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Brand Management / Marketing / Advertising
Profile:                                                  Male 37 Years

Language:                                             English, Urdu & Hindi
Profile:                                                  Brand Management / Marketing / Advertising
Driving License                                    Full clean UK drivers’ license (Transferable to UAE Driving License)

CAREER SUMMARY
Highly Proactive, devoted and team spirited professional with over 7 years of experience in Brand Management & Marketing. Have sound experience in new product development and re-launching of existing brands, exploring & managing channels  in  order  to  derive  the  required market share,  revenue and  profit  of  the  organization. Developing and implementing Marketing strategies to meet business growth and profit objectives.

Objective is to work in an exciting and professional environment of the organization with personal development and growth possibilities and to achieve company’s goal through professional ethics, sincere commitment and hard work.

CORE COMPETENCIES
	       Product/Brand management
	       Strategic planning

	       Marketing management
	       People & Team management

	       Market research & Business analysis
	       Negotiation & communication Skills

	       Media Planning
	       Relationship Building

	       Business development
	     Key Account Management / Retention


PROFESSIONAL EXPERIENCE
Telecom (Company) – Pakistan.            (Jan’11 – Present) Assistant Brand Manager
 
As assistant brand manager I was responsible for Creating Marketing Plans, developing Marketing Strategies, Competitor Scrutiny, Budgeting, Sales Forecasting & Review, Inventory Management, conducting Trainings.

 
Branded and executed product branding plans at all marketing levels in competition with other market players.

    Led advertising and PR campaigns

    Analyzed market trends to address business opportunities and issues, and to set the brands’ annual

objectives, strategies, positioning, tactics and measures.
 
Developed the product/business strategy, its pricing and analysis, and performed ongoing business analysis to drive the brand performance.

    Prepared work plans, established marketing strategy, conducted evaluation and control via reports.

    Conducted market surveys to define target audience, constructed forecasts and budgets.

    Re-vamping brands

    Analyzing & devising, plan to improve key brand indicators.

    Liaison with creative agencies and media buying agencies and handling all ATL & BTL activities.

    Media planning (Electronic, Print, Broadcast, OOH & Social).
 
Coordination with sales team to develop annual sales forecast and devising brand plan to achieve agreed forecasted sales.

    Managing the financial health of brand & monitoring of advertising & promotion budget.

    Material Handled Channel Branding, associations, lose spots, clock IVRs etc

    Developed advertising opportunities (i-e Elapse time Logo, L- Shape clock)

    Correspondence with the viewers through email

    Event Management (Eid, Independence Day, Valentine’s Day etc.)

Graphite Communications - Karachi, Pakistan                         (Sep’07 – Dec’ 10) Marketing Executive
    Liaison with Creative agency and media buying agency in order manage all ATL & BTL activities.

    Successfully managing the TV advertisement / promotional campaigns of corporate clients.

    Executing and managing advertisement related activities on in house channels.

    Increase the revenue of my client Dawlance Pvt Ltd more than 3 times in Nov 2008.

    Successfully managed cable TV advertising throughout the country

    Meeting clients for Product Presentations

    Developed advertising opportunities on (Telephone bills, Cable TV and WorldCall website advertising.

    Managed the communication with the creative agencies, Media Planners for advertising campaign.

    Assist Marketing Manager though monthly reports.

    Help and Support colleagues when necessary and required.
EDUCATIONAL CREDENTIALS
Masters in Business Administration. 2005 - 2007
University of Wales Institute. Cardiff. United Kingdom
Module include: International Marketing; International Management.

Dissertation: “An investigation into marketing mix. Constitute a framework for the marketing

efforts done by Unilever Pakistan? Unilever’s tea products are in perspective”.

Foundation Course. 2004 - 2005
University of Wales Institute. Cardiff. United Kingdom
Module include: Humanities and business.

BA Arts. 1998 - 2000
Baha-ud-Din Zakaria University, Multan. Pakistan
Module include: English; Arabic.
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       Team building

       Time Management

ADDITIONAL SKILLS

       Best Negotiation & communication skills

       Highly energetic and self-motivated resource.

       Creative problem-solver and achiever with convincing skills.

       Participated in workshop of “Marketing & Selling Skills”

       Worked on different Academic projects on Media Management, Brand Management & Marketing
REFERENCE
Will be furnished upon request.
