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Career Objective

Aspire to establish myself as a top quality service oriented personal in the aviation industry and boost my career by serving the needs of the customer.

Skills and Expertise

· Exellent leadership skills

· Creativity and adaptability

· Excellent written and verbal communication skills.
· Attentive to details and excellent follow up skills.
· Strong  Team player and flexible about working hours
· Ability to forecast sales and revenue

· Confident and has the ability to deal with all levels in the organizations.
· Pleasant and active personality

· Be able to handle a high volume workload with tight deadlines.
· Possess excellence administrative and organizational skills.
· Advanced computer literacy skills in Word,  Powerpoint,  and Excel.
· Visual Merchandising

Experience

Apparel Group LLC (Dubai, U.A.E)                          May 24,2013 to Present

“Assistant Store Manager”
  “AEROPOSTALE”
  Dubai MALL (Dubai, U.A.E)
· Completes/Responsible of store operational requirements by scheduling and assigning staff; following up on work results.

· Maintains store staff by recruiting, selecting, orienting, and training staff.

· Maintains store staff job results by coaching, counseling, and disciplining staff; planning, monitoring, and appraising job results.

· Achieves financial objectives by preparing an annual budget; scheduling expenditures; analyzing variances; initiating corrective actions.

· Identifies current and future customer requirements by establishing rapport with potential and actual customers and other persons in a position to understand service requirements.

· Ensures availability of merchandise and services by approving contracts; maintaining inventories.

· Formulates pricing policies by reviewing merchandising activities; determining additional needed sales promotion; authorizing clearance sales; studying trends.

· Markets merchandise by studying advertising, sales promotion, and display plans; analyzing operating and financial statements for profitability ratios.

· Secures merchandise by implementing security systems and measures.

· Protects employees and customers by providing a safe and clean store environment.

· Maintains the stability and reputation of the store by complying with legal requirements.

· Determines marketing strategy changes by reviewing operating and financial statements and departmental sales records.

· Maintains professional and technical knowledge by attending educational workshops; reviewing professional publications; establishing personal networks; participating in professional societies.

· Maintains operations by initiating, coordinating, and enforcing program, operational, and personnel policies and procedures.

· Contributes to team effort by accomplishing related results as needed.

Montreal Ltd Pte. (Singapore) 
              January 29,2012-April 2013 “Department Manager”
 “ALDO”
Takashimaya (Orchard,Singapore)
05-05, 3 Kallang Sector,Singapore

· Supervise the employees working in their areas.

· Help plan shift schedules and train new employees on company policies. 

· Also either educate new workers on the basics of their individual jobs or delegate this responsibility to someone who is established within the department.

· In charge of making senior management aware of any disciplinary issues involving employees, such as poor attendance, chronic tardiness or poor customer service skills.
· Focus on displaying their section's products so they are visually appealing and lead to better sales. 

· Help set up plan-o-grams and determine where certain items should be positioned within the department in relation to other items. 

· Also work with outside vendors to help them display their individual products in the most effective way. 

· Might handle all the merchandising himself in a small store, or have a team of merchandisers on board in a large store.

· Responsible for monitoring sales numbers, regularly check sales reports and analyze what is working successfully in their departments -- and what's not. 

· Typically work with upper management to look for weak spots and strive to correct those. For example, sales might be low on an item that is too mature for the department's main demographic. In this case, might discontinue the item and replace it with something more age appropriate. To be effective, must stay current on customer trends.

· Customers are the lifeblood of retail establishments, so department managers must ensure the satisfaction of their patrons. 

· Watch over checkout lines to make sure they are flowing well and not overcrowded. 

· Also called upon to reconcile issues a customer might have. If a customer tried to return an item that was purchased in another store, for example, might be called on to come up with a resolution.

Montreal Ltd Pte. (Singapore) 
        January 29,2011-January 29,2012
“Training Department Manager”
“ALDO”
Takashimaya (Orchard,Singapore)
#05-05, 3 Kallang Sector,Singapore
· Developed and Implemented plans for achieving departmental objectives and business plans.

· Follows through on sales plans in Full support of division merchandising programs.

· Establishes and maintains effective inventory control methods in all departments.

· Controls ordering; avoids overstocks; support administration.

· Required, through proper supervision, effective pricing of merchandise.

· Schedules and organizes work force consistent with store sales and union contract.

· Plans and conducts weekly meetings with departmental personnel.

· Supervises Sanitation Program in compliance with division standards

· Keep Store Manager informed of all activities within the own area of responsibility.

· Instructs in the proper use of store equipment to ensure safety standards are accomplished.

· Responsible in managing shoes in Orchard.

· Responsible in purchasing, merchandizing and maintaining product stocks in the store counter in Orchard.

NCO Philippines


                       March 30,2010-January 28,2011
ACCOUNT :T- Mobile (USA)
“Call Center Supervisor”

Clark Pampanga(Philippines)

· Responsible for delivering high standards of service to customers by making the most effective and efficient use of call-center staff and technology resources
· Analyze and plan improvements to call-center performance.
· Manage a team of call center agents.
· Meet at least once each week with the team, At a minimum, review the following topics.
· Perform at least one monitoring evaluation with each agent every two weeks
· Keep track of attendance, daily statistics, paid time off, sick time, etc.
· Present to the Project Manager at the conclusion of each week a breakdown of the past week's monitoring checklists and a written performance summary of the team.

· Present to the Project Manager at end of each week a breakdown of the next week's monitoring assignments and a plan for the team.
· At the end of each working day, take three minutes to log into the "daily notebook" any feedback, analysis or reflections from that day's interaction with the agents.

· Administer training programs for new hires and existing staff.

· Develop contests, awards and themes that increase agents' loyalty and focus.
· Establish monthly meetings with other departments to review call center operations.

· Create effective channels of agent feedback.
Seminars

(
“International Marketing”


March 17, 2010

By: College of Accountancy and Commerce – SLU

For contribution and for sharing of informative and relevant insights in 
International Marketing

(
“Marketing Mixers”
August 21, 2009

By: College of Accountancy and Commerce – SLU

For uplifting the university’s core value of social involvement during the Public Relations and Social Marketing outreach activity: “Kabataang Louisian: Mapagkawanggawa”

(
“Service Marketing Gao Model Workshop”


May 7, 2009

By: College of Accountancy and Commerce – SLU

For participating in seminar and training for Service Marketing

(
“Commitment to Excellence: The Cornerstone of Survival in an Evolving          Business World”


February 1, 2009

By: College of Accountancy and Commerce – SLU

For the seminar of Entrep Fever 2009 “Kabataang EntrePinoy: Pagasa ng Bayan tungo sa Kaunlaran

(
“Sales and Marketing Management Class”

October 1, 2007

By: College of Accountancy and Commerce – SLU

For active participation in the training and workshops in Sales and Marketing Management

(
“The Roadshow on Integrated Marketing Communication”


January 10, 2007

By: PANAF &AME held at the Saint Louis University
Education

College: 


Easter College

Date Graduated:

March 27, 2010





Bachelor of Science in Nursing





Baguio City, Philippines

Secondary:


Saint Louis University Laboratory High School





Baguio City, Philippines
Date Graduated:

March 2006

Primary:


Saint Louis School Center

Date Graduated:

March 2002

Personal Information

Birth Date:

April 2, 1989

Birth Place:

Baguio City

Nationality:

Filipino

Religion:

Roman Catholic

Status:

Single
Sex: 


Male
