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Personal Profile:
Completed Masters in Business Administration'  Marketing. Possess an in-depth ability to understand and observe things and am a person who is exceptionally accustomed to team-work, and attaining quick results. Having a remarkable ability to work under pressure, I have developed sharp, analytical thinking and the uncommon ability to face various challenges. Being of an extrovert personality type, I like socializing and am passionately eager to achieve unimaginable heights in life.
Education:
MBA (Marketing) from Bahria University.2011–2013
BBA (Marketing) from Bahria University.  2007–2011

Intermediate from PAF College, Faisal    2005–2007

Experience:   More than 5 years of Experience in Marketing..
Unilever Pakistan Limited                                                                                                                            (July 2015 – Present)
Assistant Brand Manager DOVE & Lux BW.
Responsibilities: 

·  Responsible for driving both topline and bottom line brand growth and achieving brand share & communication targets.
· Managing brand’s P&L and ensuring a profitable contribution to portfolio.

· Leading and delivering innovation and renovation projects as per agreed milestones/timelines and to the high quality standards set.
· Developing an enduring brand communication that results in increased sales, brand loyalty and improving market share.
· Development of activity based 12-month brand marketing planning and execution including TV, Activation, PR, mobile, print, social media and outdoor in line with global category strategy and brand vision plan.

· Spearheading cross functional teams to deliver business objectives from inception to execution.

· Monitoring and analysis of sales volumes, market share, media & perception trends and competitor activity. 

· Work with media and creative agencies to brief, design and deliver specific elements of projects and marketing campaigns.

· Be part of demand forecast and reporting team and ensuring S&OP delivery.

· Analyze and report brand’s progress based on syndicated research (Retail Audit & Consumer Panel etc.), brand health indicators and internal sales database.
Major Projects: 

· Dove master class 2015

· Lux style awards 2015 

· Sunsilk PFDC '15
Unilever Pakistan Limited.                                                                                                                                              (July 2014 – July 2015) 
Brand Activation Planner (Foods, Beverages and Personal care):                                                                               
Brand Portfolio: Sunsilk, Ponds, Toni & Guy, Magnum, Lipton tea, Blue band, Knorr, Rafhan, Closeup. 
Responsibilities:

· Work closely and liaise with brand/category. Plan and Execute on-ground activations, fitting in with Brand Strategies.
·  Manage Activation Agencies and get work done with and through them.
· Quality assurance, follow-up and adherence to SOP standards of on ground activation.
·  Back checking /Mystery shopping for all the on ground activities.
· Training and developing activation agencies and make sure they deliver as per UPL standards.
·  Safety Audit of activation agencies annually. 
· Manage internal launches and events for brands.
· Cost management with brand activation agencies and procurement.

· Making Route/Deployment plans for door to door sales and float activities.

· Identifying right target audience and location as per brand.

· Review daily performance, targets and achievements of activation on ground and take decisions to make things go smooth effectively. 
Recent Projects:

· Planned and Executed Sunsilk Pakistan Fashion week 2015.

· Launched New Lipton Blend tea. 
· Launched first Magnum store in Pakistan.

· Close up Diamond Attraction launch. 
HELIUM Marketing Services FZ LLC  –  United Arab Emirates                                                                                    (April 2013 till July 2014)
Brand Activation manager.
Clients:
· GE Middle East Lighting. – Execution of Retail Stores (DXB)
· Masafi Juices Instore promotion (DXB , SHJ , ADH& Al-AIN)
· Robinsons Instore promotion.
· NU smoothie Instore promotion (Dubai – Abudhabi – Al-Ain)
· LOGO business solutions – Turkey. (Gitex technology 2013 – DXB)
· ORACLE – Sales conference (DXB) – Event in Armani Hotel BurjKhalifa Dubai
Responsibilities: 
· Take the requirement from client and give them a complete solution of 360 degree Marketing. 

· Manage delivery of creative’s with designers for activation and creative campaigns
· Responsible for budgeting and cost management
· Vendor management: Fabricate and deliver the best quality for the activation. 
· Planned execution of exhibition setup for Gitex Technology 2013 for Turkish Client.
· Led overall Execution of GE planogram in ACE store Dubai which included shelf designing and branding activities.
· Liaising on daily basis with the client and to ensure all projects are running smoothly
Bullseye Communication PVT LTD                                                                                                                           (Jan - March 2013)
Brand Activation manager.
Clients: Unilever‘s Magnum, Pepsodent, Cornetto, Knorr, Blue band. Telenor, Pfizer, Mercks, HSBC bank, GSK, Engro Foods.
Responsibilities:
· Look after clients, accomplish their requirements and maintain reputable communication with them.
· Efficiently take their briefs; resultantly coordinate with Creative & Strategy team.

