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CAREER OBJECTIVE
I am a very focused person with enthusiasm, energy and driven by results. I am looking for a challenging position in a Planner Department with opportunities for career development. 

PROFESSIONAL SUMMARY
I am an engineer with over ten years’ experience combined in multinational and Brazilian companies within planning, commercial and strategic departments. I have acquired strong analytical skills, supporting business operations through analysis and key performance indicators and trends. 

I have considerable experience in teams working on domestic and international projects; leading and managing projects, and integrating new processes and systems as products for the company.

I am target driven and I feel rather at ease working in a challenging environment, either on my own or as part of a team; I am flexible, creative and a natural leader, I also have strong Excel and PowerPoint skills, with particular focus on quantitative and statistical analysis, and on using advanced features of those tools. 

EMPLOYMENT HISTORY

Experian, Sao Paulo, Brazil






Oct/14 – Feb/16
Irish company, Credit Service, Annual Revenue in US Dollar 4.81bn (2015)
Planner Specialist 
· Responsible for managing the indicators used in the BSC analysis (Balanced Scorecard) in order to develop new strategies for achieving company’s targets, through marketing analytics tools was possible to reduce almost 50% of all budget (regards a new product development)
· Implementation of new reports, KPI, and dashboards in order to evaluate the main channels, which combining tools was essential to choose the best channel to be focused on
· Budget estimation through a deep analyses in the current Market and monthly forecast monitoring (actual versus forecast)
· Measurement and analyses of all actual campaigns in order to understand the financial feasibility (cost & benefits) 
Oi Telecommunications, Sao Paulo, Brazil

    


Jul/12 – Oct/14

Portuguese company, Telecommunication, Annual Revenue in US Dollar 7.02bn (2015)
Planner Specialist 

· Managing the Sell In and Sell Out for the Sao Paulo state of handsets, which in two years I have achieved by 95% the forecast versus actual sales, using analytical tools and marketing conditionals
· Implementation of segmentation strategy for handsets through customer buy behaviour analyses, resulting in more efficiency and effectiveness portfolio
· Monitoring products sales by evaluation forecast, inventory, delivery and promotion to deliver better profitability to the business and sustainable growth
· Negotiation with suppliers to increase sales volume in specific segments, resulting in an increased by 15% profitability during the fiscal year. 
Roll-Tec Engraving – Sao Paulo, Brazil 




Abr/09 – Feb/10
Brazilian company, Manufacturing, Annual Revenue in US Dollar 0.5bn (2015)
Planner Analyst
· Design various weekly manufacturing reports, aiming to monitoring production level and acting on the correct factors to achieve process improvements, resulting in 30% of less rework.
· Implementation of a new product quality control system, reducing complaints by 30% and improving production index and customer satisfaction significantly
· Responsible for SAP implementation on research & development, quality and customer relationship departments 

· Designed the implementation strategy used acquire ISO 9001 certificate for production, quality, research & development departments
· Responsible for monitoring and reviewing sales performance, in order to develop new sales opportunities (proactive and not reactive sales) to achieve the company’s target, using this tool sale has increased by 20% during the fiscal year.
Procter & Gamble – Sao Paulo, Brazil

          


           Jan/08 – Mar/09
American company, Consumer Goods, Annual Revenue in US Dollar 76.3bn (2015)
Intern of Sales and Logistic 
· Developed a tool to control all products on stores and distribution centre operation, reducing their virtual stock by 70% in 6 months; also reducing all the out of stock by 10% in the same period
· Implementation of sales cycle control system, in order to improve sales and distribution planning
· Designed a new logistic customer service-monitoring tool, improving OTIF (On time in Full) up to 95% the assertiveness, in a period of 4 months
· Inventory control and balancing for multinational clients (Carrefour)
· Analysis of all sales fundamentals on retail stores 

EDUCATION
MBA - Concentration on Financial Management 

Fundação Instituto de Administração (FIA) – Sao Paulo, Brazil, Jan/2016

MBA - Concentration on International Marketing 

University of Wales Trinity Saint David – Campus London, UK, Oct/2011
Bachelor Degree in Material Engineering

Fundacao Santo Andre – Sao Paulo, Brazil, Dec/2009
LANGUAGES
· Portuguese: Fluent (mother tongue)
· English: Fluent 
