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ACADEMIC MARKETING BACKGROUND
                                           MBA Marketing (Media planning, advertising)                                       

                           from Dadabhoy institute of higher education Karachi- 2012
                                              (Higher Education Commission, Pakistan)

               B.com   (Bachelor of Commerce.), University of Karachi, Pakistan, 2003
Professional Skills

	· Media Planning , Advertising

· Marketing Strategies & Campaigns
· Corporate Communications 
· Creative Team Leadership

· Product Positioning & Branding

	· Development of Training Materials 

· Sales Collateral & Support
· Public & Media Relations

· New Product Launch
· Focus Group & Market Research


_____________________________             _
Professional Experience
STAR MARKETING (marketing COMPANY, pakistan) 2014    
Marketing Executive
· To help owners Purchase their homes, help to prepare brochures, advertisements and website content giving details and price of the property. 
· To place advertisements in the property pages of local newspapers and online.

· To advise buyers on price and discuss offers with them, acting as mediators between buyer and seller in price negotiations.

· Present purchase offers to Buyers for consideration.
· Conduct seminars and training sessions for sales agents in order to improve sales techniques.
· Interview walked in clients to determine what kinds of properties they are seeking.
· Act as an intermediary in negotiations between buyers and sellers, generally representing one or the other.
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· Promote sales of properties through advertisements, open houses, and participation in multiple listing services.
· Contact utility companies for service hookups to clients' property.
· Visit properties to assess them before showing them to clients.
· Review plans for new construction with clients, enumerating and recommending available options and features.
· Answer clients' questions regarding construction work, financing, maintenance, repairs, and appraisals.
· Compare a property with similar properties that have recently advertised / marketed in order to determine. 
· Advise clients on market conditions, prices, mortgages, legal requirements and related matters.

· Evaluate mortgage options to help clients obtain financing at the best prevailing rates and terms.

GLOBAL SHIP SERVICES, HOUSTON, TX USA, Khi, Pak 
 Ship suppliers in Houston and NOLA (New Orleans)
Telemarketing & Communications officer, 2005 to 2007        
· The customers (vessels’ captains and the vendors in USA to confirm an order for the company)

Performed as an outbound agent, to receive the calls and emails of ships’ captains and the    companies in order to provide the quotations regarding desired vessel’s requirement orders.

To bargain and communicate the vendors for pricing where the vessels to arrived (Houston, Nola) 

· To convince the shipping customer for getting their order confirmed and to get all orders packed at ware houses (Houston, Nola).

· Manage corporate marketing and communications functions.

KFC-Kentucky frIED CHICKEN, KARACHI, pAKISTAN –Fast food Resturants 
Assistant Restaurant Manager, 2008 to 2009
Maintaining & monitoring daily reports on CRMS & MIS. Analyze customer complaints data and come up with better strategies with lead Customer Care operations towards error free and smooth functioning.

Going an extra mile in seeking customer's satisfaction by ensuring timely updates of customer        complaints and services.
Developed marketing programs for a variety of services-to-business clients. Used an integrated approach                     to create balanced programs for clients to build their respective brands and businesses. 

Selected Accomplishments:
· Make customers loyal by selling new deals Expanded client base by 78% in three years by consistently delivering goal-surpassing marketing results and ensuring complete customer satisfaction.
·  Earned commendations from customers for communication deliverables that targeted desired visitors and the value of products and services.
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K-ELECTRIC (former karachi electric supply company)     
Customer Care Representative Officer, 2009 to 2014
· Receive walk-in customers at the IBC Customer Care counter and personally take care of the queries which brought the customers to the office.
· Provide quality services to customers meeting their desired and expected satisfaction level. Minimize customer flow by resolving their queries and working on eliminating repetitive issues.

· Even in negative scenarios, to look work and highlight the positive aspects to keep the team motivated all the time.

· To ensure that customer complaints are resolved within the specified turnaround time (TAT)

· Maintaining & monitoring daily reports on CRMS & MIS. Analyze customer complaints data and come up with better strategies with lead Customer Care operations towards error free and smooth functioning.

· Going an extra mile in seeking customer's satisfaction by ensuring timely updates of customer        complaints and services

· Getting feedback from customers for improving grey areas and applying their productive suggestions for improvement

Technology
	· 2011- Worked on SAP applications as a power user with all servers , ISU , CRM , 
K-Electric  (Former Karachi Electric Supply Company-K.E.S.C )
· Professional English language –BERLITZ –DHA , Karachi, Pakistan  
· Quick books (The Accounting software) 
·  Tally (The Accounting Software)   

· Peach tree  (The Accounting Software)
· Excel advanced

	


