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KEY SKILLS AND EXPERTISE:

√ Project Management              
√ Relationship Management               √ KAM and Sales
√ Brand Management                    
√ Customer Service                             √ Digital Printing
√ Budgeting and Forecasting              √ Campaign Development                   √ Digital Marketing
√ Market Research and Analysis        √ Strategic Planning and Alliances      √ Marketing Communications
WORK EXPERIENCE:

Faysal Bank       

January 2012 –November 2014 - Assistant Vice President Marketing Services
· Responsible for planning and executing FBL`s corporate brand and product communications across the entire portfolio of 260+ conventional and Islamic branches nationwide.
· Managed the internal & external branch branding project of FBL`s Conventional branches (approx 210) across Pakistan, worth approx. 35 Million.
· Compared and finalized over 30 product dynamics and vendor marketing expenses against a 50 million marketing budget.
· Acquired an in-depth technical knowledge of different printing and fabrication mediums to provide the best branding options (OOH/BTL).
· Initiated periodic market surveys of branch branding products (Fascia, WU signs, ATM signs, internal product displays etc.), analyzed findings and installed the latest technology/ designs across branches, reducing replacement costs by 50%.
· Built vendor relations, effectively negotiating rates and matching vendor`s expertise to compatible marketing tasks.
· Increased overall brand mileage by arranging corporate social events, assisting development of media plans and being part of the creative and branding process.
Select Service Partner (SSP) & Starbucks – United Kingdom       

August 2010 –April 2011 - Assistant Store Manager

· Attended training sessions and acquired knowledge on beverage brewing techniques and enhancing customer services.
· Assisted the store manager in increasing sales, profits by 10% and controlling operating expenses by ensuring upkeep of store and equipment.
· Fostered teamwork to achieve results in ongoing promotions, sales goals, customer satisfaction surveys and quality checks
· Ensured any conflicts or dissatisfied customers are compensated and provided the Starbucks experience
· Placed, received and verified orders while controlling waste and rotating inventory when necessary resulting in upwards of 5-10% saving month on month.









(P.T)
Ary Communication                                                 

April 2008 – January 2009 - Senior Executive Marketing 
· Overall responsible for developing and executing marketing plans worth 10 million, which incorporated marketing calendars, media plans and promotional plans.
· Assisted in designing, planning and managing the entire marketing (worth 50 million) and operations end, both ATL & BTL, of the biggest music show of Pakistan (TMA 08) from the platform of `THE Musik` TV channel.
· Provided market planning, budgeting and execution support to the group`s channels namely, ARY One World, HBO, ARY Zauq, Nick , THE Musik and radio 106.2 Hum FM.
· Worked with the design, PD, sales and research teams to drive an effective promotion of company programs.
· Launched a new channel (ARY Zauq); developed it`s marketing plan for the year and managed the publicity and promotional activities to establish it as the leading food channel in the industry – 60% market share in first quarter.
· Cultivated effective partnerships with advertising agencies, media buying houses and vendors across the channels.
Helium, Pvt. (LTD)                                                                                                                                

June 2007 – March 2008 - Senior Program Coordinator   Intel® Youth Network - Intel® Pakistan
· Initiated brand awareness through BTL campaigns with an aim to increase product loyalty, boost sales and treat brand ambassadors and affiliates as key accounts of Intel® Youth Network-a global community based program initiated by Intel.

· Incentivized sales and increased technical product knowledge, by managing on ground activities like university recruitment drive, training sessions and establishing an interactive web portal which served as their contact point with the brand.

· Created tailored sales proposals for multinational companies and leading partners of Intel® Youth Network, based on the affinity between the program and the brands.

· Assisted the brand development team to create branding, collaterals and giveaways for Intel® Youth Network.

· Managed go-to-market strategy for launching, promotion and expansion of the program in 2 major cities of Pakistan. 
Mabzi International, Pvt. (LTD)


    




                                        January 2007 – June 2007 - Sales Executive
· Managed launching, marketing and sales of their latest water filtration product in Pakistan. 

· Identified new clients and developed sales proposals for them while retaining and fulfilling demands of existing clients.

· Made a marketing plan for an existing product and supervised part of it`s execution.
Motorola                                                                                                            

July 2006 – December 2006 - Sales and Marketing Executive
· Carried out BTL promotions that involved retail sales, customer care, technical support and most importantly creating brand awareness of Motorola’s products & services.

· Devised customer feedback channels for Motorola through direct customer interaction, to help them understand the consumer psyche and be able to serve them better in terms of their products, customer care and technical support.

· Mentored new entrants in sales, public relations and direct marketing techniques
EDUCATION:
UNIVERSITY OF BATH, United Kingdom (UK) –`Master of Science in Marketing` degree (with Merit), 2010
· Relevant course work: Effectiveness of Global Key Account Management strategies in the local environment of developing countries; extensive research and study of business practices and KAM strategies in Pakistan.
· Recipient of the esteemed University of Bath Scholarship, 2009.
· INSTITUTE OF BUSINESS ADMINISTRATION (IBA), Karachi - Bachelor of Business Administration (Hons), 2006
· Member of the Volleyball, Table tennis and Cricket teams.

· Scholastic Achievement – Class Representative for 1 year 2004-05.

· Press and Media Manager Alumni Council BASC 2005.
ACCOMPLISHMENTS:
· Provided marketing support services as a project consultant for Arab Connection (August 2011 to November 2012).

· Worked for a year in Starbucks and SSP (Select Service Partner) Ltd, UK, gaining experience of the best practices in this industry related to customer services, sales and enterprise operations (till May 2011)

· UK work permit (2013). 

· Received Singapore`s `Employment Eligibility Certificate` (2013).
· IELTS Score – 8.5 Band. 
