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Academic Qualification
	Degree
	University/Board
	School/College
	Year
	Stream

	M.B.A
	Symbiosis International University
	Symbiosis Centre for Management and Human Resource Development, Pune
	2015
	Marketing

	B.B.A
	Manipal University
	Manipal University, Dubai
	2010
	Marketing

	12th
	C.B.S.E.
	Sharjah Indian School, Sharjah
	2007
	Commerce

	10th
	C.B.S.E
	Emirates National School, Sharjah
	2005
	


Summer Internship at Digital My Biz Advertising, (Dubai)



2 Months
· Project Title: “Market Study of Digital Marketing in the UAE” (Apr’14-May’14)
· Carried out an extensive research to find out the potential of Digital Marketing Service in each sector covering event management, hospitality, lifestyle, health care, construction & infrastructure and education and training industry.
Work Experience



35Months
· Marketing Coordinator at Carpe Diem FZC, Ajman, U.A.E (July ‘12 –May ‘13)
· Implement marketing and advertising campaigns by assembling and analyzing sales forecasts; preparing marketing and advertising strategies, plans, and objectives; planning and organizing promotional presentations; updating event calendars and release schedule for marketing planning.

· Prepare marketing reports by collecting, analyzing, and summarizing ATL, BTL and trade activities.

· Keep promotional materials ready by coordinating requirements with various agencies; inventorying demo stock, placing orders; verifying receipt.

· Support sales staff by providing marketing material, market trends, new product information; relaying customer services requests.

· Research competitive products by identifying and evaluating product characteristics, advertising and trade displays.

· Plan meetings and trade events by identifying, assembling, and coordinating requirements; establishing contacts; developing schedules and assignments; coordinating mailing lists.

· Monitor budgets by comparing and analyzing actual results with plans and forecasts, tracking all marketing related expenses.

· Accomplish organization goals by accepting ownership for accomplishing new and different requests; exploring opportunities to add value to job accomplishments.
· Retail Store’s In charge at Better Life – Siemens - Easa Saleh Al Gurg Group -, Dubai (Sep’10 –Apr’13)
· Directly reporting to Retail-Sales & Marketing Manager.
· Single point of contact for the all the Showroom Managers and other sales staff across UAE.
· Determined marketing strategy changes by reviewing operating and financial statements and departmental sales records.
· Formulated pricing policies by reviewing merchandising activities; authorizing clearance sales; studying trends.
· Improved branding and messaging around the retail outlets and devised product knowledge training for all store employees frequently.

· Increased the sales by 34%.

· Worked on Sales & Distribution interface of SAP. Also attended various workshops & seminars of SAP organized by SAP Middle East. 
Key Projects
· Marketing Project (E-bola Media) (Apr ‘10 – May ‘10) 
· Boost the Brand name of Al Ain Water through digital marketing.
· Graduation Project (Al Madina – Power Group of Companies) (Feb ‘10 – Mar ‘10) 
· Analyzing Sales in 4 segments of customer: - Corporate, Bulk, Small Business & Residents.
Extra-Curricular
· Event Co-ordinator, Horizons, Manipal University, Dubai (2007-10)
· Captain, School Cricket Team

Additional Information
· Summer Exchange Programme
· Telecom Ecole De Management – Paris, France (Jun’14 –July’14)
· Valid UAE Driving License