· Competently coordinate with planning to get execution Plan & prepare complete costing of the project.
· Led idea generation and Marketing execution activities for Telenor Sales Conference 2012
· Managed Blue Band School activation project with over 22 teams which aimed to cover 1,000 schools in 10 cities of Pakistan
· Resourceful Communication regarding the whole activation to Project team who leads the project on ground.

· Communicate persuasively with clients and resolve their queries.
Achievements:
· Awarded Matador of the year 2012 (Best Performer)
Bullseye Communication PVT LTD                                                                                                                     (Jan 2012 – Dec 2012)

Operations & Activation Planner/ Project Manager                                                                                        
Responsibilities:

· Plan and discharge all the operations for the campaign.

· Make Execution dynamics & details.

· Regulating detailed Costing.

· Deal and negotiate with the Client upfront.

· Accommodate and handle the Project management team.

· Application ensuring the execution is possible before going on ground.

Projects

· Red Bull X-fighter Jams in Pakistan (2012) -
· Merck 50 years celebrations 2012 - Event. 
· Lipton Danedar Launch event.
· Unilever’s (Fair & Lovely , Lipton , Comfort ,Clear shampoo, Cornetto , e.t.c) - School/Malls/University activations.
· Engro’s ( Dairy omung ) - Launch campaign. 
· Telenor My Day 2012 - Award Show and Live concerts. 
· Nokia Asha Series Activation (nationwide) - College / Mall activations.
· Nestle ( Maggi , Yogurt , Milk , e.tc) - In-store activations. 
Coordination

· Talent Management for events & activations (Including international artists & celebrities)
· Internal coordination on the project between activation, procurement and client service.
· Pursuit of External coordination with other agencies involved for the project.
· Operative negotiating with vendors.
BrandLogics Pvt Ltd                                                                                                                                                (Jan 2011 - Jan 2012)
Asst. Brand Activation manager. 
Responsibilities:
· Developing Complete brand growth solution strategies
· Application and practice of ideas.
· Design and execution of BTL campaigns

· Created pricing strategies, POS and in-store promotions.

· Pursuit and employment of overall promotion plan and execution.
Projects:
· Gillette Mach3 Sensitive Launch Events and In-store.
· New Gillette Mach3 sensitive ( Launch – Karachi , Lahore , Islamabad) - Launch Event + Live Concerts 
· P&G University Challenge 2011 - University Drive. 
· Dollar’s ( Marker Launch) - School activations 
· Q-mobile Launch Activation - Mall Activation.
Pearl Continental Hotel, Karachi                                                                                                                                                    (June 2010)
Internship:
Responsibilities:
· To handle the hotel management software (opera).
· Author innovative and creative ideas to deal with the guests
· To adequately cope with different problems arising on the daily basis.
· Completed internship with excellent performance.
· Awarded Best Internee of 2010.
Alvia Promotions(June2008toJune2009)
Floor Manager& Trainer:
Responsibilities:
· Train the employees according to the organization culture.
· To coordinate and handle guests issues and implement services appropriate to assisting them
· Adequate fulfillment of the pressure situation and staying solution-oriented. 
· Participate in bringing new ideas for the betterment of performances at work.
Proctor & Gamble Business Launch University Competition:
Learning:
· Developed holistic Marketing plan with the given scenario 

· Studied Market share of competition, market size and analyzing potential existing in the market 
· Performing exceptionally with team-members
· How to cover a huge task within the time period available
· Being solution oriented even in time-pressed and intense situations.
Achievements:
· Won 1st prize in All Karachi ad-mad competition 2011
· Best Internee at Pearl continental Hotel in 2010
· Secured 2nd position in Ms Office course in 2002.
· Awarded Bowler of the tournament in Bahria Cricket Trophy 2008
· Employee of the year (matador) In Bullseye communications.
· Best internee at Pearl continental hotel.
Skills:
· Thorough knowledge of the principles and methods of Project management
· Excellent grasp at the usage of Microsoft Office (Word, Excel, PowerPoint,  etc)
· Immense ability to establish and maintain a good objective working relationship with clients.
· Event Management &Brand activation.
· Brand Management and Development.
Extra Curricular Activities:
· Host shows.    -  Organize events.    - Socialize and meet new people.   - Play Cricket.   - Swim   - Play table tennis.
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