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Profile at a glance
· Dynamic professional with almost 6 years of experience in Event, Exhibition & Promotion Management, Business Development, Client Servicing, Strategic Planning, Product Development, Marketing and Radio Sales
· Experience in managing BTL advertising, Promotions, Events & Exhibition Management and Advertising operations to ensure maximum profitability in line with organizational objectives.
· Experienced in using all forms of media and communication to build, maintain and manage the reputation of organizations ranging from public bodies or services to businesses and voluntary organizations.
· Adept in devising various promotional marketing strategies for improving brand visibility and achieving the desired results for the organization; effective communicator with excellent relationship building & interpersonal skills.
· An Out of the Box thinker with excellent marketing, event management background; involved in conceptualizing and execution of many events including product launches.

_____
Work Experience:
Percept Ltd -  Percept  Sports & Entertainment                                                             


   March’ 13 - May’ 15 
Percept Limited is an entertainment, media and communications company, is at an enviable leadership position today, with a team of over 1,000 people and 62 offices in India and the Middle East.
Designation: Senior Manager- Client Servicing & Business Development:  





Responsibilities 
· Ensure customer’s requirements are well understood & complete solution is developed to promote their products & Services
· Ensure customer’s satisfaction is achieved by delivering the projects well on time to get repeat business and references.

· Develop new business opportunities and achieve agreed targets in areas of Brand Marketing, Advertising, and Creative Design & Packaging for Corporate, FMCG, SMBs, BFSI & Celebrity/Artist Management.

· Ensure excellent relationship is maintained with customers/vendors & contractors.

· Ensure continuous skill development.
Key achievements
· Winner of “CEOs Recognition award” for the year 2014 by demonstration of leadership qualities during execution of projects and achieved highest customer satisfaction.
· Managed & handled end to end marketing solutions for the clients independently.
· Successfully executed large format events, handling activations, promotions, exhibitions & content development.
· Taken self initiative to learn required skills to manage situations.
· Worked as team player to enhance & improve projects SLA’s.
· Maintained & strengthened relationship with Customers, Vendors & contractors.
· Over achieved agreed targets & KPIs & promoted within a short span of one year.

Key Projects handled
· Avon : Executed first ever Avon Stars Convention 2014, a stakeholder engagement for 600 of its top women representatives, with an aim to felicitate and honour those who have maintained long-term and fruitful relationships with the company. Successfully bagged and executed Avon Stars Convention 2015 for 750 women as well.
· LG: Executed Mall Promotions for 2 weeks in Kolkata & Chandigarh for their mobiles in May 2015.
· Videocon: Organized 10 cities dealers meet. Each meet had 700 dealers. Videocon & Sansui are the sponsors of Mumbai Indians & Pune Warriors. The activity focused on meet and greet of the dealers with Mumbai Indians and Pune Warrior teams. 
· Videocon : Organized 3 cities dealers meet. Each meet had 500 dealers. The meet focused on launching Diwali schemes to the dealers.
· Sansui: Event to Launch of  their new series of mobiles in India

· Bayaweaver: Executed the launch of  “Oh My God”, a real estate property of Bayaweaver in India,  at the JW Marriott Hotel in New Delhi. The event saw the attendance of 1400 people. 
· DLF Pramerica: Organized International tour to Singapore to Reward & Recognition program for all the agents who achieved their target. 
· ZTE : Product Launch in India. Unveiling of their range of mobiles & data cards to dealers fraternity, using latest technology.

· Lufthansa Airlines : Airport activation at international terminal to promote co branded card of Miles & More and Axis bank for a period of three months.
· Canon Passport Program: A Sales driven program for dealers for a period of 2 months. Reward & Recognition event for 400 dealers in Bangkok in Feb 2015. 

