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EDUCATION

Indiana University, Kelley School of Business, Indiana, United StatesGraduated May 2012
Bachelor of Science in Business     GPA 3.2 / 4.0

Majors: Marketing and International Studies   Minor: Psychology                                           
OBJECTIVE

To leverage my knowledge and experience in digital marketing to help organizations craft the best-in-class marketing strategies to achieve their company's marketing goals. I possess a strong work ethic and hope to make valuable contribution to the organization's digital marketing discipline.

SKILLS
WORK EXPERIENCE

Reputed Studio, Dubai,United Arab Emirates                                                   February 2015 – April 2015
Digital Marketing Executive
· Carefully analyzed and created a strategy report for social accounts:KPI’s included brand awareness, engagement and website traffic page visits
· Content creation, market research and accumulating all the relative trending hashtags
· Instagram account management including descriptions, hashtags, image tagging and geo-targeting;Implemented Instagram strategies which increased Followers by 120; Engagement by 635.88%; Comments by 557.14% within a month
· Weekly analysis and reporting to web development team.
· Conducted Search Engine Optimization tasks including reporting layout and keyword recommendation 
· Social media marketing strategies managing conversation and engagement threads
· Created Facebook strategies with weekly descriptions
· Building relationships with influencers and keeping up-to-date on social media best practices and trends
Al Qoze Electromechanical LLC, Dubai, United Arab Emirates                                          December 2012 – January 2015   

Marketing Executive
· Responsible for conducting market research, identify consumer segments and formulate new product marketing strategies 

· Business development with local and international firm involving extensive relationship management 
· Conduct price negotiations with foreign and domestic vendors to acquire competitive advantage
· Utilized HTML to create marketing campaigns and marketing content using WYSIWYG tools

· Coordinated with the web development team ofwww.coolwellac.com andfor the purpose of content management.
· Optimization of website traffic utilizing Google Analytics 

·  identified bottle necks and optimized traffic flow to the website using Google Analytics
· Report creation via Google Analytics to analyze performance of the webpage based on various metric

· Evaluation of reporting metrics to identify inefficiencies on the site

· Market specific recommendations to improve performance metrics
Indy Partnership and Develop Indy. Indiana, United StatesMay 2011 - September 2011                                                                                                                                                                           

Marketing Fundraiser Internship

· Used social media forums such as Facebook, Twitter and Instagram to promote Donor and Fundraising activities

· Assisted with Marketing Indy Partnerships Fundraising Campaigns 

· Was the main point of contact for providing information about campaigns, donating and opportunities to volunteer for events

· Created a comprehensive database using Excel and Access to collect donor information and funds raised monthly 

· Utilized Photo Shop and Power Point to design  2011 pledge cards  and program broachers 

Redington - GitexDubai, United Arab Emirates                                                             October 2006 and October 2007      

Sales and Promotions                           
· Managed inventory worth $35,000 of monitors at GITEX technology exhibition

· Planned and organized product display in order to maximize sales of Samsung LCD monitors
· 
Organized systematic distribution of broachers for bestselling products

· Collected customer information and performed cold calling to promote new products to individuals and businesses

ADDITIONAL SKILLS

I.T. Skills:Extensive knowledge in Google Analytics, Linkedin, Twitter, Instagram, Facebook, MS Office (Word, PowerPoint, Excel, Access and Outlook), HTML, SPSS and Adobe Photoshop.

Drivers Licence:  Yes 

Languages:Fluent in English, Hindi and Sindhi

Core Strength:


Budgeting & Allocation


Market Research


Public & Media Relations


Corporate Brand Development








Developed Marketing Strategies which include:


Market Segmentation


Competitor Analysis


Marketing Goals And Objective


Customer Relationship Management ( CRM )








