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	 skills & achievements 

	 
	 Technical Skills Gained
· IBM Unica Campaign, eMessage, Interact and Marketing Operations. RedPoint Interaction 
· IBM Mobile Customer Engagement Technical Mastery Test v1

· IBM Business Partner SaaS Support Mastery Test 

· IBM Mobile Customer Engagement Sales Mastery Test v1

· IBM Unica EnterpriseOne Campaign Technical Mastery v1

· Teradata SQL, PL/SQL and SQL Server.
· Red Point SME, Sales Force Marketing Cloud (Exact Target) SME (Services Training)
· Highly experienced in data manipulation, segmentation, campaign management and client delivery. 
Skills Intending to Gain  
· Implementation of all IBM ExperienceOne (Unica) modules.
· Improve skills as a Marketing Consultant.
· Increase SQL and IBM ExperienceOne (Unica) knowledge.
Business Awareness
· Understanding of working in the Marketing sector, and how the business structure controls the rules of working within Marketing and IT.
Initiative & Adaptability
· Proven initiative skills in understanding vague requirements to deliver beneficial projects.
· Capable of managing a team and a large amount of work when unplanned, yet ensuring projects are delivered to tight deadlines.
Team Work & Leadership
· Proven skills in working within a team to deliver multiple campaigns across many channels. 
· Managing teams and their workload to ensure projects / campaigns are executed in a timely fashion. 
Effective Communication
· Strong interpersonal skills developed over years of working with internal and external clients, third party companies and teams within the business.
· Strong communication skills developed within marketing to understand and convert specifications into revenue making projects / campaigns.

	education & QUALIFICATION

	2004 - 2007              University Of Greenwich
B.Sc. (Hons.) Computing
1. Graduated with Class 2.1 
· Dissertation
Investigating data transfer within a client / server environment and discovering issues and methods related to improve the transaction process.



	work history

	 
 
	Marketing Automation Consultant                                                                                    16th March 2015 - Present
Cognizant
The role within Cognizant has been to work on new business and with current clients, providing key technical details to ensure technical delivery is achieved and in a timely manner. My role across clients, have been to ensure delivery of IBM EMM components, ensuring transition into the tool is achieved and delivery business presentations to management and end users. 

In respect to new business, the role has been focused on assisting vendors to deliver demos and presentations of tools such as Sales Force Marketing Cloud (Exact Target), IBM EMM and Adobe Marketing Cloud. This has been focused around the RFP and RFI stages of a clients acquiring of a new platform to deliver higher value to their customers.
My role also factors in the support ensuring that a client purchases the right tool and the right services to achieve their Marketing aspirational goals. In addition, I will align a company’s needs with the platform they acquire, to deliver top tier campaigns and improve business process. The full Transition and Migration life cycle is factored in and provided as a consultant working with the business.

Technical Consultant                                                                                         18th February 2013 - 13th March 2015
Dbg 
This role has been to manage all IBM EMM related work within dbg. This has included, preparing requests for proposals (RFP’s), presenting to current and prospective clients, completing change requests and managing all installations of the suite, hosted internally or externally for clients.
The position has been to build a team to implement the IBM EMM Suite for clients of dbg and to deliver all relevant support. The on-going support function has consisted of building campaigns, dealing with DBA level requests relating to the suite (server restarts, killing of flowcharts, upgrading the platform, reconstructing loaders and creating a reporting schema to use for Cognos), warming up of IP address for eMessage, supporting internal and external clients with the use of the platform and raising PMR’s.
On a business front, the position required numerous presentations to be provided to prospective clients, to promote the IBM EMM suite and assist other businesses with understanding the tool and help with the sale’s process. This role has included meetings with IBM to network and build an awareness of dbg, as business partner, increasing workflow into the company. 
Marketing Campaign Data Exec                                                              10th February 2012 – 13th February 2013

Betfair

A Unica lead within Betfair on the transition from their current campaign management tool into Unica Campaign and eMessage. 
Key aspects of the role involved the full migration and transition to IBM EMM Unica Campaign and eMessage. 

This included training staff, troubleshooting problems within Campaign and eMessage, migrating automated campaigns and projects and building new and improved marketing processes. 

The primary role was to be the specialist within the company, when making decisions involving IBM EMM Unica.
Interactive Marketing Consultant                                                                   5th August 2011 – 10th February 2012
Comet Global Consultancy
Consulting across telecommunication companies to assist in the implementation, operation and migration of Unica campaign.
Managing, assisting, building and supporting the delivery of multichannel campaigns. 
Ensuring Unica campaign is transitioned into operational departments effectively and efficiently as possible. Being the main contact with concerns regarding Unica campaign and data defects within the data warehouse.
Senior Campaign Exec for Market Research                                                     4th January 2010– 5th August 2011
Groupe Aeroplan (Nectar and Sainsbury’s)
This role entailed the end to end management of all Sainsbury’s market research campaigns. Liaising with clients, third party market research agencies and understanding the needs of clients from briefs. 

The market research process and position was setup by Sainsbury’s and myself as it was a new piece of business. 

I have used Unica campaign to automate and trigger all market research campaigns, this includes both weekly, daily continuous (trigger) campaigns and also ad-hoc standardized campaigns.

Any ad-hoc emails and direct mail campaigns have been fully optimized and are entirely templated for a simplified and more focused approach. These templates are now widely used across the entire department. 
Campaign Analyst  / Executive                                                                         20th October 2008 – 4th January 2010
Aimia (Nectar)
The main objective of the role was to manage and build coalition and solus campaigns across multiple sponsors under the Nectar brand. This involved extracting, segmenting, building mail lists, setting up offer codes and producing print files (where required) using Unica. 

In addition this position entailed the full transition of all campaigns executed using SQL into the Unica platform. 
Junior SQL DB Programmer                                                                   26th September 2007 – 17th October 2008
MRM Worldwide
Working as a Junior SQL Programmer for a global 500 Marketing company. Running segmentations and building extracts for online and offline mailings. Running daily loads (ETL), along with Monthly and Weekly Sales conversion reports. 

	

	
	


