Gulfjobseeker.com CV No: 1427922
Mobile +971505905010 / +971504753686 

To get contact details of this candidates
Submit request through Feedback Link

http://www.gulfjobseeker.com/feedback/submit_fb.php
DOB: 23rd Dec., 1982


PROFESSIONAL SUMMARY:

Over 7 years of work experience in quantitative consumer insights. 

· Millward Brown Dubai: Apr 2012 – Till date

· AMRB, Dubai: March 2010- Mar 2012

· Hansa Research, Mumbai: April 2008 – Feb 2010
I am working as an Account Manager with Millward Brown Dubai since last 3 years and responsible for handling one of the biggest client’s of Millward Brown Dubai along with few others in Middle East and Pakistan. 
My role is to provide valuable and meaningful insights to clients by addressing their business issues along with building and managing expectations of external as well as internal stakeholders i.e. clients as well as senior management from MB. Helping Millward Brown in its growth by achieving revenue targets and ensuring that all protocols are followed. 

Helping clients in building great brands by providing them insights on various aspects i.e. from brand strategy to creative formation and then evaluating the impact. Hence do have a good knowledge in making the client’s brands meaningful and different for their sustainable growth. 

The proficient work on creative testing gives me good knowledge about what works in the region and the type of creatives that to engage consumers and motivate them to buy the brand. 

Leading & mentoring a team to assist in company’s growth and managing good relationship with the team members. Motivating and helping them for their career development. Apart from managing a team in UAE, distantly handling a team in Pakistan as well. Holds strong relationship with clients as well as within the company. 
Involved in various aspects of research engagements viz. client servicing, planning, proposal & budget preparation, questionnaire development and delivery of research findings.
Has been involved in training and development as well.

Has garnered experience in various consumer research studies like Brand Tracks, Media research i.e. Optimizing media mix and measuring impact of various media, Advertising pre-testing (Links) and Communication Evaluation and Effectiveness, Digital evaluation, Product & Pack test, Choice Based Conjoint across various industry verticals like FMCG, Banking and Financial Services, Baby Foods, Telecom, etc. using several research methodologies including Mobile, CAPI, CATI and PAPI.
Previously worked with Hansa Research Group Mumbai as Research executive. Was part of customized quantitative research group. 

· Brand Tracking with Millward Brown and AMRB to help clients on long term strategic decisions on brand’s equity & proposition as well as continuous inputs on brand health and impact of various media activities / communications on the brand. 
· Media Optimization helps to measure the impact of 360 degree campaign along with the impact of each media on key brand metrics. Tells how much money has been used optimally by each medium and builds on the learning for brands to optimize their spends and maximize their returns. 

· Link / Copy Testing helps to understand the potential of the creative in breaking the clutter i.e. its ability to gain attention and how well the copy will work in delivering against its objectives along with the rich diagnostics. It also helps in optimizing the copy by suggesting on the areas of improvements.
· Choice Based Conjoint for the one of the leading company manufacturing chocolates in Saudi & UAE to understand how the company can optimize / increase price for its brands without losing its market share & how enhanced value can be delivered to consumers.
· Product Testing & Pack Testing for a leading brand of beverages in India & chocolate brand in Saudi & UAE.
· Measuring Radio Listenership Behaviour for a brand of FM radio station in Kerala. 
· Campaign Track for an insurance company in India to measure effectiveness of the campaign over the brands growth.
· Concept Testing for a lubricant brand in India to address the issue of counterfeiting in engine oils.
· Opinion polls for a leading financial newspaper & magazine in India.
EDUCATION:
Has Masters degree in Business Administration from ICFAI Business School, Mumbai India in Marketing &and a Bachelors degree in Engineering in Information Technology from MIT, Kota (Rajasthan) India. 
	       Degree
	                      Institute
	       University
	%/CGPA
	Year

	M.B.A. (Mktg)
	Icfai Business School, Mumbai
	ICFAI University
	7.5
	2008

	B.E (IT)
	Modi Institute of Technology, Kota (Raj.)
	Rajasthan University
	68%
	2006

	H.S.C
	Modern Senior Secondary School, Kota
	C.B.S.E
	82%
	2001

	S.S.C
	Modern Senior Secondary School, Kota
	C.B.S.E
	77 %
	1999


Achievements:

· Month on month 100% compliance on process deployments. 
· Part of team successfully implemented Global Tracking System for one of the biggest FMCG client in Saudi Arabia & UAE.
· First runner-up in intra-college badminton competition in MIT during engineering, Dec. 2004
Personal Strengths:

· Dedicated to deliver insights to clients.
· Efficiently managing people and maintaining good relationship with them.

· Calm and composed in pressure situations

· Strong command over Excel & PowerPoint
Interests:


· Solving puzzles like Sudoku, Kakuro
· Playing computer games

· Playing badminton and cricket
