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WORK EXPERIENCE:

PRESENT JOB STATES:

Working with Landmark Group Sports One Dubai:

20/11/14 Onwards
At Present working as a Visual Merchandiser Manager & Graphic designer for Al-Ghurair Center. Handling Twenty Five Thousand square feet store. Looking after all sports brand along with all Types gym equipments And Apparels men’s women’s and kids along accessorize.

Worked As a Free Lancer:

Jan 4/01/13 Oct 14
Worked as a free lancing for Titan industries and Tommy Hilfiger apparels and Tissot swatch group.

	
	TITAN INDUSTRIES LTD.
	7 years

	
	
	

	
	Regional head Visual Merchandiser
	May 2006 Jan 13

	
	Key Deliverables:
	



o
Handling World of Titan and large format store display, product and visual merchandising across west.
o
Responsible for constant improvement in terms of quality and quantity of space in key stores
o Work closely with chain marketing, loyalty and VM teams to ensure that Titan Industries gets the best location, support in SOH, and active partnership in promotions in all Large format Stores 
o Ensure innovative mediums to highlight new product launches, and to maximize visibility and communication of brand and offer campaigns in tandem with the marketing team. 
o Enhancing the visual presence of Titan Fastrack Tommy watches Fastrack eye gear Xylys watches. Through effective Visual Merchandising and graphic concepts.
o
Planning and deployment of VM / Display, windows kit, in-store kit, props and other softer elements at the stores
o Ideating and implementing store-wise promotional plans based on retail metrics and also execution of all brand related promotions which can be season specific, festival specific etc. 
o Responsible for benchmarking retail best merchandising practices and assimilating them in our system as per feasibility 
o Responsible for organizing and executing products launch, store launches and all internal event of TIL. o Vendor’s management in a specific time frame
o Identifying and implementing best possible SOH to increase bazaar presence for all chain stores. o Working closely with the projects team in the store creation and renovation process.
o
Developing Props and other POS material through visualizing and Graphic Designing process.
	LEVI STRAUSS & CO.
	1.6 Yrs

	
	

	Visual Merchandiser co-ordinator
	Oct 2004- Apr 2006 ONWARDS

	Key Deliverables:
	



o Looking after more than 80 outlets (exclusive & multi brand outlets) over entire Bombay, Maharashtra & Western Zone 
o
Designing Window Kit
o Designing Window Displays o In store Display Units
o
Organizing Brand launches
o Responsible for new Store opening with all updated merchandise o Forward bookings
o
VM presentation
o
Enhancing the visual presence of both LEVIS & DOCKERS through effective Visual Merchandising and graphic concepts throughout the year for 20 showrooms (exclusives & franchisees) and around 100 Retail outlets.

	
	MADURA GARMENTS LTD- Aditya Birla Group
	2.8 Yrs

	
	
	

	
	Visual Merchandiser Co-ordinator
	Feb 2002 – Oct 04

	
	Key Deliverables:
	

	
	o
	Looking after 110 showrooms (exclusive & franchisees) entire Bombay, Rest of
	Maharashtra, Madhya Pradesh &

	
	
	Goa for all the following verticals- Louie’s Philip, Van Heusen, Allen Solly (Men & Women wear), Peter England, San

	
	
	fresco,
	

	
	o
	Window Kit Implementation
	

	
	o
	Window Displays
	

	
	o   In store merchandising (Color Blocking)
	

	
	o   Brand launching Store opening
	

	
	o
	Meetings arrangement
	

	
	o
	Forward bookings
	

	
	o
	VM presentation
	

	
	o   Regular customer feedback through visits to showrooms to enhance the overall effectiveness of VM at stores



	GRASIM INDUSTRIES LTD. (Textile Division)
	1.2 Yrs

	
	

	Visual Merchandiser Co-ordinator
	Dec 2000 – Jan 2002

	Key Deliverables:
	

	o   Establishing a stronger Brand Identity through conceptual window displays
	

	o   Responsible for innovative Window Kit Implementation.
	

	o
	Implementing Fabric Displays.
	

	o
	Regular maintenance.
	

	o   Visual Merchandising activities around the year:
	

	o
	Brand Launches;
	

	o
	Fabric Displays;
	



o
Special Occasions / Schemes VMs.
o
Festival VMs and Quarterly VMs.
o
Creating dummy display units and modules in the Studio
MISSION

I am a hard-working self-motivated individual willing to learn and grow with a good organization.
KEY RESULT AND ACHIVEMENT (TRAIN THE TRAINERS – TTT)

Leading the Company in Training, responsible for Training & with core competency in the following Key Result Areas:
o
Preparing actions plans for conducting training and follow ups on regular basis.
o
Identifying the Training Needs, planning & execution of in house training by the source of train the trainers.
o
Executing VM Induction Schedule with all the amenities providing & Introduction about the organization & its rules & regulations and applications.
o
Organized in house Development Centers, Workshops, and Working Climate Development.
o Responsible for creating a work environment aligned to the Brand's culture by conducting Visual management skills training on regular basis. 
o
Successfully achieved the standard training period per individual training target annually.
SOFTWARE KNOWLEDGE

Photo shop, Coreldraw X6, PowerPoint,

EDUCATION QUALIFICATION

B.A:
Chhatrapati Shahu Ji Maharaj University, Kanpur in the year 1995-98.
H.S.C:
B N S D INTER COLLEGE KANPUR, in the year 1994-95.
S.S.C:
B N S D INTER COLLEGE KANPUR, in the year 1992-1993.

SUPPLEMENTAL INFORMATION

Sex
Male
Nationality
Indian
Date of birth
16th June 1977
Marital status
Married
Languages
English, Hindi, Tamil
Interest & Hobbies
Listening to Music, Interacting with new people & Travelling
