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Professional Objective
                     Sales & Marketing Director…….….FMCG / Edible Oil / Confectionary / Rice / Food & Beverages.
	EXECUTIVE PROFILE



AREAS OF EXPERTISE


CAREER PROGRESSION

(INTERNATIONAL)
CAREER PROGRESSION

(INTERNATIONAL)
CAREER PROGRESSION

(INTERNATIONAL)
CAREER PROGRESSION

(INTERNATIONAL)
CAREER PROGRESSION

(INTERNATIONAL)
CAREER PROGRESSION
(Pakistan)
CAREER PROGRESSION

(Pakistan)
CAREER PROGRESSION

(Pakistan)

	Top-notch Sales & Marketing Management Professional with over 19 year comprehensive experience in developing, and implementing strategic sales, marketing & business development plans for leading companies in PAKISTAN, UAE & Malaysia from FMCG, Food & Beverages, Tobacco and Consumer Durables  industries. Strategic planner, skilled at both short and long-term goal setting. Recognized as a top performer consistently achieving annual sales & financial goals. Demonstrated track record of combining sales / marketing leadership with sound business practices to position companies for long-term growth and profitability.  Track record of crossing set targets and creating new benchmarks for sales team. Qualified to present, negotiate and secure contracts with large revenue producing key accounts. Proven ability to increase market share, outperform competition and maximize profits.  
►Strategic and tactical Market Planning  ► Market Penetration

►Global Brand Management ….

►Marketing Campaign Management… ►Target /Niche Marketing
►Market Research & Analysis

►Cost Containment

►Export Sales Development

►Pricing / Packaging Management

►Profit Building & Sales Growth
JAZAA FOODS (PVT) Limited.                            24th JAN 2016 to-date

FMCG                                                                                  Based UAE / Pakistan

                                                                                            (Travelling 40%)
                      
GM (Export Sales & Marketing). 
International, 

Overall responsible for managing both the revenue and cost elements of Profit and loss (P&L) scenario of local & export marketing and sales function, managing day to day operation of the business. Responsible for effective planning, delegating, coordination, staffing, organizing and decision making to attain desirable profit making result for an organisation. Increase management’s effectiveness by recruiting, selecting, orienting, training, coaching, counselling and disciplining managers; communicating values, strategies and objectives; assign accountability; planning, monitoring and appraising job result.

Find professional & financially sound distributors & develop target oriented incentive plans, develop strategic plan by studying technological and financial opportunities and presenting assumption with recommending objectives.

Look after sales and distribution network in GCC, African & European Markets & explored new accounts.  Responsible for enhancing profitability, sales, and market share through the development and implementation of strategic and tactical sale plans.

Key Achievements.
· Appointed professional & financially sound distributors in USA & EUROPE.

· Introduced / Launched Jazaa Foods Products in PAK, GCC, USA and Europe. 
Mohammad Imran Javaid……………………………………….....…………Page-2
MATCO FOODS (PVT) Limited.                            20th Nov 2013 To 26th Dec 2015
Formerly MATCO Rice Processing.                      Based UAE / Pakistan
FMCG Company in UAE.                                                    (Travelling 60%)
                      
GM (Int’l Sales & Marketing). (Consumer Product Division).
International, 
To direct, promote and coordinate the operations of the cooperative in a manner that will optimize the cooperative’s market share and savings, improve the cooperative’s efficiency, and help achieve the cooperative’s mission & goals.  Look after sales and distribution network in Pakistan, GCC, African, European & Afghanistan Markets & explored new accounts.  Responsible for enhancing profitability, sales, and market share through the development and implementation of strategic and tactical sale plans.

Key Achievements.
· Achieved the sales target of 2013 -14 with the incremental growth of 22%.

· Appointed professional & financially sound distributors in Central & South Region.
· Introduced and Re- Launched Falak Basmati Rice in GCC and Europe. 
Al Hadi Trading Group of Companies L.L.C        20th Nov 2010 25 Oct 2013

UNIT OF Al Hadi Group Of Companies                 Based in Dubai.

FMCG Company in UAE.                                                    (Travelling 60%)
                      
Regional Head (Sales & Marketing). (Consumer Product Division. Edible Oil / Beauty S).

