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MBA (MARKETING) and B.SC with 3 years 6 months of experience in “Marketing”.

 Career Objective:-
To obtain a progressive & challenging position in the field of Marketing Management, this provides an opportunity for growth & career development with progressive growth of company.

To do my best level performance and use my skill and knowledge for the firm in which I will be working and give maximum effort to get maximum output. 
 Professional Experience:-
· Company: Dr.Reddys Lab
· Designation: Professional Service Representative
· Duration: (5th Dec 2011 – 1st Aug 2014)
Company Profile: - Dr. Reddy’s began as an API manufacturer in 1984, producing high-quality APIs to first the Indian, and later, the international markets. In 1987, we started our formulations operations and, after becoming a force to reckon with in the Indian formulations market, went international in 1991.

Today, the value proposition to our customers derives from an optimal operating system in which operations, product development and marketing & sales are fully integrated. Operations and the supply chain are aligned to ensure high availability, pull based replenishment of products at the retail level and superior inventory turns to our customers. This advantage is combined with a highly effective prescription generation detailing effort.

A field force of over 2700 motivated and knowledgeable representatives supported by an integrated network of back-end services and armed with handheld devices for quick information access add value to every customer call and interaction.

Dr. Reddy’s - India today is more than a 200 million dollar venture with presence in almost all major therapeutic areas. Our finished dosage business in India started in 1986 with launch of Norilet (norfloxacin). Our market penetration through nearly 3000 sales force who connect to more than 3,00,000 doctors on a regular basis has yielded us reaching all corners of the country and providing affordable and innovative medicines in all major therapeutic areas like gastro-intestinal, oncology, pain management, cardiovascular, dermatology, diabetes, etc. Eight of our brands feature in the top-300 brands in India that include drugs like Stamlo, Reditux, Omez and Ketorol.

Alongside the presence of end-to-end pharmaceutical capabilities within the organization helps us cater customer and patient needs much more effectively. Medicines like for any other geography, we manufacture at our USFDA approved finished dosage facility with utmost importance on quality and efficacy of the drugs.
Key Responsibilities:-

Medical Representative
· To Visit the selected set of Doctors in authorized territory on regular basis.
· To generate Prescriptions for business support.      

· To visit Retail Chemists to ensure the availability of the products.
· To Visit Stockiest for the procurement of Brand availability in respective territory.
· To Ensure Sales target achievement on monthly basis.
· To Ensure 5 Lacs Rupee PCPM (Per Capita per Month). 

· Company: Global Direct
· Designation: Marketing Executive
· Duration: 8 Months
· Company Profile: - Global Direct is mainly in Customer acquisition where they are having 2 associate partners Vodafone and Granton (Advertising Division). Granton do the promotion for different kind of outlets(Barista,Smokin Joes Pizza Restaurants and Resorts across the city and outside), Movie Tickets and Gaming Zones in most of the Malls etc.
Key Responsibilities:-

                               Marketing Executive: 

· To meet new customers on daily basis with effective law of average.
· Find out the King customer in the field.

· Approach the customer in a proper system.

· Present the product with lot of enthusiasm.

· Do the Closing of the customer
Summer Projects:-
· Completed 6 months projects in Mahanand Dairy on  “Distribution channels of Mahanad Dairy”.
Professional Qualification:-
· I have completed MBA In Marketing specialization from Tilak Maharashtra University Pune.
Educational Qualification:-
	2010
	MBA(Marketing)
	TMV Pune University

	2008
	B.sc
	 Mumbai University

	2005
	H.S.C
	Maharashtra Board 

	2003
	S.S.C
	Maharashtra Board


Hobbies:-
Travelling, Enhancing public relations, Attending parties and events, Reading newspapers and Magazines, Playing Cricket.

Strengths:-
· Strong communication and interpersonal skills.

· Public speaking with leadership and command.

· Handling challenging tasks.

· Innovative
· Smart Work
Personal Details:-
Date of Birth        :   28 Sep 1987
Gender
      :  Male 
Languages known :  English, Hindi, Marathi and Urdu
Computer Skills:-


Basics of Computers (MS Word, MS Excel, MS Power Point)
Declaration:-
I hereby declare that the above-mentioned information is correct up to my knowledge and I bear the responsibility for correctness of the above mentioned particulars. 
