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	Summary                                                                             

	
	A highly efficient, results driven and capable marketing executive with a proven 

ability to effectively develop, manage and control relationships between the company 

and its target audience. Having a proven track record of quickly understanding a 

marketing campaigns mission, vision and objective and then communicating this to 

potential customers. Enjoying challenging briefs & able to work to an excellent 

standard under considerable pressure whilst presenting a positive image to clients & 

colleagues.

Function:                  Sales & Marketing,  Experience: 5.3  Years



	
	Key Roles: 


	· Overall responsibility of the distribution infrastructure, sales promotional activities, budgets and assists Area Sales Manager in general strategy planning.

· Forecasting sales targets and executing them in a given time frame thereby enhancing existing clientele

· Developing and appointing new business partners to expand  product reach in the market

· Effectuating  sales  promotional activities for brand building & market development

· Conceptualizing  new models in order to eliminate the defects in the old models.

· Distributor & Direct Operation handling.

· Initiating and developing relationships with key decision makers in target organizations for business development.

· Identifying  prospective clients from various sectors, generating business from the existing , thereby achieve business targets.


	                   Education:                                              MBA (Marketing and HR), Sri Sri Institute of  Management Studies 

                                                                                            Goa (2009-11)

                                                                                           Bachelors in Computer Applications, Don Bosco College,

                                                                                            Goa (2005-2008)



	CAREER ACHIEVEMENTS

	· Allocation of Distributors Targets and follow up of  primary & secondary targets.

· Allocation of target to each Area With Brand Availability.

· In 2012 Growth 21% against YTD and maintaining it consistently in 2013-2014.

· Cracked  5 Competition outlets within a month  against a target of 10 outlets.

· With Inorganic Growth also maintaining the organic growth.

· Successful in attaining high WOD(Width of distribution) and DOD(Depth of distribution).



	professional experience

	August2014- Present               Goa
  Assistant Sales Manager
· Responsible for phasing and delivering on the annual business plan for the unit.

· Distributor management.

· People Management.

· Planning and executing brand launch 

· Regular market working with DSP’s.
· Regular  route ridding so as to now what are the  grievance’s in the market and then to rectify them.
· Continuously monitor asses, anticipate and meet the requirement of the field sales to reinforce the brand in the market.
· Training the team members so that we can go in the market and ensure a high WOD and DOD.

· Understanding the demand for the product and planning for the supply so as to service the market efficiently.
May 2012-July 2014                 Hindustan Coca-Cola Beverages Pvt Ltd, Goa
  Sales Team Leader

· Responsible for planning and delivering on the annual business plan for the unit.

· Accountable for enabling the sales team to achieve the business plan numbers through effective annual marketing calendar.

· Distributor & direct operation handling.

· Taking care of four channels- Cinema House, Modern Trade(MT),Eating and Drinking(E&D) and Hotels.

· Handling National Key accounts as well as Local Key Accounts for all the 4 channels which had 100 plus outlets including accounts like Vishal Mega Mart, Sahakar Bhandar’s, Inox, Dominos, ITC group of hotels etc.

· Planning and executing brand launch / product re-launch.

· Maintaining the operational marketing standards of the unit

· Regular market working with Market Developers.
· Regular route ridding.
· Continuously monitor asses, anticipate and meet the requirement of the field sales to reinforce the brand in the market.
· Training the team members to ensure growth within the system
March2011–May2012                 Sellwell Foods and Beverages Pvt Ltd(RJ Corp)
Sales Executive 

· Having knowledge about the entire market and the territory to be managed Distributor & direct operation handling.

· Managing a team of PRS’s (Pre representative sales) and salesman for a territory.
· Tackling with all the customer complaints, resolving them and thus satisfying the customer Maintaining the operational marketing standards of the unit

· Making weekly and monthly reports of the sales with the help of Excel.
· Deciding over schemes and discounts for the clients
· Allocation of targets to all the PSR’s.


	Extra curricularS

	· Committee member at “INDIA LIES IN YOU”-(2010)
· Committee member at “DISHA”-(2009). 

· 1st in Trend setters 2006 and 2007 an inter collegiate cultural event held at Kala Academy, Panaji Goa 

· Represented the college and secured many prizes at various Inter-collegiate level Drama and Dance Competitions.

· 3rd place in swimming (50m Butterfly) in the year 2000-2001.

· 3rd place in swimming (200m free style) in the year 2000-2001.


	PERSONAL DETAILS

    Marital status          : Married

    Religion                   : Hindu

    Languages Known  : English, Hindi, Marathi & Konkani



    Address                    :  C-21 Government Quarters Altinho Panaji Goa 403001
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