FAROOQ 

Farooq.304413@2freemail.com 
MARKETING & SALES EXPERT
Bachelors of arts
Highly versatile and ethical executive over Ten (10) years of experience in product marketing, corporate sales, product sales and customer services. Have expertise in promotion of scientific products as well as general products. A strong and motivational leader with analytical and time management skill, able to manage a high performing team and is able to build robust working relationships with colleagues, clients and stakeholders. Having expertise in following:

	Business Development 
	Corporate Sales
	Advertisement/Presentations

	Scientific Sales
	Reporting & Analysis
	Sales Management

	Brand Marketing
	Event Management
	Negotiations

	Contingency plans
	Digital Marketing
	Customer Services 


PROFESSIONAL EXPERIENCE
2GIS Advertising L.L.C 
Key Account Manager | Feb 2014 TO Till Now                                                               
Currently I am working as Key Account Manager in Dubai Office where my responsibilities include,
· Selling Of Advertisement Spaces on 2gis.ae

· Marketing Of 2gis Brand

· Key Solutions for clients to grow their business

· Digital Marketing

· Social media Marketing

· Direct Marketing

· Business Development of 2gis in Different Sectors 

· Pre selling on Phone

· Pre analysis and preparation for meetings

· Presentations of Product 

· Corporate Sales

· Preparation of monthly sales report

· Customer services

· Quotations
Glaxo Smith Kline Pharmaceuticals Pakistan                                               
Associate Medical Representative & Medical Sales Executive | 2008 TO 2014
 I have worked at Glaxo smith Kline pharmaceuticals from 1st January 2008 to 6 February 2014 as Medical Sales Executive. Glaxo smith Kline is No 1 ranked company in Pakistan as for as business is concerned. They are innovative in research of new medicines. I launched many new products and gave growth to mature brands like Velosef and Augmentin. I was responsible for two district sales and my duties were changed from district to another district for business development purposes. When I joined Gsk my sales were 2.7 Million PKR. I gave enormous growth during my period of work. When I left the company I was achieving targets of one hundred and two million sales. I also got recognition and several achievement acknowledgments from company. The trend I have set and the base which I made during my work will sustain for upcoming years. It will give benefits to the company for future as well. Working in No 1 ranked company made my habit to become No 1 in all the aspects.

That is what I learnt from Glaxo Smith Kline.
My basic role here includes 
· Mature Brand Sales Growth Including Augmentin, Velosef, Fefol Vit , Theragran Range & Capoten

· Responsible for the preparation of Monthly, Quarterly & sales and business Reports.

· 100 % achievement of the targets given by management for every single key product.

· New Product Launches & Territory Management

· Performing detailed analysis of sales, prepare month-end reports, and presented growth to top level management

· Responsible for the preparation forecasting of trends.

· Responsible for the preparation of scenario based feasibility analysis.

· Developing and updating customer data base along with new prospects.

· Act as coordinator and go-between for corporate sales and local retailers in the development of company business.

· Sales & Inventory Management Reporting.

· Suggest modifications and improvements to existing processes and help in the evaluation of such changes

· Assist working in new areas and different assignments. 
AMSON VACCINES & PHARMA (PVT) LTD.                                                                             
SALES PROMOTION OFFICER | 2004 TO 2007
I have worked as Sales Officer in Amson Vaccines & Pharma (PVT) Ltd from January 2004 to December 2007. Here I was responsible for sales of Hepatitis Vaccines, Hib disease Vaccines, Typhoid, Measles, Mumps and Rubella Vaccines and Antibiotic Segment Retail and Whole sales. My responsibilities were as under 

· Sales of vaccines 100% target achievement.

· Counter Sales

· Prescription Sales

· Inventory Management

· Relationship with Distributors

· Credit Sales Management

· Whole Sales
Professional Certifications
· Scientific Engagement – Overview for Sales

· GSK Employee Personally Identifiable Information Protection Notice



· Write right workshop
·  En Acceptable Use Of IT Resources




 
· Preventing Bribery and Corruption at GSK (English)

· Code of Practice for Promotion and Customer Interactions: R&U

· Write Right Our Values in Action One Word at a time

· Managing Crisis Incidents and Disruptions

· Certification on Business Ethics Global Module (English)
Academic Qualification
· Bachelors in Arts
                                                                        2003

Computer Proficiency
Well versed with the latest versions of the following:
	· Microsoft Office

· Ijsfa (International Japan sales force activity)

· Insight Business (Sales analysis application of Glaxo Smith Kline)


languages
Fluent in the following languages (both written and spoken):

· English, Urdu, Hindi, Punjabi
Personal detail
Date of Birth:



February, 1982

Marital Status:



Married