· Canon Pixma Launch: Planned & executed an innovative press conference to launch the product to media fraternity. Mall activity to showcase the range of products
· Canon Kovalam: Residential conference for the top dealers
· Hindware: 2 Dealers meet in Westin Hotel, Mumbai and bagged more events
· MasterCard: Creating marketing collaterals for all the banks associated with MasterCard. Procurement of promotional offer materials for bank. 
Master Card, Inc.                               
 Jan’12- Jan’13
MasterCard Incorporated is an American multinational financial services corporation whose principal business throughout the world is to process payments between the banks of merchants and the card issuing banks or credit unions of the purchasers who use the "MasterCard" brand debit and credit cards to make purchases. 

Designation: Project Manager
      








  

Responsibilities 
· Proficiently manage end-to-end development & production of B2B and B2B2C Asia Pacific, Middle East & Africa prepaid marketing collaterals.

· Interfacing with Agencies to develop promotional activities, coordination  with the media release agencies, overseeing the costing & negotiations with agencies and vendors.

· Preparing Marketing Collaterals like Brochures, Leaflets, Emails, Inserts etc. in coordination with design agency and contributing content and design inputs as per requirement.

· Studying the brand presence through the events, providing design inputs for collaterals, getting design and content developed for collaterals on time.
· Adeptly liaised with APMEA product team, expert sales, global product teams, issuer marketing, legal, marketing & publishing agencies for developing exhaustive new products.
· Dexterously created product as well as coordinated with vendors.
Key achievements:
· Successfully taken responsibility of coordination with all the departments across the world for the content development for the new products and achieved satisfactions and time lines.
· Proud to be a Key person for the B 2 B and B 2 B 2 C marketing of all prepaid products.

Times Group
Apr’10- Jan’12
The Times Group is India’s largest media conglomerate with its flagship Bennett, Coleman and Company Limited (BCCL) being the largest publishing company in India and South-Asia. 
Designation: Manager- Accounts Activation








Responsibilities 
· Identify Business opportunities and adhere to   a complete process of Business Development from meeting clients, understanding their business, developing plans & themes to promote their product/ services & thereby executing activities successfully.
· Productively liaised with internal teams & present them to clients.
· Ensure excellent Client Management and event execution well on agreed schedule.
· Professionally coordinate with internal teams regarding idea generation, conceptualization & presentation to clients.
· Manage and handle  key clients like Hindalco, Radio Mirchi, Akzo Nobel (ICI Dulux), Jubilant Food works, Max New York Life Insurance, Siemens, Xerox, & Motorola Solutions etc.
Key achievements
· Managed end to end solution for the clients successfully.
· Competently conceptualized of on air and on ground properties.
· Executed large format events as Key person , successfully. 

Bertling Logistics 
Mar’09- Apr’10
The Bertling Group has an established reputation for excellence in the fields of ship owning, chartering, transport logistics and project freight management. 

Designation: Manager-Sales & Marketing








Responsibilities 
· Dexterously execute marketing processes like competitors mapping, advertising, exhibition, organizing sales and training meets for offices PAN India.
· Ensure for sales and marketing from different zones across India.
· Report & Coordinate with German office about projects under execution.
Key Achievements:

· Led a team of 11 sales executives across the country.
· Proficiently conceptualized & executed National Sales Meets for employees in Bangalore.
· Single handedly managed the entire marketing PAN India.
Strengths:

· Excellent in Customer, Vendor & Contractor Management.

· Excellent in achieving customer’s satisfaction for delivery of products & services.

· Team person & strongly believe in team building & maintaining. 

· Clear focus on exceeding achievement of assigned & agreed targets.

· Self motivated, having learning attitude & always strive for excellence.

· Good knowledge of using technology in business processes to enhance productivity.

Other Activities:
Like Travelling, photography, dancing, listening to music, reading, yoga and playing badminton.
Education
2009

ICFAI, Mumbai
 



  
    



CGPA 8.27/10

     
MBA- Marketing with Finance
2007

Bharati Vidyapeeth Deemed University







63%


BE Computer Engineering

PERSONAL DETAILS

Marital Status
:     Married     
     
Nationality
:      Indian                         DOB   
:         17th Jan 1986 
Driving License     :     UAE & India  


References available on request

I,    hereby, certify that all the information provided above is true to the best of my knowledge.                 

ADITI ARORA


