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MANAGERIAL PROFESSIONAL

Marketing ~ Brand Management ~ Advertising & Promotions ~ Sales ~ General Management~ Hotel Management
A versatile, high-energy professional with the objective of  being  associated with an organization that allows me personal as well as career growth and enables me to use my abilities and skills to further its objectives
PROFILE SUMMARY

· Significant experience of over 6.5 years in FMCG Marketing&Advertising with Hindustan Unilever & LOWELintas(in sync with the macro organisational plan); inclusive of Brand Building for Personal Care, Foods& beverages
· Forward-focused Managerwith hands-on experience in developing and implementing creative FMCG marketing strategies, supporting the brand and driving sales, directing publicity/Advertising programs and campaigns. 
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An astute &multi-tasking leader with qualitative experience in formulating PR& media Strategies, campaigns and initiatives for new products and releasing press/media kits 
· Insightful professional – who holds full P&L accountabilityby managing and controlling communication budget, ensuring sales and revenue targets are achieved and planning, administering and reconciling marketing budgets.
· Interfaced with top& middle management for evolving strategic vision, driving change and taking performance to the next level; successful in maintaining excellent relations withthird party agencies & stakeholders at the CXO level
· Skills in planning, executing and spearheading marketing projects involving launches/re-launches, micro& macro marketing, network executions, quality assurance/control, tracking brand performance andresource planning with a flair for adopting modern marketing techniques
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Possesses strong communication, interpersonal, problem solving, and coordination skills

SKILL SET

Management Outline:
Knows the Business
: 
Possess demonstrative capability of transforming brands and business

Personal Credibility
: 
Use personal credibility to influence outcomes

Strategic Contribution
: 
Create new concepts in relation to the people that results in improved performance

Skilful Execution

: 
Make things happen, against the odds in a collaborative way

Functional:
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Developing & implementing the marketing strategy from the conceptual stage through final execution, making sure that the campaign gets done on time and within budget

· Leading a team of professionals; ensuring suitable deployment & timely availability of stakeholders (internal &external); overseeing the selection of agencies as well as consultants to complete specific pieces of the project
· Evaluating & determining appropriate innovativemedia, communication and promotion strategy along with the most cost-effective plan/network for executing it 
· Constant Interaction with consumers & customers for tracking market & competition dynamics
· Analyzing Data from different sources – Internal Sales, Market & Consumer panel to take timely marketing decisions  
ORGANISATIONAL EXPERIENCE
Since Aug ’09-May ‘15: Hindustan Unilever, Mumbai, India 

Last designated asAssistant Brand Manager –Knorr Soups 
Growth Path:
Aug ’09-Sep ’11

Brand Executive 
Sep ’11-Aug’14

Sr. Brand Executive 

Aug ‘14-May’15
Assistant Brand Manager 
Highlights:
· Garnered rich experience across different FMCG Product categories – Personal Care, Food andBeverages

· Successfully provided services in various capacities as Assistant Brand Manager, Sr. Brand Executive and Brand Executive  

· Holds the distinction of doing micro & macro marketing across different urban & rural geographies  

· Efficiently managed several complex networks involving multiple internal and external stakeholders
· Essayed a key role in outlying digital marketing plan for Knorr in 2015 across different social media and web platforms  
· Played a key role in short term & annual Media planning across brands covering both ATL & BTL execution involving coordination with external Media buying/sourcing agencies and Publishing houses
· Spearheaded growth of 32% for Knorr Soups in 2014 with the help of product innovation – Instant Soup format, consumer promotions on Cook up Soups andinnovative Modern Trade in-store visibility. This made the brand grow faster than market &establish market leadership at 61%

· Demonstrated excellence in turning-around the under-performing India’s largest Skin Care brand: Fair & Lovely by re-launching the brand in 2013 and identifying 22 priority geographies (Socio Cultural Regions) and deploying targeted urban and rural micro-marketing plans worth INR Rs. 250 Cr/ US$ 41 Million  
· Involved in handling multiple launches and re-launches for Deodorants & Male Grooming brands like Axe, Rexona& Dove across key metropolitan cities including end to end supply & demand planning, launch events, Public Relations and media planning 
Key Projects:
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Re-Launch of the Knorr Instant Cup-a-Soupas an access pack at convenient price point of Rs.10 for encouraging new consumer trials in to the category. This was supported with 360 degree media execution including TVC, Print, Outdoor and In-store visibility. It gained 12% market share in year one (in the year 2014)
· Launch of Fair & lovely reusablesachet at Rs.5for increasing the brand penetration in lower income and rural consumers. It also played the role of recruitinglapsed consumers after re-launch of the mother brand.  The launch was communicated to the target audience with the help of customized rural micro marketing plans involving sponsoring of fun fair festivals, shop dealer boards, tin-plates and outdoor visibility (In the year 2013)
· Launch of Dove Premium Anti-Perspirantsin India for Urban and higher end female consumers with the objective of providing efficacy plus sensorial & fragrance benefits to the consumer (in the year 2010) 
Apr’09-Aug ‘09: Lowe Lintas Advertising Agency, Mumbai, India 
Last designated as Project Executive 
Highlights:
· Worked in client servicing for FMCG accounts in Personal wash &Personal Care covering brands like Breeze, Hamam, Rexona, Liril& Axe 
· Routine follow up with internal stakeholders - Creative & Art Studio teams as per clients requirement
· Took several measures to ensure timely quality deliverables to Media and PR Agencies 
· Spearheaded Axe Photo Booth PR Activation at Lakme Fashion Week
EDUCATION

2012
Post Graduation – M Com.fromHR College, Mumbai University, India
2009
Graduation– B Com.from HR College, Mumbai University, India
2009
Diploma – Advance 3 year Diploma in Advertising & Marketing Course from H R College, Mumbai University, India
PERSONAL DETAILS

Date of Birth

:
18hMay, 1987
Nationality

:
Indian 
VISA Details

:
Tourist/Single –Short VISA 
Marital Status

:
Unmarried
Languages

:
English, Hindi, Urdu (Speak)
