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PROFESSIONAL SNAPSHOT
SN APS HOT : Solutions focused, meticulous and results-oriented Graduation in BCOM Professional offering 2.5 years of successful career distinguished by commended performance and proven results
Proactive decision maker, targeting challenging assignments with a well established and globally reputed organization, bringing the following transferable strengths:
[image: image5.jpg]


[image: image6.jpg]



	Planning & Analysis/
	Digital Marketing/
	E-Commerce Category Manager

	Event Management
	Vendor Management
	


P R O F E S S I O N A L E X P E R I E N C E _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _
	
	(July 15 – Present)

	Designation: Category Manager
	

	
	


Key Deliverables:
· Managing vendor relationship, the right selection availability and acquisition of products 
· Recognized as a hands-on, proactive professional who can rapidly identify problems, formulate tactical plans, initiate change and implement effective programs in challenging and diverse environments 
· Strong analytical and problem-solving skills, effective verbal communication skills, interpersonal skills, organizational and multi-tasking skills 
· Setting competitive price, working closely with the buyers and balancing consumer demands 
· Planning inventory management, implementing sales plan 
	Prologix
	(Feb  15– June 15)

	Designation: Marketing Executive
	

	
	


Key Deliverables:
· Spearhead and supervised events including GITEX,Gitex Shopper End User events and workshops for the reseller community in the UAE, Gulf Countries,Saudi Arabia and Africa regions 
· Conceptualization, planning and execution of Integrated Marketing Campaigns and efforts to ensure stronger brand presence and stickiness 
· Supervised PR & Media activities for all the group companies including Digital/print Ads, arrange interviews and panel discussions during tradeshows and events 
· Provide awareness via Press Releases - Includes Drafting PR, monitor and track submissions 
· Formulate effective communication strategies through Social Media, Newsletters, E-mail Marketing and Content submissions to drive traffic, maximize conversion and generate revenue 
· Involved in Lead generation activity through tele-calling, E-mail marketing, SMO/SEO and Digital Campaigns 

Gained experience using MS CRM, generate leads, assign to the HOD’s a d  o itor the status
· Analyze ROI for Digital campaigns, events/seminars/workshops conducted along with Post Event Reports 
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VGR Real Estate
(April 13 - Jan 15)
Designation: Purchase Manager
Key Deliverables:
· Buying bestquality equipments, supply chain management and procurement 
· Solving risk managemet, ethical issues and sustainability 
· Forecasting levels of demands for servicesand product to meet the business needs and keeping constant check on stock level 
· Documentation management 

S K I L L S A N D P R O F I C I E N C I E S _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _
· Adobe Photoshop 
· Magento/.php 
· Maya(6months) 
· CRM 

C R E D E N T I A L S _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _
Professional:
· Graduate Degree in Bachelors of Commerce (2013) 
· Key Subjects: Business Development, Accounts, Law 
Academic:
· XII from CBSE, India in 2010 with First Class 
· X from CBSE, Gyan Ganga Education Academy, India in 2007 with First Class 
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