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Career Objective

Consolidate and deploy my experience, knowledge and ability in a challenging environment with an aim of long-term symbiotic growth for the organization and self.
Skill Set Summary

· Exposed to major aspects of Marketing Strategies – Implementation, Training and Presentation.

· Highly articulate, confident & persuasive team-builder, able to motivate and communicate to achieve performance.

· Dependable and reliable, able to achieve targets as per schedule.

· Task-oriented, committed and diligent, able to execute order efficiently.

· Affable and friendly, able to adjust and co-exist harmoniously with people.

· Flexible, able to accustom to new situations and effortlessly into new environments.

· Hardworking, believe in persevering in order to attain goals as per target.

· Proficient in making quick decisions and solving problems.

Work Experience / Internships
Ford Motors I Cauvery Ford – Mangalore
                                                                                           Jan - Feb, 2015
Project:  Customer Satisfaction Survey
                 
Project Overview:-
· Conducted customer satisfaction survey to accrue better instinct of Automobile Market.
· Assist consumer to provide more awareness about entire range of Ford Vehicles.
· Facilitate to extend and capture the market of urban as well as rural market via marketing suggestions.
· Suggested to concentrate on rural markets & social media to completely establish Brand in the region.
· To know the customers preference towards Ford Vehicles.

· To provide the best service and exceed the customer expectation to achieve customer loyalty.
Pepsi Co I S.B Marketing - Mangalore




                3 weeks August, 2013
Project: Survey on Impact of Pepsi Brand in Mangalore
Project Overview:-
· To know the customers preference toward Pepsi products.

· To determine the right target markets for various Pepsi products.
· To market brand loyalty toward the product.
· It helps in planning and executing better possible improvements and implementing new strategies.
· Training marketing executives in the company to improve their standard of service.
Academics

	Institute
	Course Name
	Year
	Score

	Mangalore University
	MBA - Marketing
	2013-2015
	64%

	Dharwad University
	Bachelor of Commerce
	2010-2013
	74%

	Anjuman Arts Science & Commerce College
	Pre University
	2008-2010
	72%

	Islamia Anglo urdu High School
	SSLC
	2007
	73%


Computer Skills

· Conversant with MS Office Suite ( Especially Power Point Presentation )
· Familiar with Adobe Acrobat Professional,  Internet & Basic of IT
Achievements & Extra Curricular Activities
· Received various certificates for management contests conducted by University.
· Leading the team for district level Magma fest organized by the institute.
· Participated & bagged prizes at various inter-school &college level athletic competitions
Interests

· I am zealous about travelling and sports.

· Reading gives me immense contentment and adventure gives me bliss.

· I take great pleasure to helping my friends in need.

Personal Details
	Nationality
	:
	Indian

	Languages known
	:
	English, Hindi, Urdu, Kannada

	Date of Birth
	:
	22nd October 1991

	
	
	

	Visa Status
	:
	Visit Visa (Long Term)

	Marital Status
	:
	Single

	Reference
	:
	Available on Request


Declaration
I hereby declare that the above furnished information given by me is true to the best of my knowledge.
