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Sex: Male







D.O.B: 26/02/79



Nationality: Indian





Driving: UAE Driving License


Marital Status: Married

February2013 – April 2015

Arabcom Group





Location: Dubai Media City






Position: Marketing / Events Manager

Duties:
· Overseeing  a team of 8 experienced professionals in the organization
· Planning and smooth execution of all forex, banking, managed funds, telecom events and conferences in the MENA region for organization and partners. 

· Selling exhibition space sponsorship packages, exhibition stand, & delegate tickets 

· Proactively manage external suppliers to ensure high productivity, cost effectiveness and an on-brand service. 
· Working closely with purchasing to put together competitive supplier contracts & rate cards.
· Direct, coordinate, and supervise activities necessary to successfully execute events.
· Coordinating with web designers, design team, pr team to make the websites more user friendly and customer oriented and insuring there are no copyright issues.
· Handling print materials (i.e brochure, banners, invitations) from development to production.
· Attend trade shows worldwide to network with new clients and marketing of event brochure.
· Working closely with all regionalmagazines,online and offline to promote the event.
· Using social networking tools like, linkedin, twitter, facebook to increase customer base.
· Deciding the venue and logistics according to the requirements of the event.
· Assist with the coordination of the outdoor media campaign including street banners and bus shelters.
· Insuring all government and legal permission are in place to carry out necessary events in the region
· Responsible for all of the client’s hospitality and technical requirements during the events.
· Closely monitoring sales and activity reporting process to ensure that the targets as defined for each exhibition are achieved on time and within budget.
· New client acquisition through visit at trade shows, references, acquired database and web research
· Drafting proposals & agreements by analyzing client’s business functional requirements.
· Actively sending mailers, cold calling, sms’s and emails   
· Developing a post-show report after the event to insure comeback of satisfied participants and convincing  new prospective

September2008 – February 2013
Potevio (Government of China)





Location: Jebel Ali Free Zone, Dubai






Position:  MarketingManager MENA
Duties:


· Responsible for managing marketing throughout Middle-East and North Africa
· Created a mission and a vision for the region and managing a team of 7 people in our office in Dubai and overlooking operations in the GCC
· Developed competitive strategies and establish a new brand in an extremely competitive market

· Successfully rolled out the new brand throughout the region in the shortest period of time and established Potevio as a recognizable respectable brand in the market place

· Managed a revenue of$2 million with the teamquarterly and annually
· Overseeing advertising, sponsoring, planning, executing and participating in key telecom / broadcasting and banking exhibitions regionally and worldwide.
· Working with PR and advertising agencies in arranging and coordinating product launches and marketing material. 
· Organized customer, distributor network partner training programs with product specialists.
· Developed strategies to segment the market and create niche marketing programs along with the PR, advertising companies and team
· Coordination with the supply chain team to ensure proper delivery of marketing goods

· Developed a customer loyalty program for all stakeholders including staff, distributors, retailers and customers

· Carrying out all branding activities, ATL / BTL in the GCC and North Africa
· Executing marketing activities via various marketing channels including direct marketing, online marketing, telemarketing, social media networking, SEO and events
· Preparing product materials for bidding of government, private sector tenders in the MENA Region 
· Developing, maintaining and managing databases of industry professionals
· Regular updates and maintaining company’s website
· Coordination with the marketing headquartered in Beijing as well as subsidiaries in Shanghai, Shenzhen, Nanjing, Chengdu, Wuhan, Singapore, and Hong Kong

June2007 – August 2008
SixG Consultants




Location: Media City, Dubai





Position:  Marketing Manager
Duties:

· Leading a team of 10-persons marketing / communications team, advertising / production team, PR/ Press team & Administrative team during rapid growth, merger activity, and diversification.

· Strategy and planning - defining target market, formulating key marketing messages and competitive positioning, establishing objectives and strategies 
· Event management - exhibitions, client seminars and workshops.

· Budgeting and financial control - detailed budgets for all marketing plans.  

· Advertising/branding - briefing creative campaigns and media planning.

· Planning and executing direct mail campaigns, including list research and purchase

· Managing website content and design

· Internal communications,newsletter production, presentations at staff conferences
· Production of all corporate literature, liaison with design and print and production suppliers

· Managing corporate accounts along with customer relationship management etc.

· Involvement in internal strategy development programme and writing of marketing plans

· Media relations activities via PR agency, putting employees forward as conference speakers

· Database and direct marketing - database management and production of direct mail

· Research - market research, marketing research, competitive information.

· Organized- the ME Next Generation Mobility Summit 2007, GSK Award Ceremony, Leadership by Intent (Etisalat Academy)& Empowering People 2008 etc

· Selling - Sponsorships, Exhibition booths and Media Partnerships.
· Successfully completed training with e-Tejari (Tejari is the world-class Business to Business (B2B) Marketplace, connecting companies to buy and sell goods and services online)
June 2002 – June 2007

Arabcom Group 





Location: Media City, Dubai





Position:  Marketing CommunicationsManager

Duties:

· 5+ years successful middle east track record in business-to-business direct ,telemarketing, multi-channel management and integration 

· Solid knowledge of finance cost accounting and budget process 

· Successful track record managing a staff of twelve in a multi-channel environment 

· Strong knowledge of all aspects of direct mail, email, and telemarketing, including list research, development of copy, editing, graphics, testing, analysis and familiarity with production 

· Excellent interpersonal and people management skills. 

· Superior leadership, management, and communication skills & Strong Customer focus 
· Organizing and coordinating IT & Telecom Shows and Events at Minister Levels

· Managing logistics, budget, pricing, profitability and marketing activities required 

· Sales and Marketing of exhibition stalls and sponsorship to domestic and international clients

· Strategic tie-ups andbarter deals with various service providers like telecom operators, vendors, solution providers, IT Telecom magazines / portals to minimize overheads.

· Concept designing, planning and target fixing

· Presentations to exhibitors and the sponsors

· Managing Press and Media releases

· Execution and promotion of events, road shows, product launches.

April  2001 – April 2002

Netpromotions





Location: Hong Kong (Kowloon)





Position:  Project executive /E-Com Applications
Duties:

· Web Software Solutions & Strategy Consultancy

· Designing Websites & Providing Web Solutions

· Web Marketing Online

· E-Commerce Set-Up

Academic Record

· 2009 Masters in Business Administration (MBA) in Marketing & Human Resource, Sikkim Manipal Institution of Higher Education in Dubai 

· 2000, Bachelor of Commerce (Costing &Business Management), Goa University, India

· 1999, Diploma in Web Applications & Ecommerce,  Manipal Institution of Higher Education, India

Computer Knowledge

Office :

Word, Excel, PowerPoint, Outlook Express


Graphics:
Adobe Photoshop, Illustrator, Dreamweaver,OmniPage Pro 12.0

Hobbies:
Organizing Events, Reading, Music, Surfing the net & Traveling Globally
References :All references will be provided upon request by directly contacting previous employers or CD Backups of projects accomplished
