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CAREER OVERVIEW
	
	A dynamic professional with 7+ years of experience.

	Automobile Marketing
	Direct Sales and Service
	Customer Relations

	Events & Advertising
	DSA Loans
	New Business Development


Career Objective:
Seeking for an opportunity in a growth driven & professionally managed organization.
Career Summary:
A result-oriented professional with over 7 years of demonstrated skills in Sales, Customer Service, Loans, Development of Cars and in Boosting Organizational Profitability through high-impact performance. Focused and Aimed at enhancing overall organizational growth, sustained profitability and improved business performance. Proficient in overall Sales and Service. Possess excellent Interpersonal, Communication & Organizational Skills with proven abilities in Team Management.

CORE COMPETENCIES
New Business Development & Market Research:

Tapping new market segments and planning for business volume & revenue.

Negotiating on interest rates with Banks and lending Institutions and also Insurance companies. Recommending a better system of handling field sales, corporate sales and walk-in customers.
New Product launches in multiple locations and regions in coordination with the process team through
Promotions, Seminars and Advertising.

Responsible for overall profitability of operations and accountable for strategic utilization and deployment of available resources to achieve organizational objectives.
Marketing and Sales:

Formulate long/short term strategic plans for maximum profits.

Benchmarked turnaround time by high performance and successful achievement of targets.

Actively involved in business planning and analysis for assessment of revenue potential in business opportunities.
Customer Relationship Management:

Defining service standards and guidelines that serve as scale for outstanding service delivery thereby contributing towards revenue generation.

Ensuring continuous interaction with the customers to make sure that area of concern can be worked upon for improved service levels at all time.

	SCHOLASTICS
	

	INSTITUTE OF TECHNOLOGY AND MANAGEMENT STUDIES (ITMS)
	2009 – 2012


BACHELOR OF COMMERCE

PROJECTS and EVENTS

Launch Events and Road Shows
Exchange Camps
Modification
Troubleshoot of Technical Issues
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	ORGANISATIONAL SCAN
	

	P2 PEAK PERFORMANCE
	August 2011 to October 2015

	SELF EMPLOYEED
	


· Complete Ownership, Responsibility and Accountability 
· Negotiation and tie-up with Banks (HDFC, ICICI, Saraswat Co-op) 
· Managing the overall Purchase and Sales of new and used premium cars along with Service. 
· Addressing Technical Issues 
· DSA – Loans (Auto, Personal, Mortgage) 
· Achieved profitability in highly competitive market and significant growth of services. 
· Long/Short term strategic plans to enhance turnover and develop new business opportunities. 
· Conduct regular market visits to improve field sales coverage and market intelligence. 
· Responsible for Budgets, Marketing Communication, Media Planning and Agency Coordination 
JMD SKODA
July 2010 to August 2011
TEAM LEADER
· Showroom and Field Sales and Marketing 
· Arrange Auto-Finance 
· Running promotional and advertising campaigns across the state. 
· Managing sales team along with conducting training for quality sales process. 
· Demonstrating leadership through team building activities and team support 
· Monitor sales team performance on regular basis, develop, Coach, Motivate, Recognize and Assist them to achieve set targets and objectives related to key performance indicators. 
· Attend to customer needs/complaints, Resolve Issues for continues improvement of services and customer satisfaction. 
· Providing necessary after sales support and addressing Technical Issues. 
MILLENIUM TOYOTA
January 2008 to June 2010
SR. SALES CONSULTANT
· Field Sales, Marketing and Advertisement 
· Participating and Managing Events for creating brand value for upcoming launches and increasing sales. 
· Prepare new product launch strategy including Media planning, Printing, Advertising and Communication. 
· Responsible for pre and post launch activities. 
· Initiate and recommend strategies for product promotions. 
· Identify new market opportunities for business expansions and develop accessories sales business. 
· Daily reporting to Genaral Manager and as and when required to Managing Director. 

TRAINING AND REWARDS & RECOGNITION

New product launch training

Training on managing time critical chores in high pressure environment Training on building customer Reliability

Certified for participation in regional Sales Skill contest at Toyota Kirloskar Motor Recognized as best performer for maximum sales in a month

	PERSONAL DOSSIER
	

	Date & Place of Birth:
	27 October 1990, Mumbai

	Marital Status:
	Single

	Nationality:
	Indian

	Linguistic Abilities:
	English, Hindi, Marathi and Gujrati

	Hobbies:
	Automobile Modification, Driving, Music
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