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CAREER OBJECTIVE
To secure a challenging position in a corporate environment and use my knowledge and skills to contribute and learn the intricacies of the business.



COMPETENCIES

Business Development

Development and execution of creative marketing plans
Customer service

Monitoring and maintaining marketing metrics and budgets
Media, events, and promotions
Marketing strategy and brand management

Sales collateral and support
PROFESSIONAL EXPERIENCE

Marketing Coordinator   | Q – Gourmet | March 2012 – November 2014 
· Conducting market research in order to gather information to improve services provided and/or develop new products and examine any new developmental changes in the market and put effort to promote business accordingly.
· Design and implement effective marketing and advertising campaigns and analyze sales forecasts to determine the correct time for launching those campaigns and promotions.
· Create and maintain liaison between internal departments and external agencies by overlooking the marketing communications function and handling public relations activities for the company

· In charge of designing,production,distribution,inventory and monitoring ROI of all marketing collaterals including packaging,dine in/delivery/seasonal menues,vouchers,give-a-ways etc.

· Monitoring the performance of all marketing activities wherby sales data can be analyzed and summerized in order to examine the budget by comparing the actual results with plans and forcasts.
Achievements

·  Identified target market effectively which increased foot fall by 43%  (2013)
· Implemented training for the Callcentre staff which resulted in a steady increase of 18% on upselling.(January 2014 – August 2014)

· Launched and increased kids meal and breakfast sales by 35% & 21% respectively each month since january 2014
Radio personality and                  | TNL radio network | November 2009 – December 2011
Events & promotions executive         “LITE fm” 
· Hosting ”Love songs after dark”on weekdays, ”The beat box” A Live retro mixing Show on Saturday Nights and ”Crossroads”a motivational music/talkshow on Sunday mornings.
· Enhance show quality and maintain growth in order to generate commercial revenue in a competitive FM market by designing on air and off air promotion campaigns for the station to boost listener engagement and enhance visibility.

· Devising strategies to increase audio share among listeners and the share of mind among advertisers and to work with the marketing department to ensure cohesive campaigns across disciplines.
· Support the promotions manager in day to day administrative and PR activities & planning and coordinating of events.
· To work with the rest of the media relations team to ensure an effective crossover of PR opportunities across the group of sister channels.
· Coordinating and attending media visits and press conferences on behalf of the marketing department and designing and writing newsletters when required.
Achievements
· Making “love songs after dark” the most listened to night time show in all age groups, multiple times from 2009 – 2011 (based on Findings by LMRB for the National Media Survey)
· “The Beat Box” the most listened to night time show in that category and time slot 2010 - 2011(based on Findings by LMRB for the National Media Survey)
· Planned and organized “Christmas with a bang” an event, the success of which resulted in sales turnover by 58%
Direct Marketing Officer   | The Sri Lanka Insurance Corporation | August 2007 

Key Accounts Executive 




      
        July 08 – August 09
· Achieving targets by developing new sales strategies and feasible products to compliment it. ie. Telemarketing, bank-assurance, postal insurance, on-the-spot claims.   
· Collecting data bases and allocation,handling query escalation and submitting daily reports .
Achievements
· Was actively part and responsible for the 1st telemarketing department  for an Insurance company in sri lanka. 
As a Key accounts executive for the Technical sales department:
Catering to a discerning clientele requiring sophisticated products and services, responsible for live-wiring the below institutions in order that they achieved weekly targets, and generate revenue on a weekly target basis

Solely handled by myself and only seek attention of the immediate manager on special decisional situations beyond my given authority. 

HSBC Premier- 9 branches

The Standard Chartered Bank & Priority Banking - 13 branches

Peoples Leasing - HO branch
Nations Trust Bank’s Priority banking , Inner Circle  - 23 branches
· Product –  research,design and recommend insurance packages made specially for the above clientale to the top managemnt. If approved apply,evaluate and improve.
· Training – Design training material with the assistance of HR, conduct sessions for the bank staff , call centre and freelance agents. Evaluate performance and give feed back when requested by the management.

· Promotion – Negotiating sharing exposure and co-branding options with the above institutions.recommending ,justifying and recovering the allocated budget with a ROI. 
· Sales – Acheiving targets by personally meeting with every lead passed on by the bank,retreving renewals,creating and adhearing to  a detailed followup system and maintaining an excellent relationship based on integrity.
· Finance Related – Researching and recommending a commission structure that is appealing to both parties and ensuring the payments are made efficiently in order to maintain a smooth business operation with our business partners.  

· Customer Service – On call 24/7 to attend urgent queries from the bank Managers,Call centre or client .Personally followup with internal personnel/departments for timely inspections and claim settlements.
Achievements
· In the month of November 2008 was ranked 3rd highest sales achieved by a newly introduced insurance agent, island wide.
Customer service representative    | Integrated BPO Solutions | January 2006 – June2007 

Junior Team Leader

Assistant Quality controller 

Campaigns in which i served :

· US & UK mortgage

· Secured loans (UK)

· CarTel Communications (UK) survey campaign

· Achieving daily and subsequent monthly targets by dialing on international campaigns and Promoting products, services and setting appointments via Phone and E-mail.     

· Conducting  product and soft skills training, evaluating and preparing reports concerning team sales for 7 CSRs who required constant motivation(due to the fast pace nature of the job), mistakes corrected and make sure every call escalated to me was closed, without requiring a 2nd escalation to my superior. 
As an Assistant Quality controller:
Ensures accuracy of information and quality of delivery by monitoring telephone calls; recommending improvements.
· Directing quality initiatives by requiring adherence to quality assurance policies and procedures; developing new models; implementing changes. 
· Evaluating telemarketing approaches by rating effectiveness of telemarketing service representatives; providing quality ratings; identifying training needs; developing training programs; conducting training.
· Provides feedback to telemarketers by monitoring calls; monitoring feedback for external vendor programs; conducting monthly help sessions.
· Verifying telemarketing results by measuring skills in use of scripts, product knowledge, sales and service ability, greeting, diction, listening, etiquette, objection handling, efficiency, and courteous close of call.
Achievements
· Started off as a CSR and was subsequently promoted to JTL and then QC executive on performance, quality and Dedication.
· Received performer of the month for May and June in the CSR category.

· In the months of August, September & October my team received 2nd,1st & 3rd respectively with regards to highest sales.

Trainee Graphic designer   | Lotus Advertising | January 2005 – November 2005

· Brainstorm ideas and mock up designs to be reviewed by senior designers and clients.
· Work closely with writers, programmers, printers and other professionals needed to produce the final work, ensuring that their contributions are consistent with the project's goals.


EDUCATION

· Ongoing – Chartered Postgraduate Diploma in Marketing (CIM UK)

· Higher National Diploma in Human Resources Management (National Institute of Business Management, Colombo)
· Advanced Certificate in Human resources Management(National Institute of Business Management, Colombo) 
· Certificate, Specialist in graphic designing (Academy of Digital Sciences, Colombo. KENT institute of Art & Design UK)

