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SUMMARY
A marketing and business development professional with around 5 years of functional expertise Digital & Social Media marketing, content marketing, Go-To-Market strategy, competitive marketing and community building; coupled with strong analytical, communication and leadership skills. An MBA from College of William & Mary, USA with a Bachelors in Computer Science & Engineering.
Certifications: Advanced Business Writing [IBM], Lean Six Sigma Green Belt [W&M, USA]
Patent: Awarded patent from USPTO for Context Aware Recertification in the Identity & Access Management (IAM) space [IBM]

EXPERIENCE
IBM	    	Bangalore, India 
Social Media Strategist – IBM Systems	                                         July 2011 – Till Date
· Social Campaign Planning and Execution: To extend the reach of IBM's campaigns beyond traditional media channels onto social media channels
· Amplification of signature moments and other relevant social stories: Hosting Twitter Chats, Google+ Hangouts, Subject Matter Expert videos etc
· Social Writing: creating consumable content for social media like blogs, social tiles, social slugs, tweets etc. and converting content from other sources into social content
· Identification and enablement of Social Advocates: managing community and monthly advocate “huddles”
· Social Outreach for Signature Moments: Developing and executing social outreach around signature moments, key announcements and events 
· Social listening: to identify and respond to themes relevant to the audience
· Measurement and reporting 
		
Competitive Marketing Manager – IBM Rational
· Plan and Drive IBM Rational Competitive Marketing program
· Elevate IBM Rational capability marketing with strengthened messaging from competitive insights
· Develop internal and external marketing consumables to differentiate IBM's positioning, ultimately to drive pipeline from competitive marketing tactics:
· Competitor profiling - SWOT Analysis, go-to-market strategy, IBM strengths vs. competitor weaknesses and recommendations 
· Competitor Social Media Analysis – Social media strategy, share of voice IBM vs. Competitors, social media execution strategy
· Internal newsletters focusing on competition
· External competitive content- Competitive brochures and whitepapers, email content for competitor install bases
· Review and validate positioning and messaging with product marketing teams periodically so as to keep the messaging competitively relevant
· Enable the wider marketing team including global sales, product marketing, product management and development teams periodically with competitive news, opportunities and threats

Digital Marketing responsibilities:
· Create and execute an organized approach to social media marketing for IBM Application Lifecycle Management (ALM) & Agile capabilities
· Perform social media listening and mining activities using tools like Banter and Sysomos
· Analyze mined data to determine digital touch points for campaign execution
· Protect & grow IBM ALM share of voice with meaningful content by creating an editorial calendar for blogs and other social media venues
· Periodically enable ALM Subject Matter Experts (SMEs) with editorial calendar, content and tools to participate effectively
· Define and set up baseline metrics to measure campaign performance
· Campaign results: 44% increase in IBM ALM mentions vs. competition
· Replicated the campaign for other IBM Rational capabilities

IBM – Extreme Blue	                                                         Pune, India
Business Intern                                                                                                                         	              Summer 2010
Project: IAM (Identity and Access Management) Risk Dashboard 
· Researched User Provisioning market and identified business problems and customer pain points
· Conducted in-depth niche market research using online customer surveys and client interviews
· Involved in requirement gathering and creating use cases 
· Analysed competition in the User Provisioning space and created competitive analysis documents
· Analysed competition for IBM Tivoli Security Incident and Event Manager (TSIEM) to better position Tivoli products in the market
· Documented a marketing plan and business case for IAM Risk Dashboard


Apollo InfoSystem                                                                                                                                  Bangalore, India                                                               
Senior business development executive 	                                                         Summer 2009

· Crafted and implemented successful Search Engine Optimization (SEO) strategies for the company’s corporate website, increasing the number of hits to the website by 30%.
· Implemented SEO techniques for three clients to increase their website ranking and appear on the first page of search engines.
· Implemented e-Marketing strategies such as e-mail marketing and banner ads, which increased sales by 20%.

Collabera Solutions Pvt. Ltd.                                                                                                              Bangalore, India                                                      
Engineer                                                                                                                                          July 2006 – July 2008	

Project: United Business Media	                                          
Client: United Business Media, United Kingdom
· Developed “Proof of Concept” on Liferay, an open source platform for web content management, to develop websites and obtained approval for implementation from management, which reduced cost of porting to enterprise solutions, reducing the implementation costs by 80%.
· Created business analysis reports for the project.
· Extended and customized existing features of Liferay to client specific requirements.
· Awarded “Individual Excellence Award in Customer Delight Category” while working as a Project Leader. 

Project: iProMan (Project management tool)		
Client: In-house project 
· Deployed Digite Enterprise as iProMan for project lifecycle management to five project teams, thus increasing the productivity of the project groups by 90%.
· Managed organizational Management Information System (MIS) functions, which include setting dashboards at project, process and organization level, Microsoft Office integration, bug tracking, timesheet report automation and resource management. 
· Awarded “Group Excellence Award” for iProMan implementation. 

EDUCATION
MASTER OF BUSINESS ADMINISTRATION, MAY 2011
College of William & Mary, Mason School of Business, USA			                   Williamsburg, VA, USA 

· Lean Six Sigma Green Belt Certification 
· Memberships: Marketing Club, Operations Club, National Association of Women MBAs

BACHELOR OF ENGINEERING, JUNE 2006                                                                                	 Mysore, India                                                               
National Institute of Engineering (NIE, Mysore)
· Concentration: Computer Science & Engineering



ADDITIONAL

· Completed Building Relationship Versatility and Advanced Business Writing certifications from IBM
· Lean Six Sigma Green Belt certified
· Marketing Research Assistant at the Mason School of Business
· Involved in data collection for research purposes in the area of Consumer Behaviour 
· Responsible for co-coordinating Subject Pool activities 
· Community Service: Volunteered for educating the under privileged through ‘Parikrama’, a NGO. Provided thirty five underprivileged students with training in Computers. 
· Technologies : Java, J2EE, Struts, XML, HTML, VBA, Visual Studio, MS Visio
· Database : MySql, SQL, Oracle, MS Access




