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Product Category: Advertising and Marketing
Brand Mantra: Never expire. Always make other perspire 

Mission
To meet tomorrow’s business challenges by creating distinct position and opportunities. Thereby, set apart and provide value to customers.
Overview

Results-oriented, versatile manager with around 11 years of experience. Have passion for technology, with extensive experience in digital marketing. Demonstrated success identifying and capitalizing on new opportunities, resulting in expanded market share and increased profitability. Possess strong leadership skills, able to build and guide top-performing teams.

Major strengths include digital marketing, product marketing, strategy development, maximizing operational efficiencies, business analysis and employee management. 

Skills:
Product Marketing | Go-to-Market Strategy | Digital Marketing | OTT | Social Media| e- Commerce | SEO & SEM | E-mail Marketing| Program management | Sales | CRM (Salesforce & Microsoft Dynamics)| Team building
Timeline
· Bhatia Brothers FZE 
· Role: Team Head –E-commerce & Corporate Marketing (Nov 2014 - Present)
· Responsibilities:
· To lead the launch of  ecommerce channel and digital initiatives for the Group’s distribution business including B2B and B2C
· Responsible to lead the marketing activities for the entire group
· Enable product partnerships across different products categories for digital channels
· Generate revenue through online channels for local and International markets through digital initiatives
· Selected Project highlights:
· Generated  500k + revenues through online channels in 3 months with 10X growth rate

· Ensured high visibility on online searches through digital initiatives including owned media optimization of web assets(SEO& content optimization),listing on online platforms and targeted email campaigns

· Improved internal process for better management of enquiries and sales through online channels
· Star TV(A Newscorp Company) 
· Role: Manager –Digital marketing & Alliances (Mar 2011- August 2014)
· Products : StarPlayer | Indya/ myStar –VOD | starsports.com

· Responsibilities:
· Led Marketing for online videos business of Star India including StarPlayer, Indya/myStar (Video-on-demand service) and YouTube channels.
· Developed key strategic partnerships, partner programs for entertainment VOD service and starsports.com. Primary objective was to induce trials and get subscription sales through a variety of digital and alliance marketing initiatives. 
· Drove the marketing launch of Indya /myStar VOD service focusing efforts on core go-to-market strategy, product messaging and developed marketing collaterals for TV, digital and other marketing channels for India and global markets

· Directed and executed all marketing for Indya/mystar, from initial preview to product turndown, including brand definition, consumer and partner-facing collateral, website-app messaging, product demo and TVC

· Developed and executed campaigns through TV, web, mobile and social media channels for Star Player, Starsports.com, Star YouTube channel, movies, events etc. to drive business growth.

Selected Project highlights:

· Played a key role in creating the go-to-market strategy and marketing launch platform for  Indya /mystar VOD service to reach 20 Mn connected consumers and achieve 30% market share across India and selected global markets.
· Created strategic online and retail alliance partnerships to sample the OTT service to 2.4 million consumers and a million consumers for major sporting events on starsports.com including Champions trophy, Ashes, EPL etc.
· Did retail activation PAN India for Starsports.com at Café Coffee day outlets during Champions trophy’13 and enabled sale of subscriptions through strategic partnerships which resulted in significant subscriptions.
· Activated  1Lakh+ retail outlets for starsports.com subscription targeting consumers who prefer to buy using cash over the counter
· Increased StarPlayer website page visits and video views by 30% month over month using social media. Also drove 50% increase in fan base on Social media with enhanced content strategy to drive engagement in just 2 months.
· JWT Digital 
· Role: Sr. Manager –Digital (Dec 2009 – Mar 2011)
· Key Accounts : Saregama ,LIC, Seamless, Godrej, Kotak, Legrand, Tarragon 
· Responsibilities:

· Managed various types of projects such as rebranding, brand engagement projects as well as advised and executed brand launches. This involved planning, ensuring the project is profitable and completed on time, and advising senior management on communications strategy, brand roadmap, etc.
· Conducted various forms of research such as visual audits, competitor research, interviews and surveys. Based on the available data and resources, provide insights, analysis of trends and suitable solutions

· Managed key clients to get more business and at the same time, followed-up on potential leads to bring in more business by identifying opportunities and participating in pitches
· Selected Project highlights:

· Launched India’s leading music entertainment portal –Saregama.com with e-commerce capabilities enabling consumers to buy music online
· Created Social media presence and managed Online Reputation for LIC -India’s largest Insurance company resulting 40 % increase in Positive sentiments and higher Brand engagement
· Launched B2B websites – Seamless DB, HNG and managed its social media assets
· Urja Interactive 
· Role: Account Manager –Digital (Jan 2008 – Oct 2009):
· Key Accounts: ICICI, Axis Bank, I-mint, CCC Information services, India Today, Sobha Developers
· Responsibilities:
· Account management for key clients including ICICI Bank, ICICI Home Finance ,ICICI Property services, Axis Bank, I-mint, and CCC Information services (US)

· Develop strategic digital plans and solutions for key accounts(websites, applications, Email campaigns etc) that solve business problems
· Financial management and Revenue generation from existing and new clients

· Develop and handle  high performance teams 
· Worked with the corporate sales team in the US  to ensure that there is sufficient marketing support for major business

· Selected Project highlights:
· Launched India’s first virtual branch online website for ICICI Bank

· Developed brand positioning, Go-To-Market strategy and proposals for important company product lines such as Email marketing, Website development, Search and other digital lines of services for new business in India and US

· Played key role in growing new business during recession by getting new clients on board. Acquired new business- India Today and Sobha Developers and generated a million in revenue
· Accenture 
· Role: Associate (Oct 2005 – Jan 2008)
· Responsibilities:
· Provide effective, efficient, professional service and advice to ensure client satisfaction of the highest level for AT&T 

· Accountable for day to day and periodic process monitoring and measurement

· Ensure the accurate replication of all processes

· Co-ordinate and work with the other departments as necessary to resolve unique issues/concerns.
· Selected Project highlights:
· Managed the client SLA’s and ensured high customer satisfaction
· GTL
· Role: Client Response Executive (May 2004- Sept 2005)
· Responsibilities:
· Assist the marketing team and manage key clients 
· Coordinating with agencies for marketing requirements
Making of the Brand 

	Technology 
	Institution 
	Major In 
	Year 

	MBA
	ICFAI 
	Marketing 
	2012

	BMM 

(Bachelor of Mass Media)
	G.N.Khalsa College,Matunga 
	Advertising 
	 2004

	H.S.C
	G.N.Khalsa College,Matunga 
	Science 
	2001




             Global Business of Sports (Oct 2013):  Statement of Accomplishment from UNIVERSITY OF   PENNSYLVANIA via Coursera.

