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Summary
A Creative, passionate and innovative strategist with 21+ years of hospitality, airline and travel & events industry experience covering areas such as sales, marketing, branding, administration, planning, hospitality ,relationship and leadership management. Having worked in multicultural/diverse industries; and garnering functional expertise, I have a tenacious/persuasive commitment to driving brand development, sales, product development, and profit and market share growth. I have a curious mind and have consistently felt the need to learn study and create new revenue streams which has ultimately culminated into profit centres for the organizations that I have worked in. My main source of inspiration has/has been ''people'', who want to make a difference and add value, to the corporate world and the society in the larger context.
Specialties: Strategic Planning, Business Development, Corporate Sales and Marketing, Brand management, Product development, Project management, Event management, Key Account Management, Travel Trade Management and Client Relationship Management.
Responsibility & Personality Overview
· Business Development: 
· Manages and Directs channel development activity and coordinates with all respective departments. 
· Direct production of revenues for the existing product line 
· Develop and implement procedures/ policies to improve Business, image & Market Share of the Airlines. 
· Sales: 
· Devising and effectuating strategies for sourcing of new business. 
· Handling business relationship with high net-worth accounts. 
· Ensuring maximum brand visibility and capture optimum market share. 
· Brand image building through delivering effective presentations to corporate clients. 
· Marketing: 
· Develop and Executes Marketing programs 
· To achieve objectives regarding revenue, profitability, and market share for the Airlines. 
· Develops and implements marketing budgets Manages development, production, and distribution of promotional and collateral materials to support sales and marketing programs in region. 
· Plans and conducts market research to identify opportunities for increased Sales & Business Developments in the Region. 
· Researches and writes copy for corporate promotional materials. 
· Develops contacts and relationships with media representatives to create opportunities for keeping the company and its products or services in front of public and the trade. 
· Airline Ticketing and Travel Management: 
· Enhancing revenues of the organization through special deals for the corporate clients with preferred airlines. 
· Emphasizing on high retention to the company. 
· Working closely with Sales Directors and Key Account Managers in preparing different levels of discount policies for varied customers. 
· Meet customer expectations in terms of service levels and assisting corporate clients of top commercial houses with their complete travel requirements. 
· Administration / HR skills: 
· Carried out key administrative responsibilities with efficiency and ensured that expenses were within budget. 
· Introduced new work process that improved work productivity and efficiency Human Resources for several national terminals which entailed screening and hiring new employees for the company. 
· Monthly presentations given about company benefits while personally assisting employees to select their benefit packages. 
Achievements & Projects:
· Leading Team Member Winning Award Mohammed Bin Rashid Al Maktoum Gold Award in Service category (MRM Award) – Dubai 2012 for Kanoo Travel in Service Industry. 
· Leading Team Member involve operationally working for Biding & Winning the RFP `s (Request for Proposal) of following Corporate Accounts; Du / Etisalat / Luke Oil / BP Iraq/ UASC / Dubai Customs / DEWA etc. 
Education
University of Karachi
· Applied Physics 
· Mathematics 
Kanoo Travel
· Amadeus Course 
· Decision Making & Problem Solving 
· Self-Development Skills 
· Time Management Skills 
· Supervisory & Leadership 
· 5 Star Customer Service 
Independent Coursework
· ADVANCED IATA Sales & Marketing course- (Montreal, Canada) 
· ADVANCED IATA COMPUTER COURSE - (Grace Institute of Techno) 
· Advance Fares & Ticketing Course (Montreal Canada (IATA)) 
· Ethiopian Airlines-Tariff Course ( Basic & Advance) 
· World Span GDS Course – Air Zimbabwe 
· Sabre GDS Course – KLM / Northwest Airlines 
Professional Work History
Kanoo / American Express Travel – Dubai, United Arab Emirates - May, 2010 - Present
Worked as Key Account Manager - Corporate Sales Dubai & NE in Corporate Travel Management system. Responsible to manage the business relationship between Kanoo Travel and the corporate client and to assist the clients in managing their total T&E expenditure whilst controlling costs and returning minimum required company profit. Build and maintain strong relationships at all levels within client organization. Implement strategies for measurement of service delivery and cost savings achievements against industry and contractual benchmarks. Negotiate, recommend and implement new deals in conjunction with Hotel and Airline Product Managers, Customer Service Teams, IT and Finance departments. Maximize profit and identify opportunities for incremental revenue growth, including conference and incentive travel and the introduction of new divisions, subsidiaries and countries. Develop strategies to move existing invoice clients to corporate credit card system, improving profit and creating internal efficiencies for our client. Determine opportunities to introduce and implement E Solution products to new and existing clients to maximize profit.
