Résumé of James R. Bergsten -- Page 2

	First Name of Application CV No 1641846
Whatsapp Mobile: +971504753686 

[image: image1.png]XGulfjobseeker.com

Helping you to search bestjobs & talent since 2002!




To get contact details of this candidate Purchase our CV Database Access on this link.

http://www.gulfjobseeker.com/employer/services/buycvdatabase.php 


	


Senior Sales & Marketing, Product Management and Branding Executive

A talented and resourceful professional with more than 10 years of experience in exceeding business goals through leadership, Sales & marketing, product management and business management. Creatively and effectively manages available resources to maximize efficiency, growth and profitability. Focuses on continuous improvement and achievement. Highly productive in broad, multiple-disciplinary roles and skilled at strategic leadership and planning with tactical, hands-on execution.
Skills, Knowledge, and Abilities
Sales & Marketing - Channel Management/ Distribution - Benchmarking - Branding - Budgeting - Business Development - Business Management - Business to Business (B2B) - Campaigns - Channel Marketing - Collaboration - Collateral and Sales Tools - Communications - Consumer Products - Content Creation - Cross-sell and Up-sell - Customer Relationship Management (CRM) - Events and Promotions - Hardware and Software Technology - Implementation - Internet Technology - Launches and Migrations - Lead Generation and Conversion - Leadership and Supervision - Marketing - Positioning and Pricing - Presentations - Product Development - Product Marketing - Research and Analysis - Strategy, Planning and Execution - User Experience and Usability

December 2011 – February 2016 – Mascon Limited, Hyderabad, India 
(A Sales and Marketing Process Outsourcing Unit (SMPO) 

Senior Product Development and Branding Executive
* Planning Digital marketing including SEO, SMO and offline branding objectives; 
* Expanding product solutions and offerings on Social Media and other platforms; 
* Preparing marketing strategies alongside other company executives and staff; 
* Analyzing market trends and recommend changes to marketing and business development strategies based on analysis and feedback; 
* Preparing and adhering to budgets; 
* Oversee creation and delivery of press releases, advertisements, and other marketing materials;
* Designing print ads and publications as per the latest social media trends and offline marketing strategies; 
* Gather and analyze customer insight; 
* Nurture and enrich all external perceptions of the company and growth of market share;
* Engage consumers on social media; 
* Deepen relationships with all media to ensure the most effective messaging and positioning of the organization;
* Lead all areas of content generation and production across all media platforms; 
* Take calculated risks based on data-driven analytics;
* Drive overall CRM and direct marketing; 
* Engage other organizations within the community; 
* Collaborate with sales and sourcing to develop strategic partnership activities and implement the execution framework and strategic plan on identified opportunities; 
* Develop and lead a marketing team that will develop and execute new concepts, business models, channels and partners to position business as innovator and leader;

September 2007 – August 2011 – Casio Computer Co. Ltd., Dubai, UAE
Senior Marketing Executive
* Planning and Executing comprehensive Sales, Marketing and Business development strategies for promoting sales for Electronic Musical Instruments & Watch Business in Retail (Carrefour, Jumbo, Lulu, K.M.Trading) & Wholesale (Fikree) market – Dubai;

* Updating on the new releases for Casio & its competitors EMI and Watches on a periodic basis;


* Visiting all the Hypermarkets (Carrefour, Lulu, K.M.Trading), Watch chain stores (Hour Choice, Time Zone, Sun n Sand sports), Retail & Wholesale stores to check promotional activities and display of newly released stocks-POP materials, catalogs and finally arranging the same by coordinating with the concerned body;



* Surveying Competitor’s pricing and marketing activities through newspapers, magazines and visiting shopping malls and exclusive showrooms (Thomson Trading for Yamaha) ;

* Identifying and reaching the target market using the ATL/BTL advertising;

* Reviewing the monthly purchase, sales and inventory data from the dealers;

* Expanding the marketing & sales channel and improving of sales. through colleges, universities and dance schools by introducing current & new lineup;

* Responsible for analyzing the sales and market situation and preparing Plan of Action;

* Analyzing and planning for the usage of advertising budget; 

* Leading and supporting the distributor’s sales and marketing team with strategically development of the brand ‘CASIO’ by giving training how to handle the brand; 

* Supporting the R&D by conducting the product survey for creating improved products; 

* Coordinating with Marketing team while working alongside them to construct efficient and profitable marketing and business plans such as new product development, and analyzing the PLC with the help of Market Survey Reports;
September 2003 – August 2007 – Jacky’s Electronics, Dubai, UAE 
Retail Sales Executive
* Merchandising or rotating products according to company guidelines;
* Displaying and demonstrating products, emphasizing salable features;
* Listening to customer requirements and presenting appropriately to make a sale;

* Maintaining and developing relationships with existing customers in person and via telephone calls and emails;

* Negotiating on price, costs, delivery and specifications with buyers and managers;

* Gathering market and customer information;

* Representing their company at trade exhibitions, events and demonstrations;

* Challenging any objections with a view to getting the customer to buy;

* Advising on forthcoming product developments and discussing special promotions;

* Liaising with suppliers to check the progress of existing orders;

* Checking the quantities of goods on display and in stock;

* Recording sales and order information and sending copies to the sales office, or entering figures into a computer system;

* Reviewing own sales performance, aiming to meet or exceed targets and gaining a clear understanding of customers' businesses and requirements;

* Making accurate, rapid cost calculations and providing customers with quotations;

* Attending team meetings and sharing best practice with colleagues.
Education
Bachelor of Computer Applications (B.C.A), (2002) 
Diploma in International Logistics Mgmt. & Supply Chain Management (2015) 
SAP – Sales and Distribution Module (2009) 
Diploma in Computer Hardware Engineering & Networking (2003)
Higher Secondary School Certificate (1999)

Certifications and Achievements
Certificate of Completion – Sales Training by LINK Retail Distribution – 2007

Certificate of Successful participation in Nokia Academy Course – Jun 2006

Certificate of Successful participation in Nokia Academy Course – Aug 2006

Certificate of Successful participation in Nokia Academy Course – Nov 2005

Certificate of Completion – HP Supplies Sales Professional – 2005

Certificate of Accomplishment - INTEL Retail Edge Online Training challenge for Jackys – 2005

Outstanding performer of GITEX 2003 - Jacky’s Electronics – Jan 2004

Outstanding performer - Star of the Month - Sahara Centre – April 2007

Personal Particulars
Date of Birth:

04th Dec. 1982

Nationality: 

Indian

Marital status:

Married

