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CAREER SUMMARY – Objective
Experienced Business development professional with over 15 years of experience in Sales, Marketing & Brand development with the leading electronic appliance brands in the region. Have sound experience in exploring & managing channels in order to derive the required market share, revenue and profit of the organization. Developing and implementing Sales strategies to meet business growth and profit objectives. 
Objective is to work in an exciting and professional environment of the organization with personal development and growth possibilities and to achieve company’s goal through professional ethics, sincere commitment and hard work.
Core Competencies

Sales & Marketing: Identifying new streams for revenue growth & developing marketing plans to build consumer preference. Conducting competitor analysis by keeping abreast of market trends to achieve market share metrics. Setting and ensuring the achievement of sales targets to ensure profitable operations. 
Distribution Network: Developing and appointing new business partners to expand product reach in market and co-ordinating with dealers & distributors to assist them to promote the product. Ensuring stocks and outstanding stocks are in adherence to the defined norms of the company. Maintaining and improving the quality aspect of the distribution in the market. Preparing incentive plans and other schemes for distributor / dealers for business development.
Key Account Management: Developing relationships with key decision-makers in target organizations for business development. Interacting with clients for suggesting the most viable product range and cultivating relations with them for securing repeat business. Contracting and negotiating the contractual terms with existing and potential customers.
Brand Management: Assessing the current market scenario and in accordance implementing sales promotional activities & product launches for brand building & market development. Negotiating and preparing price assessment for sales, price formula & analysis and market analysis for product marketing.
Team Management: Managing Team functions viz. manpower planning, recruitment, deployment, performance appraisal, etc. Leading, mentoring, training & monitoring the performance of team members to ensure efficiency in process operations and meeting of individual & group targets. 

Professional Experience

Company – Consumer Electronics division, Srilanka (Dec 2007 – Till Date)

            As Sales Manager
          Joined as Senior Business promotion officer 
Brands : Philips, Sharp, Sony , Olympus.Usha,LG,Panasonic,Samsung
· Managing and developing the brand value / presence across the stores in the region.

· Responsible for the day to day sales activities of the team.

· Ensuring the availability of all the products of Philips, Sharp, Sony, Olympus and the visibility of the products in the stores.

· Improve the commercial performance of the company by increasing its turnover   and maximizing profitability, by finding products with high profit margin.

· Establishing sales objectives by forecasting and developing annual sales plan for the region.

· Projecting expected sales volume and profit for the branches.

· Accountable for the achievement of targets, revenue, expenses, and other business measurement.

· Periodic review of objectives, targets and plan on weekly, monthly and quarterly basis to make sure everything is as per plan and determine revised targets whenever required. 

· Responsible for relationship management, overall management and control of business objectives for which assigned.

· Training and coaching the sales team for the performance improvement, achieving the sales targets.

· Involved in Negotiating agreements with clients and closing sales contracts.

· Planning & organizing the promotional activities/marketing campaigns to increase product awareness and market share.
· Monitoring and analyzing the competitors to collect their market activity and intelligence across the market for marketing plans.

HAYLEYS Electronics Limited, Srilanka as Business Promotion Officer from  April 1999 to Oct 2007
· Managing(sales & shop display) at DUTYFREE Show room in Bandarenayake Internationl Airport Sri lanka as a showroom Manager
· Ensuring the availability of all the appliances of Daewoo and visibility of the products in the stores
· Managing the distributor’s with focus on sales and marketing activities.

· Monitoring market share and prepared strategies to maintain share. Formulate annual business plan.

· Direct interaction/negotiation with retailers and promotion planning with clear KPI’s.

· Competitor analysis (sales & shop display) and planning appropriate counter action to competition offers.

· Handling a team which supports in managing different areas of daily operations.

· Conducting continual events and meetings of the market to increase product awareness and enhance working relationship.
· Achievements:
· Awarded as “Best Salesman of the year” twice.
Educational Credentials

· “O”A” Level Education – G.C.E, Srilanka. 
· Diploma in Computer (Sound Knowledge & experience in Microsoft Office )
Training

· Developing Territory Management – Sales & Marketing Training Forum, Colombo
· Professional Salesmanship & Customer Care – Conducted by Hayleys Electronics, Srilanka
Interests

Sports(Football & Athletics), Travelling & Personal development
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