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Personal Details

Date of Birth
: 
26st Feb 1985
Nationality
: 
Indian

Marital Status
:         Married 
Possess valid UAE Driving License

Fluent in spoken Arabic

Education 

Degree: 
MBA in marketing - 2007
Key Skills:
Strong organizational, communication, interpersonal and leadership skills, analytical ability, Customer service orientation, identifying and resolving problems, excellent verbal and written skills.  Highly motivated, organized, goal and results oriented individual who thrives under pressure.

Strengths:

Marketing 

Product Management, Strategic Planning, New Product Development, Industry Analysis, Marketing Initiatives, E-based Capabilities, Opportunity Identification.
Administration

Performance Review – Conducting Iinterviews – Recruiting - Managing Multi Cultural Teams  
Finance Management

Accounting Systems Development, Profitability Improvement, Cost Control Programs, Skilled in reducing costs, Administrating budgets  

CAREER PROGRESSION

Front Office Manager  – Royal Fortune Hotel, Fujairah UAE Apr to till date
Marketing Manager – Raynor Hotel, Fujairah UAE May 2011 to Apr 2013
Overall daily operations of the Hotel, including product development and
achieving budget, internal and external business development, implementing and refining operational systems and standards.
· Reported to the General Manager (Owner).

· Responsible for all aspects of the Hotel’s operations including refurbishment, Food & Beverage, Rooms Division, Engineering, Catering/Conference Services, Finance, etc., in accordance with the hotel standards.

· Supported Hotel executives in planning, developing, implementing and evaluating the quality of products and services given to internal and external customers.

· Provided leadership, guidance, process and administrative assistance to the staff.

· The ability to track competitor trends and conduct operations analysis and a proven focus on the delivery of quality operation.  

· Strong sales & marketing approach as well as financial skills, to ensure that bottom lines are met.

· Accountable for the financial and operational performance of the Hotel and displayed the ability to monitor and manage key business performance indicators and implemented innovative improvements without compromising quality of product.  

Front Office Manager – AL BURAIMI HOTEL Al Buraimi, Oman - Aug 2009 to Apr 2011
Joined as a senior Receptionist and was promoted after a year to the position of Asst. Front Office Manager and then to the position of Front Office Manager.

· Responsible for overall operations and functions of the Rooms Division, i.e. Front Office, Guest Relations, Housekeeping - ensuring its smooth day-to-day operations while maintaining the highest levels of service standards at all times.

· Proven ability to effectively lead, motivate and develop the team.   Comprehensive knowledge of Front Office and Guest Services operations.
· Ensured that the entire Front Office team worked with sales focused attitude and were aware of sales opportunities within the hotel, which would assist with maximizing revenue.

· Ensured all Front Desk team were aware of room revenue targets and were kept informed of performance results and adhere to hotel selling strategies.

· Actively promoted selling and up selling initiatives at reception and ensured all book outs were handled in a diplomatic and professional way and ensured a consistency of high standard of customer service was delivered by all Front Office team members.

· Supervised day-to-day operations ensuring standards were adhered to and maintained and ensured a consistently high standard of presentation was maintained.

· Actively solicited customer feedback and monitored results from Guest Satisfaction report and implemented procedures to enhance results.

· Ensured a high level of product knowledge of the hotel and local area.

· Carried out interviews for all prospective Front Office personnel to ensure they were customer focused.

· Ensured regular communication meetings were held within all areas of the Front Office department.

· Ensured annual appraisals were conducted with all team members as means of motivation and development.
Senior Sales Officer – Bharti AirTel Services Limited India Sep, 2007 to Feb, 2009

· Handled the corporate market in Delhi North 
· Interacting with corporate clients to ensure resource deployment and maintained regular contact with them to understand their needs and ensured that client contractual obligations and customer service standards are met. 

· Responsible for preparing annual sales budgets and ensuring that the best yield is achieved within the market. 
· Direct strategic planning – short and long term blue prints for market share and revenue growth

· Identify marketing initiatives through customer research, develop targeting and segmentation plans

· Analyze industry trends and competitive landscapes over see opportunity identification and evaluation, formulate new offers and promotions.

