Curriculum Vitae
Personal information:

Name: Mohammed 

Date of Birth: July 29th 1971

Place of Birth: Kuwait 

Marital Status: Married 

ACADEMIC QUALIFICATIONS:

· Bachelor degree in marketing, Al-Rafidain University, Bagdad, Iraq, 1993-1997.

· Diploma in business administration, Howwarah College, Ibid, Jordan, 1990-1992.

(Pass the comprehensive test) 

· Scientific Secondary School Diploma, HasanKamel Al-Sabbah, Irbid, Jordan, 1989.

PERSONAL SUMMARY:

With a long experience in industry process and trading. 

Professional to deal and work with all kinds of market, Distributers  and clients such as B2B, Mass Market, Wholesales, Direct Sales, hypermarket, retail chain ….etc 

A creative and strategic leader expert at continually advancing an organization.  Highly motivated, forward thinking and creative who possesses an ambitious spirit that is coupled with strong business insight.  Key strengths include an ability to solve recurring problems, effectively supervising employees, brining international brands, generating local brands, helping to define objectives and developing opportunities. With long experience in international sales especially in mena region, canada and partial Europe. Additionally   persuasive communicator who can build positive relationships with people from different backgrounds. At present I’m looking for a senior managerial position with a highly successful company that intends to recruit talented leaders. 

CAREER HISTORY:
· International Sales Manager – 
   LUXURIOUS GLASSWARE 

· Managing Director - Sales And Marketing Director : 2012-2015
Turnover 40 million US Dollar Yearly 

Responsible for fostering stationary, school bags, Fashion bags and accessories, character luggage & Toys that encourages teamwork and collaboration. 
Duties:
· following up with all distributors that I assigned and is looking for new ones in new countries. 

· Maintaining mutually beneficial partnerships with third parties.

· Contributing in top level meetings. 
· Developing distinct teams with several perspectives and talents.

· Recognizing and encouraging key staff members. 
· Ensuring adherence to all related regulations and laws. 
· Negotiating priorities with individuals at various levels of the organization. 
· Developing financial reports. 
· Preparing and documenting annual operating budgets for approval by the governing board.

· Maintaining an effective system of internal controls over capital expenditure. 
· Managing all aspects related to administrative staff. 
· Following up with brand, sales, marketing, finance and warehouse managers.

· Bringing international stationary and school bags brands to the company such as Pilot pen, Disney bags, Lexi pen and Oval correction.

· Generating and advertising “Zoom” as a local brand.

Lead and follow all the sales team through the sales manager by putting the plan for all kinds of clients   B2B business , direct sales , Mass market, hypermarket & by our retail chain. 
· distributed stationary, school bags, accessories and toys (characters) items to the gcc, north and middle of Africa and Canada. 
· Regional manager: 2006-2012
Employers name: Al-khairat Trading Company, Riyadh, Saudi Arabia.
Reporting to General Manager & Sales Director 
Turnover 30 Million US Dollar Yearly 
B2B business , direct sales , Mass market & by our retail chain 

Agent and distributor for stationary, school bags, toys (Zebra pen , Stabilo pen, Rainbow Max school bags, Fashion bags and accessories ,Fashion and character luggage, Hello Catty bags and toys, Pebeo color 
JOB DESCRIPTION 
Follow up sales and administration for region , Sales team  and distributors, forecasting for the sales plans, plan and distribute budget and quota, make all kind of reports and presentation, increase from regional routes during years, increase region contribution vs. old contribution, managing the promotion activates; customers classification and looking for potential customers, controlling credit limit of customers, achieved over vs. target, achieve coverage completion for upper central  region, Deal with all kind of client sure throw the sales people .
· General sales & marketing manager: 2004-2005

Employers name: FOODY JORDAN COMPANY (FMCG), Amman, Jordan.

Reporting to General Manager 
Turnover 1.1 million Jordan Dinner Yearly

Responsibilities, achieving sales target, maintaining high margin; implementing marketing plans in cooperation with major suppliers; organizing marketing plans for the launching of the new products, market research and surveys Changing selling prices according to the purchasing prices and the competitors prices taking into consideration the maintaining of an acceptable margin, sourcing for new products, purchasing products ordering; responsible of the ware house; responsible of the annual and semiannual stock taking inventory; answering customers needs and ensuring total customer satisfaction, leading sales team; training the team how to ensure a total customer satisfaction, evaluating the team performance .
· International Marketing Manager: 2000-2004  

Employers name: National Industries Co. P.S.H, Zarqa, Jordan (Tissue Paper Mill) Jumbo Roll 
Turnover 15 million Jordan Dinner Yearly 
·  worked as international marketing manager in export department, market factory products in external markets Europe, Africa and middle east, open new markets new selling channels; design and organized factory products pictures in e catalogs web albums; publish all factory products on most of trade website on internet with good articles, conclude deal with logistics companies couriers; Supply clients with all information and catalogs to get know all specification designs of factory products via e mails, fax, courier and send them samples in case they ask for; update all new products to all contacts list via e mail, take orders from clients and organized, makes invoices, follow the payment; coordinate with production manager for order details, delivery time, packing, handle shipping, official papers of shipment; delivery to sea port  clients country; meeting foreigners clients in their office for business discussions; coordinate with factory department any special products our clients seek for; file everything related with factory clients in separate folder with clients history, business discussions full information; keep in touch with all good clients in all occasions.
· Reviewed and created marketing plans for 10 countries based on key operating indicators. Increased international sales by 13% annually.

· Reviewed product pricing by market to ensure that strategies support growth and margin objectives and presented pricing to President-International and VP of Finance for final approval.
· Branch sales manager: 1998-2000

Employers name: Hoshan office automation, Jeddah, Saudi Arabia 
Turnover 6.4 million US Dollar Yearly 

Photocopy machines Minolta, fax, shredder machines, office furniture, computer, and network 

Leads all sales men to meet the sales turrets and profitability, and sharing head master in marketing and sales planning, done all the paper worked (such as reports…), developed an excellent customer service, excellent knowledge of office automation, furniture’s, counting machines, P.C., Data safe etc, planning, budgeting and cost controlling, ability to deal with different problems and made the decision needed .Reporting to General Manager and Sales & Marketing Director.

KEY SKILLS AND COMPETENCIES:
Management & Personal 

· Creating the highest professional principles for the staff. 
· Assess the implications of policies and decisions.

· Ability to emphasize on fundamental duties. 
· Politically knowledgeable. 
· Inspiring employee population.

· Communicating in convincing and influential terms. 
· Preparing talks to large audiences. 
· Flexibility in organizing, planning and leading. 

· Excellent analytical and decision-making skills.

· Effective Negotiator.

· Analyzing the market needs and develop successful marketing techniques.
· Explaining complex business information and financial ideas into plain language. 
· Personal Professional in preparing & Presentation.

·  Excellent knowledge in studying the markets and developing good marketing techniques.

· Excellent communication skills in dealing with different styles & degree of clients & creative ways in presetting.

· Very strong believer in repeated customers & good customer service necessity.

· Highly motivated and effective problems solver.
· Not stopped by challenges. 
· Strong work ethics. 
· Effective leadership abilities.

· Having tremendous drive and dedication. 
· Well organized and self-directed.

· Excellent communication skills. 

· Good computer skills.
AREAS OF EXPERTISE: 
       Board development 
       Public speaking 
       Organizational development 
       Developing public relationships

       Project management 
       Budget management 
       Financial control 
       Cost control 
       Bringing international brands
       Developing and creating brands

       Performance management 
       People management skills

       Managing conflict 
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