Kanoo / American Express Travel – Dubai, United Arab Emirates
Worked as Sales Account Manager - Corporate Sales Dubai & NE in Corporate Travel Management System and also performed duties as Quality Coordinator for Kanoo Travel UAE & Oman. Responsible for Corporate New Business Development and revenue growth targets within the GCC & MENA.
Planet Group & Hospitality - March 2009 – April 2010 (1 year 2 months) Dubai, United Arab Emirates
Worked as Sales & Business Development Manager for GSA Airlines Division / Branch Manager Planet Travel Sharjah office. As Executive member in Group Hospitality business (Arabian Courtyard Hotel & Spa & Galaxy Plaza) for revenue increasing opportunities and possible action plans.
Al Naboodah Travel & Tourism Agencies LLC - August 2007 – February 2009 (1 year 7 months) Dubai - United Arab Emirates
Worked as Sales & Marketing Executive for UM/DU, supporting all Marketing & Sales activities including Airport Operation as Flight Supervisor.
Swan Tour & Events Dubai LLC associated with SMART XS® (MALAYSIA - April 2005 – June 2007 (2 years 3 months) Dubai, United Arab Emirates
Worked as Marketing & Sales Manager, supporting Marketing campaigns, Sales Strategies for the exhibitions & conferences. Assisting with the coordination, design and production of all marketing collateral, including brochures, visitor tickets, print advertisements, web banners/emails etc.
Ethiopian Airlines - May 2003 – March 2005 (1 year 11 months) Karachi, Pakistan
Worked as a Marketing & Sales Manager, Services ended due to flight operation suspended. Worked on production of all marketing collateral, including brochures, visitor, print advertisements, web banners/emails etc. & HR/Administration.
KLM Northwest Airlines - March 1994 – April 2003 (9 years 2 months) Karachi - Pakistan
Gerry’s International Pvt. Pakistan / Sultanate of Oman
Worked as a Sales & Marketing Manager in GSA Airline Division, developed marketing plan and sales promotion strategies for KLM &, Northwest Airlines, US Airways & Continental Airlines. Lead and supervise the development & implementation of local marketing campaigns in each market to deliver against set annual marketing objectives. Project lead the implementation of centrally driven marketing campaigns in the region to ensure a successful roll-out across out stations to ensure brand consistency and quality within defined timelines .Work with internal client’ departments to gather relevant and accurate information (including Sales & Revenue Management).
Language Skills:
 English - Full professional proficiency
· Proficient and fluent in spoken and written English Language. 
Excellent communication skills, comfortable presenting ideas to groups.
· Urdu/Hindi - Full professional proficiency 
· Arabic - Limited working proficiency 
Reasoning Ability: Speaks clearly and persuasively in positive or negative situations, listens and gets clarification, responds well to questions, demonstrates group presentation skills and participates in meetings.
Leadership Skills: Ability to supervise and work in as a team. Demonstrate integrity, maturity and a constructive approach to challenges. Learn to exert influence with other functional groups in the company.
Other Skill: Excellent Basic Project Management. Ability to balance team and individual responsibilities. Exhibits objectivity and openness to others' views, contributes to building a positive team spirit. Project and time management: Planning and organizing, prioritizes and plans work activities, uses time efficiently, sets goals and objectives, develops realistic action plans.
Personal Information:
Date of Birth
: July 26th 1971
Nationality
: Pakistan
Religion
: Islam
Marital Status
: Married (Spouse + 2 Kids Residing in UAE)
International Travel  : Netherlands, Germany, France, Switzerland, Luxembourg, UAE, Oman,
Austria, Belgium, Ethiopia, Zimbabwe, Malaysia, Thailand, Singapore.
