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OBJECTIVE
A confident, enduring, enthusiastic person who aspires knowledge and attain best results for the organisation by using skills in the best possible way.
EDUCATIONAL BACKGROUND

Master of Business Administration (2011)
Marketing, Information technology & Operations (supply chain)
Amity Global Business School, Chennai
CGPA: 8.32
B.E Electronics & Communication (2008)
Mohamed Sathak A.J College of Engineering,Anna University, Chennai                                                                                                                    
Average Percentage:  65%

Higher Secondary (2004)
Gill Adarsh Matriculation Higher Secondary School,State Board

Average Percentage:  68%

Matriculation
(2002)
Gill Adarsh Matriculation Higher Secondary School,Matriculation Board

Average Percentage:   72%

CERTIFICATIONS
CISCO CERTIFIED NETWORK ASSOCIATE 
SIX SIGMA GREEN BELT CERTIFICATION
SKILLS

Technical Skill
· Language                        :            C,C++
· Softwares                       :             Microsoft Word, Excel, Powerpoint
Personal Skill

· Creative: out of the box thinking approach
· Active listener and learner
· Excellent organizational skills
· Multi-tasking
EXPERIENCE
ENTERPRISES –Handicrafts and Jewellery etc  (2011-2015 )

· Retail management dealing different country customers and understanding the consumer behaviour.

· Managing employees and dealing with them positively (win-win situation).

· Managing operations, purchasing ,marketing activities and promotions(BTL marketing).
· Procurement process –purchase planning ,supplier research and selection, price negotiation,making the purchase and inventory control.
· Analyse the customers based on different season and procurement of goods done accordingly to boost the sales.

· Having good customer relationship and believe in word of mouth to bring more customers and using technology to improve the business.
· Contribute to maximum efficiency.

· Earn high positive customer feedback.

PROJECT DESCRIPTION 
MBA PROJECTS
An FMCG price comparison of reliance fresh with leading retail supermarkets in Chennai and Operations (Internship undergone at Reliance Retail )  
The project work includes collecting data as management trainee at Reliance Value Chain and its       competitors.We were assigned to do the benchmarking of 300 fast moving products on the basis of the following parameters(Availability,Offers/Promotions/MRP & Selling Price). Analysis was done on the basis of the data collected from the mystery shopping.

Perception mapping, Market basket analysis, Between brands and private labels was done on the basis of price, analysis was done and learned about the Human resource management and store operations.

Dissertation-Study of marketing strategies in developing a new club/resort and Operations 
Understanding the target group with different pricing strategies and promotion mix in the present                                                                  scenario, different types of membership, marketing strategies, CRM, GAP analysis, brochure design, service marketing mix and various operations.
Marketing Automotive Lubricants - Sales of Veedol Lubricants in retail market and Market research 

This was the partime Job done to understand what sales is and what are all the difficulties a sales person faces in the feild, understanding the automotive lubricant market and market research was done.

ENGINEERING PROJECT
GPS-GSM Based Vehicle Tracking System  (2008)
Project is online tracking of a moving object or vehicle with an aid of the GPS receiver. When GPS receiver is switched ON it receives signal from the nearest 3 satellite, then the signal is sent to the control station through GSM tower. The control station always keeps tracking the vehicle with the help of GPS receiver. The positional information's like Latitude, Longitude and Altitude are monitored through mobile, call center and through web-interface.

ACHIEVEMENTS 
· High customer feedback.

· Increase in the sales and managing operations.
· Analyse different Business oportunities and implemented successfully.

PERSONAL PROFILE 

Date of Birth
:            13th July 1986
Gender              :             Male
Languages known
Speak     
:   
 English, Hindi,Urdu & Tamil
Read

:        
 English and Hindi

Write      
: 
 English and Hindi
I hereby declare that the information furnished above is true to the best of my knowledge and belief.
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