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JOB OBJECTIVE
	Seeking senior managerial assignments in Marketing Management with an organization of repute in  Healthcare/FMCG/Retail/Consulting sector


PROFILE SUMMARY:

· Result oriented Marketing professional with 10 years of work experience in Sales & Marketing (Product/Brand Management) in Healthcare sector
· Extensive experience in product/brand management, new product launches, preparing annual marketing plans, competitor intelligence & market research
· Adept at handling day-to-day administrative activities in co-ordination with internal/external departments

· Strong communicator with the ability to ensure execution of time bound deliverables
ORGANISATIONAL EXPERIENCE:

Novartis India Limited, Mumbai                   Group Product Manager             Dec 2011-May 2015                               
Role:

· Successfully managed a diverse brand portfolio of USD 6.46 Mio In Established Business 
· Accepted challenge of handling/promoting Trioptal & Lioresal, two Neuroscience products in Established Business
· Accepted challenge of introducing Letzmove, Diclofenac Sodium IR/ER 150mg, in spite of being highest daily dose of Diclofenac (150mg) causing severe gastric irritation
· Launch of unique Orally Disintegrating Tablet (ODT) Technology in Palitex Flash Tab

Accomplishments:

· Successfully led sales team to launch Novartis Customer Solutions Model (NCSM), a new communication model for the first time in history of Novartis Pharmaceuticals

· Launched i-Engage, a unique, innovative & first of its kind non-representative mediated sales model to cut down on manpower costs 

UCB India Private Limited, Mumbai             Group Product Manager             Sept 2010-Dec 2011    Role:

· Successfully managed a global research brand portfolio 
· Effectively handled & expanded patient support programme, “Live Beyond Epilepsy”
· Primary market research project : Levetiracetam price-sensitivity analysis
Accomplishments:

· Expanded reach of “Live Beyond Epilepsy” programme from 8000 to 15000 people with Epilepsy

· Won 5th INDY’s award for “Live Beyond Epilepsy” patient support programme

· Drove a cumulative growth of 69.4% on Mistabron in 2011 v/s 7.8% in 2010
Abbott India Limited, Mumbai                     Product Manager                           July 2007-Sept 2010    
Role:

· Successfully managed a brand portfolio of USD 16.65 Mio Including Zolfresh (India’s No.1 sleep medicine) & Prothiaden (India’s No.1 anti-depressant)
· Led mass marketing initiatives for Zolfresh : National celebrity endorsement, print PR campaign, tie-up with Indian Sleep Disorders Association (ISDA)
· Life cycle management of Prothiaden through introduction of line extensions & expansion to new indications

· Conducted key market research projects, one each for Zolfresh & Prothiaden
Accomplishments:

· Planned & executed national celebrity ensdorsement model with Ms. Vidya Balan for the first time in history of Abbott India Limited

· OTC/mass market initiatives for Zolfresh propelled growth of the brand from 13.56% in 2007 to 37.11% in 2010. Market share of Zolfresh increased from 5.9% to 8.2%

· Through innovative in-clinic marketing initiatives undertaken for Zolfresh, brand achieved its internal target in 2009 after a gap of 3 years

· Tie-up with Indian Sleep Disorders Association (ISDA)

· Life cycle management initiatives undertaken for Prothiaden propelled growth of brand from 4.9% in 2009 to 14.2% in 2010

PREVIOUS EXPERIENCE:

Torrent Pharmaceuticals Limited, Ahmedabad  Assistant Product Manager  June 2005-July 2007

INDUSTRY ASSIGNMENTS:

· Winter project          BPL Mobile, Pune                                                                Sept-Oct 2004
· Summer project       IRCTC, New Delhi (An Indian Railways Undetaking)     May-June 2004
CORE COMPETENCIES: 

Product/Brand Management:

· Preparing annual marketing plan for portfolio brands

· Working with advertising agencies to constantly strive to increase effectiveness of advertising communication to the customer

· Gathering continuous intelligence on product’s performance, competition, customer & dealer attitudes 
· Conducting quarterly brand review meets for proper dissemination of business/marketing objectives

· Field working along with sales force to assess implementation of strategies at market place

· Designing training modules/capsules for training of new salesforce representatives on marketing/competition aspects of portfolio brands
· Representing company in International & National level conferences
New Brand Launches:

· Effectively handling new brand launches from conceptualization to implementation to execution
· Credited with 7 successful brand/SKU/indication launches till date
Market Analysis and Research:

· External (ORG) information analysis on total market, brand’s share & competitive brands shares

· Identifying market research needs on brands & co-ordinating with market research agencies on specific research projects (Qualitative & Quantitative)

Operations Management:

· Demand planning for portfolio brands

· Planning effective control on materials & inventory of portfolio brands

Finance Operations:
· Co-ordinating for preparation of annual budget for portfolio brands 

· Monitoring sales, advertising expenses & profit of the brand v/s budget on regular basis 
· Planning & conceptualization of incentive schemes for salesforce
EDUCATION:

· Post Graduate Diploma in Management (PGDM) in Marketing from Symbiosis Center for Management and Human Resource Development (SCMHRD), Pune-Year 2003-05 (2 Year full time residential MBA program)

· Bachelor of Commerce (B.Com) (Accounts and Audit) from Faculty of Commerce, Maharaja Sayajirao University, Vadodara in 2003

· H.S.C. (XII) from Rosary High School, Vadodara in 2000 
· S.S.C. (X) from Rosary High School, Vadodara in 1998
ADDITIONAL QUALIFICATION:

Diploma in the Web-Centric Programming from NIIT in 2001
COMPUTER PROFICIENCY & EXPERIENCE

	· MS Office (MS Word, MS Excel, MS Powerpoint)

	· Intranet (E-mail) (MS Outlook, Lotus Notes)

	· SAP-Sales & Distribution Module

	· SPSS (Statistical Package for Social Science)

	· C, C++, JAVA Programming, SQL 7.0, Oracle 8i


EXTRA CURRICULAR ACTIVITIES

	Institution/Company
	Position
	Activity Details

	World Wildlife Fund for Nature (WWF)
	Assistant Volunteer
	Have conducted a number of camps to Manali (Himachal Pradesh), Bet Dwarka & Dang (Gujarat) including activities like Rock Climbing, Trekking, Rappling, River Crossing, Ice Climbing etc.

	Abbott India Limited, Novartis India Limited
	Host/Emcee
	Have hosted a number of Award Functions/Award Nights organised for sales representatives


LANGUAGES KNOWN:

· English, Urdu, Hindi & Gujarati

PERSONAL DETAILS:

Date of Birth: 6th September, 1981

Marital Status: Married

Gender: Male
Nationality: Indian
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