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Media Manager 




PROFESSIONAL PROFILE
I am a Master degree earner, in the field of Management and Marketing in addition to a BS in Marketing and Advertising.
I have worked with Ipsos Media CT for a period of four years as a Senior Media Research Executive.
Ipsos CT is a Media and Technology Research leader in providing research solutions for companies in the fast-moving and rapidly converging worlds of media with more than 80 branches worldwide.
Subsequently, I moved to Integrated Communication a Media Buying Unit agency serving huge businesses in the Kingdom of Saudi Arabia and Dubai. 
Currently i design and execute media strategies that meet client objectives with Zenith Optimedia as a Media Manager  

CAREER SUMMARY
April 2012 to current time   

Media Manager
Zenith Optimedia 
Kuwait City-Kuwait
· Handling Kuwaiti Danish Dairy (KDD): Milk, Juice, Ice Cream, Tomato Paste, Thick Cream and Corporate Media Planning for All Pan Arab and GCC countries.
· Handling Kallista Holding for Kuwait Market owner of: Kallista Jewelry, Elements watches and accessories and Al Jara Flowers and event management.
· Media Planning Pre-Post evaluation and scheduling for Mix Media (TV, Press and Radio).
· Online Monitoring and competitive analysis.
· Power Point Presentations(Media Scene Adhoc and Syndicated Projects).
· Media plans invoicing and follow up.
· Sponsorship proposals with qualitative and quantitative. 
· Statistical Software usage for obtaining research data such as Zplan, Statex and Effective Measures.
· Acquiring special deals for the client for all media mix

· Job allocation for assistant Media Manager.

· Press Release management and event Press coverage.

· Client Meetings: Briefing and debriefing.

November 2008 to April 2012   

Senior Media Planner Executive
Integrated Communication (ICOM)
Jeddah-Kingdom of Saudi Arabia
· Key Accounts and Clients: Drive Account (Toyota, Toyota after sales, Lexus, Daihatsu, Pfizer, United for Installment, Barakat Jewelry, Dar Al Tamleek, ALJ community Service and electronics Department.

· Communication Strategy: Recap of the brief, TG definition, Geographical split of TG, TV, Radio & Press Performance, Selection and reach by region.

· Media planning and Multi evaluation (TV, Radio, Press, Outdoor) Optimizing Media Duration , Size, Gross amount, discount deal, Net to Agency, Net to client, Total frequency and Monthly Schedule.

· Client’s presentations including: Annual Category, Top brands & Product investments, Media split expenditures, Monthly investments, Gross Rating Points, Opportunity to see, Hear or read, Reach and Product segmentation Media Scenario Investment’s Trends, Past and present outputs.

· Usage of medium by Size, Type and Spot title, Brand Review and competitive analysis, strategy and recommendation.

· Major Media Titles in KSA Summary: Frequency, Reach Publisher, Ad Sales Group, circulations.

· Statistical Software usage for obtaining statistical data such as Xplan and Statex 

May 2005 to November 2008 

Senior Media Research Executive
Ipsos MediaCT 
Beirut-Lebanon
· National media analysis projects.(TV, Radio, Press & Personal info)

· Syndicated press projects.

· Telephone media research projects organizing Quota.

· Quantitative research.

· Questionnaire building, design and Analysis.

· Software usage for data input, output, testing and reports (demography and Media)

· Attending, participating in company and client meetings.

Field Department

· Recruiting part timers.

· Briefing and training on conducting interviews and methods of collecting door to door data and managing to go through question filtering and overcoming obstacles.

· Rooting procedures and mapping.

· Editing coding and data entry.

· Sample distribution, in addition to monitoring of ongoing live telephone interviews and managing a staff of more than 15 par timers for direct data collection, error fixations and cancelation of non passing public interviews                      
 Job Tasks for: Lebanon, UAE, Oman, Kuwait, Qatar, Syria, Iraq , KSA  and Jordan:

· Questionnaire editing, to be suitable with each country methodology, through modified sections, translation and filtering

· Visual show cards for all media sectors to facilitate the interviewee memory recall in addition to generating sample issue sheet

· Coordination with offshore offices media and IT departments to insure the study progress and completion.

· Pilot Testing software to obtain the time consumption and suggest improvements.

· Using cross tabulation reports in Presentations.

· Manage data List updates, correct and organize on a weekly bases

· Area segmentation by nationality, age and gender.
2003   

Trainee
Red Cell Marketing and Advertising 

    Magazine of the Lebanese Syndicate

Beirut-Lebanon
EDUCATION 
2005 to 2008   

Middle East University – Beirut Lebanon
          Masters– Management/Marketing
2000 to 2004   

American University of Science and Technology - Beirut Lebanon
Bachelor of Science-Marketing and Advertising
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