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Aspiring a challenging role in Marketing, Advertising, Promotion & Media, where contributed strategic initiatives can create branding activities, utilizing thoughtful leadership and communication skills


Experience: Dexterous and innovative professional, having over 6 years of experience in planning and executing brand strategy in customer-focused market. Extensive cross-functional leadership experience across all core business functions with prominence in Marketing, Team Building, Advertising, Marketing Budget Planning, and Client Relationship Management. Currently, working as a Deputy Manager - Product & Marketing Management with HDFC Bank Limited
Excellence: Expertise in analyzing market trends and customer needs to develop highly effective and targeted marketing campaign increase sales and brand awareness. Collaborate effectively with multiple stakeholders and advertising teams as well as corporate managers; Creative and analytical thinker with ability to create dependable financial models, forecasting predictions and competitive analysis with expertise in Event Management (Exhibitions, Film Festival associations)
Competency: Certified in "Business Analytics" programme using RTool and possess ability to effectively influence internal/external stakeholders across the business. Proven track record of excellent communication and online / offline marketing campaigns and strategy
Technical Acumen: Proficient in Advance Excel & MS-Access, MS Office Packages, MS-PowerPoint & Publisher


SKILL SET 
	· Advertising & Forecasting

· Media Planning & Production
· Marketing Campaigns

· Event Management

· Database Management 

· Performance Analysis
	· Competitive Analysis

· Product Marketing

· Marketing Budget Planning

· Team Leadership

· Marketing Strategies

· Online Marketing
	· Go-to-market Strategy Development
· Creating Brand Strategies

· Promotion Development

· Consumer Insight Development

· Brand Management
· Market Research / Market Segmentation


EDUCATION 

· Master of Management Studies (Marketing) - B.V.I.M.S.R, India (2009)

· Bachelor of Commerce (Banking & Insurance) - S.I.E.S, India (2006)
AVAILABILITY

· Ready to relocate within two months

· Do not hold any bond with the current employer

LANGUAGES
· Fluent in English, Hindi, & Marathi
NOTEWORTHY MERITS

· Initiated strategic growth plans at HDFC BANK (Auto Loan vertical), which resulted in increase the Corporate Customer Penetration from 33% to 36% in a quarter's period
· Exceptionally increased sales units in 2 months period from 29600 units to 33200 units at HDFC BANK (Auto loan Vertical) by launching "Eleganza - Woman Auto loan Applicant programme", "Sales contest", "Connection - Dealer oriented Auto Magazine"
· Increased the readership of the HDFC Auto loan customer list by growing the targeted (HNW Customers & Corporate Customers) newsletter database list from a generic client base 
· Commenced associations with Indian Merchant Chambers, Navi Mumbai International Film Festival, Ship Owner's Association, and Chartered Accountants Association for growing the premium client base at AUDI Dealership (based in Mumbai & Navi Mumbai)
· Successfully managed database, marketing activities both ATL & BTL executed at Mercedes Benz Dealership at Mumbai and campaigns viz. Mercedes Benz Star Drive, product launches under the Mercedes Benz Product Portfolio - A Class, B Class, GL Class

· Conceptualized and executed Customer Engagement Programmes and enhanced customer relationship with OEM's at India Today Group for their European Auto Industry Magazine - "AutoBild"
PROFESSIONAL EXPERIENCE
	Organization
	Designation
	Duration

	HDFC Bank Ltd., India
	Deputy Manager - Product & Marketing Management
	May 2014 – Till Date

	AUDI Navi Mumbai, India
	Assistant Manager - Marketing
	Jul 2012 to Apr 2014

	Auto Hangar India Pvt. Ltd., India
	Product Manager - Mercedes-Benz (Passenger Cars)
	Aug 2011 to Jun 2012

	The India Today Group, India
	Senior Marketing Executive
	Aug 2009 to Jul 2011


KEY RESPONSIBILITIES

As a Deputy Manager - Product & Marketing Management / Marketing Manager
HDFC Bank Ltd.
· Managed the business performance analysis and growth strategies

· Developed around 10 marketing strategies and campaigns each quarter

· Collaborating with:

· Marketing and communications teams on standardization, design and production of marketing materials
· Advertising and promotion managers to promote products and services
· SEO & Digital Marketing Team for brand awareness through SEO optimization

· Promoted advertising offerings and motivate larger deals by creating sales strategies 

· Identified the best opportunities for optimization by analyzing the performance of all marketing programs
· Managed new product and content releases and prepared detailed marketing forecasts on a monthly basis
· Produced engaging online marketing campaigns and wrote creative and engaging briefs for internal & external agencies 
As an Assistant Manager – Marketing
AUDI Navi Mumbai
· Developed and maintained the annual marketing plan as per guidelines of sales appendix 

· Generated desired number of qualified leads so as to generate targeted sales by developing and executing quarterly/monthly/yearly marketing plans  
· Ensured Audi CI and CD guidelines are implemented in day-to-day functioning of dealership such as events, advertisements, business stationary, uniforms, etc.

· Enhanced brand presence by maintaining lively contacts with local celebrities so as to find opportunities

· Analyzed other activities such as product placement, road shows, focus group presentation and celebrity management, etc.

· Developed contact in territory with event management companies for appropriate product placements, five star hotels and the social circle in which Audi car profile customer moves
· Analyzed competition and market in respect of possible applications and the utilization of new media as a marketing instrument and decide on specific applications as a result of this analysis
· Involved in all mailing activity, communication of dealership with external world including Audi and business stationary norm compliance
As a Product Manager - Mercedes-Benz (Passenger Cars)
Auto Hangar India Pvt. Ltd.
· Involved in designing customer loyalty programs across different luxury segments under Mercedes-Benz Events – Mercedes-Benz Golf Trophy, Star Drive Event, and product launches

· Collaborated and participated for movie screenings as a part of customer engagement activity, media engagements – Designing press release kits, releasing print ads
· Led market research at malls & premium residential & corporate areas to gain consumer insight for their cars falling in the Luxury segment
· Determined market potential, and developed pricing strategy by engaging customers as product expert to establish relationships & gain market insight
· Maintained track of quantities of cars on display and the visual presentation of the cars at the showroom and familiarity with used cars
· Analyzed and updated competitor products and changes in pricing, leasing programs, different incentives, campaigns and trade shows
· Participated in marketing & sales training sessions and meetings as per the schedule
As a Senior Marketing Executive
The India Today Group
· Achieved readership target set by the company for European Automobile Magazine ‘Auto Bild'

· Abreast with the Automobile Manufacturers for the latest updates in the Auto Industry

· Participated in Auto Exhibitions and designed special promotional offers for the readers

· Researched on competition magazines such as Autocar, Zigwheels & Top Gear and designed marketing strategies accordingly

· Designed attractive promotional packages and presentation for the sales team to achieve the desired sales target set by the organization
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