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OBJECTIVE:

To pursue a career in Marketing / Business Development and to work in a dynamic environment that encourages learning and advancement in my career.
PROFILE SUMMARY:

· Over 6 years of experience in the areas of Institutional / corporate Marketing and Business Development in UAE.

· Professionally qualified with a Diploma in Business management in Dubai.

· Completed foundation course from Murdoch University Dubai, DIAC 
· Hold a valid UAE License 

· Proficient at Marketing, Sales Coordination &Customer Relationship Management.
· Capable of maintaining contacts and build lasting relationships based on trust & integrity.

· Expert at making sales projections and setting targets, Management of prospects, leads & closures.
· Demonstrated experience in developing strategies, Marketing plan and implementing the same.
· Effective coordination with interlinked departments like marketing, accounts and Customer Relationship Management, ensuring there is no communication.
· Coordinated with the marketing team to understand and analyze the marketing activities planned so as to ensure complete utilization of the support activities provided.
· Thorough study of the market to understand and analyze competition.
· Adept in preparation and Maintenance of Management Information Systems reports that keeps the management informed on the sale progress on a daily basis.
CORE COMPETENCIES

Marketing

· Successful track record of handling high profile customers and brokers in selling medium to large sized accounts.

· Demonstrated track record of marketing success. 

· Ability to execute sales & marketing strategies and campaigns by working closely with the rest of the business. 
Communication 

· Ability to present ideas effectively, including verbal communication, written and presentation to senior executives of major corporations.

Negotiation 

· Ability to negotiate and defend own position, ability to persuade and win customers over on the benefits of proposed products/solutions thereby creating a win-win position for customer & organization.

· Ability to relate information, data and commercial proposition in a way that will engage attention and have a positive impact.

WORK HISTORY:
· Business Development & Marketing Coordinator, Shireen Groups, Dubai [2013 till date]

· Sales & Marketing Executive, Gitex Shoppers, Dubai [Oct 2011 to Dec 2012]
· Sales & marketing Agent, Remacks Real Estate, Dubai [June 2010 to Sep 2011]  

JOB PROFILE
· Conducting the assessment of revenue potential in business opportunities; achieving & exceeding the revenue targets consistently.

· Effectuating pre-planned sales strategies for accomplishment of performance milestones; 

· Understanding and coordinating client’s needs / enhancements, customizing the accordingly and consulting with the team to provide solutions as per the delivery schedules.

· Providing sales support including customer presentations, demos & writing proposals; imparting training to the subordinates & customers pertaining to the products.

· Motivating, coordinating and leading teams to listen to customers’ needs, match needs to product benefits and develop solutions that offer the best result; organizing presentations/ demonstrations to explain product features.

· Coordinating for the execution of product promotion activities and devising effective events and campaigns for the same; developing launch strategy, executing plans, etc.

· Reviewing as well as interpreting competition after in-depth analysis of market information to fine-tune strategies and escalating business volumes.

· Creating partnerships and liaisons for outstanding results in business development and expansion.

· Identifying and implementing strategies for building team effectiveness by promoting a spirit of cooperation between team members.

· Recognizing areas of improvements and organizing training programs. 

· Representing the organization at trade exhibitions, events and demonstrations

· Negotiating on price, costs, delivery and specifications with buyers and managers

· Advising on forthcoming product developments and discussing special promotions

· creating detailed proposal documents, often as part of a formal bidding process that is largely dictated by the prospective customer
· Checking quantities of goods on display and in stock.
· Maintain an extensive and active network of business, personal and professional contacts from which business referrals and sales opportunities can be received directly or indirectly. 

· Building and sustaining a high performance Management sales team to meet weekly and monthly branch targets.

· Maintain performance and professional development to enhance the overall team performance.

· Responsible for implementing marketing strategies & policies.

· Monitor and evaluate the performance of sales team and must guide them towards the proper direction of achieving targets 

· Develop and implement business plans and strategies to increase sales revenue 

· Demonstrate exceptional coaching and team building skills.

· Lead and develop an effective team through communication, performance management, development plans and reward/recognition practices. 

· Cultivate an environment that supports diversity and reflects the brand. 

· Assist sales team in meeting overall objectives, and contribute to a productive harmonious team spirit. 

· Provide prompt and efficient customer service while promoting the company’s products and services. 

· Maintain a call program to service existing clients, identifying customer needs. 

· Provide friendly, courteous, knowledgeable and professional service and support to all parties involved in any aspect of the customer application.

· Update customer information in accordance with appropriate procedures ensuring all employees have access to the status of outstanding customer opportunities, and problems/issues as required. 

ACADEMIC QUALIFICATION:
· Cambridge College Knowledge village, Dubai, U.A.E, (2012)

Diploma in Business management

· Murdoch University, DIAC, Dubai, U.A.E (2010 – 2011)

Completed foundation course from Murdoch University Dubai, DIAC (Equivalent A’ levels)
· The Westminster School , Dubai, U.A.E (2007 – 2010)  
Completed Higher Secondary Education (IGCSE O’ Levels) 

COMPUTER KNOWLEDGE:
· MS Word

· MS Excel

· MS Power Point

· MS Outlook

· Propspace

PERSONAL ATTRIBUTES

· Focused – Ability to keep goal in mind irrespective of circumstances.

· Strategic – Ability to accept strengths & weaknesses of team & improvise to achieve target. 

· Motivational – Ability to motivate & persuade others to remember the significance of achieving goals.

· Likeable – Prioritizing in establishing credibility among team members promoting an ethical work environment. Ensuring
that team members can communicate issues without fear or doubt.  
· Open to Feedback – Willingness to accept feedback regarding self through direct or indirect conversations. Dedicated 
to improving oneself through learning.
PERSONAL PROFILE
Date of Birth           


- 16/09/1992
Nationality



- Pakistan
Marital status 



- Single
Driving License  


- Valid UAE
Visa Status



- Resident
Languages known                  

- English, Urdu & Arabic 
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