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CV NO: 1526400                                   
Objective
To continue my career in your leading company , where my sincere effort and hard work can contribute to your organization’s development. 
Professional Experience Summary:
· Sandoz (Novartis)  (2002-2011).
· Role profile  : Product trainer since (Jan 2009- December 2011).
          Products      : All the company products as the only product trainer for      Sandoz " 

· IDI- IDA  

· Role profile   : Product manager since (Jan. 2012- Jan. 2013)
· ( Esomepex – Idelox- Idixor )

· SEDICO
· Role profile      : Product manager since Jan. 2013- Till now.

(Magna-Biotic -  Ranitak – Rheumarene – Royal Vit G- Cyclosed) 

Bachelor of Pharmacy: 
· Location    : Alexandria University, Egypt

· Period       : 2001
· Grade
  : very Good

Major Programs & Training:

- Personal selling skills,

-presentation skills,

- communication skills,

- performance frontier,

- A-B Module,

- will to win ,

- close with confidence,

- who moved my cheese, 

· Venue
: NOVARTIS training center 
· Year        :  2002-2008 

-  Negotiation Skills ,

- Integrated Marketing Communication ( IMC),

- Marketing Research,
· Venue  
: Arab Academy 
· Year        : 2007
· Train The Trainer : 
Venue     : IMI  (International company for human resources and management development)  
-Year       : (2010)

MBA:

Venue      : Arab Academy. 

Specialty : Marketing.   
Grade       : Excellent.
Year         : 2013.
Computer Knowledge

Full comprehension of all Microsoft office applications, Internet and power point skills
Languages

Arabic

:  Native tongue

English        :  Excellent, fluent (R/W/S)
Personal data
Date of Birth
      :    18/02/1978
Nationality
      :    Egyptian                                                                                    Marital status     :    Single
QUALIFICATIONS:
· Ability to analyze and interpret all market data.
· Using all available tools to make sure that FF are correctly aligned with products' strategies and tactics.

· Excellent training skills on level of medical and product knowledge that helps in conveying message properly.  
· Ability to work with people and to motivate them.
· Seeking maximum allocation of resources based on efficiency and ROI.
-   Building productive business relationships with Key Opinion Leaders .
-   Efficiently and effectively work under pressure. 
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