Gulfjobseeker.com CV No: 1454814
Mobile +971504753686, +971505905010  

cvdatabase[@]gulfjobseeker.com

To contact this candidate use this link

http://www.gulfjobseeker.com/feedback/contactjs.php
OBJECTIVE
To pursue a demanding Role within a reputed firm.
SUMMARY OF SKILLS
A result oriented professional with over 3 years of exhaustive field experience in Business Development, Exbhitions, Channel Sales, Product Promotion and Distribution Management.
Profile: Working as Marketing and Sales Specialist with Scorp General Trading (LLC), Since Dec, 2014. Qualified individual with an MBA in Marketing (Major) and Finance ( Minor) from JMI, New Delhi.
Possess keen business acumen in analyzing and understanding business requirements, customer-value maximization and developing new business processes and revenue streams.
Strong planner and problem solver, who readily adapt to change, work independently and exceed expectations. Able to juggle multiple priorities and meet tight deadlines without compromising quality.
Moves and relates effortlessly across all levels of management and especially towards Food industry and multinational companies.
Experience: Sales and marketing executive over total 3 years of quantifiable Experience in FMCG and General Trading. Proven record of success obtaining and maintaining revenue streams in a volatile industry, while utilizing marketing abilities and creativity to secure new business. Direct company development, achieving desired levels of growth. Combine expert visionary, strategic, and with strong qualifications in all areas of Marketing, Public Relations and Business development that produce bottom-line results and Strength. Proficient in developing and executing all aspects of public outreach, multimedia communication, publications management, Commercial and Import/ Export for international Companies. High capacity trading in B2B meetings and during the international Exhibitions in all industries. Proficient in completing successfully the negotiations between commercial companies.
Interpreter: Possesses excellent fluency – both verbal and written – in English language. Providing assistance to clients. Proficiency to improve the quality of communication between business partners and ease the services for clientele.
EMPLOYMENT EXPERIENCE
Current Company:   Scorp General Trading (LLC), From December, 2014 till date.
Designation:
Specialist (Sales and Marketing).
Industry:
Medical, Dental and Office supplies.
COMPANY PROFILE
Scorp General Trading Company.
Scorp General trading company is into sales of medical, dental equipments, consumables and office supplies across UAE.
Roles & Responsibilities: Being part of the Sales & Marketing team, the profile incorporates:
· Managing all the activities related to taking part in Expos (Arab Health and IMTEK Dubai). 
· Products: Medical and Dental disposables. 
· Research and analysis. 
· Creating business development strategies to enter new areas. 
· Handling channel Sales and marketing of Medical, dental consumables. 
· Institutional Sales for (A, B and C class Hospitals and Medical clinics) across Dubai and Sharjah. 
· Managing customer centric operations and ensuring customer satisfaction by achieving delivery ( JIT) and service Quality norms. 
· Handling assigned projects for market expansion. 
· Customer Relationship Management. 
· Handling Main KRA to develop Distributors and SSD network. 
· Generating and monitoring Business Plan, and marketing activities for the region. 
· Coordinating and Planning the stock availability and timely supplies- coordinating with warehouse. 
Previous Company:   Zad Holding Company, From August, 2012 to September, 2014.
Designation:
Executive (Sales and Marketing) for the group.
Reporting to:
CEO and Head of Marketing.
Industry:
FMCG.
COMPANY PROFILE
Zad Holding Company.
A 450 mn US dollar company with a turnover of 40 mn US dollars, formerly known as Qatar Flour Mills, It is a Qatar-based public shareholding company established in 1969. The Company is primarily engaged in the food processing sector.
The main activities include import of wheat and production of different kinds of flour, the manufacture and marketing of pasta, biscuits, bakery products and baby food as well as the sale of grains. The group consists of various subsidiaries having diversified businesses.
Qatar Flour Mill, Qbake, National Food Company, Qatar detergent Company, Dandy, Gulf warehousing and Alcat. Company 
DOMAIN SKILLS:
· Sales, Marketing and Channel Management. 
· Clientage Development and negotiating with them for securing profitable business. 
· Forecasting sales target s and executing them in a given time frame thus enhancing revenue. 
Roles & Responsibilities: Being a Management executive for the group my duties were incorporated for new product development, Market Research, Product innovation, Effective production & Marketing team, the profile incorporates:
Product: FMCG.
· Creating business development strategies to enter new areas. 
· Activation of Market plans, Brand activation, POS, Brand Positioning 
· Handling channel Sales including Modern Trade, Institutions and HORECA. 
· Supporting marketing activities for export house in KSA (Eastern Province), Dealers and distributors for Oman, Kuwait, Bahrain and UAE. 
· Managing all the activities related to taking part in Expos (Gulf food Dubai, Made in Qatar and Sial Paris). 
· Managing the sales team for Institutional Sales and marketing of FMCG (food and Beverages). 
HORECA (Qatar region).
· Managing customer centric operations and ensuring customer satisfaction by achieving delivery by ( JIT) and Service quality norms. 
· Handling a team a team of research executives for market expansion in Modern, Traditional, Institution and HORECA. 
· Building CRM (Customer Relationship Management). 
· Generating and monitoring Business Plan, and marketing activities for the region. 
· Coordinating and Planning the stock availability and timely supplies- coordinating with warehouse. 

EDUCATIONAL CREDENTIALS
· Master of Business Administration (MBA), Marketing (Major) & Finance (Minor), 2012 
Jamia Millia Islamia, New Delhi. 
· Bachelor of Business Studies (BBA), 2009 
University of Kashmir, J&K.

Intermediate in Commerce, 2005
University of Kashmir, J&K.
INTERNSHIPS:
PROJECT TITLE:
Demographic analysis and perception mapping of VW cliental/customer.

2 Months at Volkswagen as executive for Sales and Marketing (New Delhi). Year:2011
Role:
Market Research, Clientage development, Sales and Marketing for “Bhaseem Motors” Area- South Delhi and Mathura Road.
Role:
Collection and Analysis of Primary and Secondary data with SIAM.
PROJECT TITLE:
History of the Automobiles in India. (Dawn of a new era).
· 2 Months with “SIAM” (Society of Indian Automobile Manufacturers) research analyst. Lodhi Road New Delhi. Year: 2012 
PROJECT TITLE:
Behavioral Study of prospective clients for a new Product (technology).

2 Months for “Jammu Kashmir Bank” as coordinator for new product development. Srinagar (Jammu Kashmir Bank).   Year: 2008
Role: Marketing and sales of Debit cum credit card for Srinagar region.
INTERESTS
· Travelling, socialising and networking, and reading. 
SOFT EXPERTISES
· Dedicated, Confident, Negotiation skills, Interactive and Innovative. 
PERSONAL DETAILS
Date of Birth:
13th July, 1987.
Languages Known:
English, Hindi, Urdu, Nepali and Kashmiri.
Visa Type:
Employment.
Driving license:
Valid driving license of UAE and Qatar.
Nationality:
Indian.
Marital Status:
Unmarried.
