL EXPERIENCE 

· Software - Coral x6, Photoshop, XML, MS Office (Word, Access, Excel, PowerPoint)

· Web/Multimedia - Flash with XML, Search Engine Optimization, Web Server Administration, Domain & Hosting, Templates for Facebook.
INTERESTS 

· Travelling New Countries

· Experiencing new culture & learning new languages

PERSONAL DETAILS

· Date of Birth – 7th July, 1986

· Marital Status – Single

· Nationality – Indian 

· Self-employed UAE residence visa

· Valid UAE driving license 
REFERENCES 

· Available on request
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