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PERSONAL DETAILS:

Surname:





Name:




Petrus

Called:




Pieter

Date of Birth:



16 August 1976

Nationality:



South African

Country of Residence:


South Africa

Marital Status:



Single

Dependents:



None


OBJECTIVE:

To grow my career internationally as part of a dynamic management team at either a hotel unit or  corporate head office level.


EDUCATION:

Diploma in Bookkeeping, with distinction






1998

Damelin College, Cape Town, South Africa

National Higher Diploma in Hotel Management






1997

University of the Witwatersrand, Johannesburg, South Africa

Preliminary Wine Course








1996

Cape Wine Academy, Stellenbosch, South Africa

Grade 12 National High School Certification






1994

Hugenote Boys High School, Springs, South Africa

Protea Hotels Institute for Professional Development courses completed:
Financial Management, Revenue Management 101 and 201, Marketing 101 and 201, Train The Guest Service Trainer, Implementing Guest Service Standards

AWARDS:

Protea Hotels Marketing Award for best management of the Hotel marketing plan.
Protea Hotels Golden Boomerang Award for achieving the highest ratio return guests.

Protea Hotels Profitable Standards Award for best achievement in margin management.

Protea Hotels Juiced Award for commitment to quality guest service.

Protea Hotels Trainee of the Year Merit Award for excellence during Diploma studies.


KEY SKILLS & COMPETENCIES:

Sales, marketing and relationship building
Creative idea generation and conceptualization
Food and beverage menu compilation and concept development
Large scale event management and conceptualization

EMPLOYMENT HISTORY:

Position:


Consultant

Employer:


Cape Town, South Africa
Duration:


15 February 2016 to present

Responsibility:


Writing Operating, Service and Brand Standards for a new Hotel 

Group


Took a sabbatical from 01 April 2015 to 15 January 2016


Position:


General Manager – Protea Hotel President

Employer:


Marriott/Protea Hotels

Duration:


01 December 2013 to 31 March 2015

Size of Operation:

349 keys, 180 seater restaurant, 350 seater conference centre
Revenue Scale:


R50 million in Rooms Division, R25 million in Food & Beverage
Number of Staff:

180 permanent, 50 seasonal and 70 outsourced staff
Responsibility:
Full operational management of the Hotel, financial reporting, Marketing and sales management and quality control

Achievements:


Grew occupancy back by 10% year on year in 2014





Grew EBIDTA in both Rooms and F&B by 30% in the same period





Managed refurbishment of 180 rooms





Relaunched the Hotel’s Events offering

Position:


General Manager – Protea Hotel Victoria Junction
Employer:


Protea Hotels

Duration:


August 2008 to December 2013

Size of Operation:

172 keys, 120 seater restaurant, 150 seater conference centre

Revenue Scale:


R30 million in Rooms Division, R16 million in Food & Beverage

Number of Staff:

90 permanent, 15 seasonal and 50 outsourced staff

Responsibility:


Full operational management of the Hotel, financial reporting, marketing and sales 
management and quality control

Achievements:


Managed the Hotel, located on the fan-mile, successfully during the 
FIFA world Cup 2010




Managed a full renovation/refurbishment of the Hotel in 2011 

including pre-planning, packing, closure, renovation, re-opening, re-launching marketing, sales actions and PR





Hotel was closed for 4 months and grew occupancy back to 60% in 

re-opening month


Position:


Marketing Manager
Employer:


Coral Reef Hospitality

Duration:


August 2007 to August 2008

Size of Operation:
180 seater restaurant, 500 seater conference centre, 100 seater restaurant, 50 seater restaurant, 30 key boutique hotel, 80 seater bar – all at various locations

Revenue Scale:
R40 million 

Number of Staff:
120 permanent
Responsibility:
Performing marketing and sales for restaurant operations and overseeing operations of the 30 bedroom boutique hotel

Achievements:
Implemented structure in the sales and marketing department of the business


Position:


General Manager – Protea Hotel Stellenbosch
Employer:


Protea Hotels

Duration:


August 2004 to August 2007

Size of Operation:

180 keys, 500 seater conference centre, outsourced 180 seater restaurant 

and 80 seater bar
Revenue Scale:


R38 million

Number of Staff:

120 permanent

Responsibility:


Full operational management of the Hotel, financial reporting, marketing and sales 
management and quality control
Achievements:


Grew occupancy during my tenure from 40% to 70% annually





Re-engineered the business mix to be more balanced





Signed a major resident corporate contract to the value of R4 million





Contract for 25 bedrooms for about 250 days a year and conferencing for 50 daily




Managed renovations and extensions of the conference facility to a 500 seater




Position:


General Manager – Protea Hotel Keurbooms River
Employer:


Protea Hotels

Duration:


August 2003 to August 2004
Size of Operation:

58 keys, 120 seater conference centre, 100 seater restaurant
Revenue Scale:


R20 million
Number of Staff:

50 permanent

Responsibility:


Full operational management of the Hotel, financial reporting, marketing and sales 
management and quality control
Achievements:


Grew occupancy by 10% during my tenure





Renovated/Refurbished the restaurant





Made the Hotel profitable enough for sale


Position:


Food and Beverage Manager , Assistant Food and Beverage Manager, Banqueting 

Manager, Terrace Manager

Employer:


Protea Hotel President
Duration:


January 1998 to August 2003
Size of Operation:

180 seater restaurant, 350 seater conference centre, bar and terrace
Revenue Scale:


R25 million
Number of Staff:

80 permanent, 30 seasonal
Responsibility:


Management of the food and beverage department, financial reporting, food and 

beverage sales and marketing, operations and quality management 

Achievements:


Successfully started hosting exhibitions and large scale events in the Hotel’s 

undercover parking, generating additional rooms and food and beverage revenue




Of Protea Hotels:
Protea Hotels has a footprint of more than 116 hotels in 7 African countries and comprises a full and diverse range of outstanding hotels and resorts offering superior appointments, personalised service and individuality of character. As of April 2014, Protea Hotels forms part of Marriott’s global brand portfolio made up of 18 brands that operate more than 4 000 hotels in 79 countries. For more information about Protea Hotels, visit proteahotels.com 
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AWARDS • Winner of 2 World Travel Awards for Best Hotel Group in Africa • Winner of 3 Sunday Times Markinor Top Hotel Brand Awards • Winner of 6 Sunday Times Generation Next Awards for the Coolest Hotel Group
PIETER
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