Pakistan, GCC, AFGHANISTAN & AFRICAN Markets
Accountable for all Sales & Marketing operations in GCC and African countries, including Pakistan and Afghanistan. Responsible for enhancing profitability, sales, and market share through the development and implementation of strategic and tactical sale plans which are put forth in promoting the sales of food & non Food products in assigned countries.

Key Achievements.
· Achieved the sales target of 2012 with the incremental growth of 22%.

· Appointed professional & financially sound distributors in GCC & Africa.

· Introduced and launched ZOHA Veg. Oil in GCC and Afghanistan. 
EMIRATES REFINING COMPANY                       3rd July 2007 to 10th Nov 2010
UNIT OF IFFCO GROUP OF COMPANY                Malaysia &  Dubai UAE Based
The Largest FMCG / EDIBLE OIL Company in UAE.        (Travelling 70%)
                      
Head of Sales & Marketing. (Edible Oils, Beauty Soaps / Confectionary)

Liable for driving business growth and to incite favourable P & L scenario through strategic, integrated marketing, aimed at increasing market share, brand visibility, growth and Profit for the FELDA IFFCO (MALAYSIA) & EMIRATES REFINING COMPANY (Beauty Soaps & EDIBLE OILS) in CIS, AFGHANISTAN & AFRICAN Markets.

Key Achievements.

· Achieved the target of 24,000 tons in 2007 – 2008 with the total sales cost up to US$ 20.88 million and the profitability was US$ 1.08 million.

· Achieved 100% of the target of 2008-2009 in just 3rd qtr.  

· Launched new products in the UAE, African & Afghanistan Market and trained the sales staff for achieving the sales goals.
Mohammad Imran Javaid……………………………………….....…………Page-3
Abu Dhabi Vegetable Oil Company                       13th Aug 2005 to 2nd July 2007        

 Manufacturer of Coroli Cooking Oil                                 Abu Dhabi Based (UAE)                        
                                                                               (Travelling 50%)
 Senior Marketing Manager

Appointed as Brand Manager COROLI Cooking Oil – Holland and promoted as Sr. Manager Marketing. Accountable to promote the sales of all brands and services that will surely benefit the customer –owner. Moreover to establish creditability through communication in a manner that will optimize the cooperative market share, savings and improve their efficiency. Also  help  to  achieve  the  cooperative’s  mission  and  goals   which  results  in  outstanding  customer service.
Key Achievements

· Achieved the highest sales volume in the history of the company in 2006, (25000 tons contract with Kuwait) the total value of the contract was US$ 20.00 million, increased  the profitability of the company up-to 92%.
· Successfully managed to assign the franchise of Coroli in Pakistan.
· Planned,  directed  and  launched  the  family  pack  of  Coroli  &  successfully  re-

        launched  Coroli  packs  In all in  all the  GCC  Countries  including  Pakistan  with 

        22.5 % & 13% extra sales respectively on the set targets.
·  Revised the distributor’s  network in GCC countries and grew the  sales turn over
        by  12% Per Annum.
Pakistan Mineral Water Bottling Plant (P) Ltd.        Apr-2003 – Feb-2005

(Bottler of PEPSI COLA for Pakistan & Export)                      Pakistan
Amrat Beverages International                                                    (Travelling 75%)
Sales & Marketing Manager

Accountable for driving business growth and fuelling favourable P & L scenario through strategic, integrated marketing aimed at increasing market share, brand visibility, growth and profit for the PEPSI COLA BRAND  (TEAM /MIRANDA/ PEPSI) for the assigned territory of  Central & Northern Pakistan through Distributors & Retail Industry.
Key Achievements
· Spearheaded and managed the successful launch of the product ABI-E-HAYAT (Mineral Water) & AMRIT COLA (Soft Drink) in the territory of Northern & Central Pakistan.
· Successfully managed to assign the franchise of Amrat Cola in Peshawar, Multan & Lahore.
· Played major role in the implementation of the scheme of Deep Freezer for Retail outlets of base market (Islamabad, Rawalpindi).
Wazir Ali Industries Ltd.  (Dalda Foods)                               Feb-2000 – Mar-2003

Area Sales Manager (Edible Oil) Pakistan                           (Travelling 65%)
Responsible for enhancing profitability, sales, and market share through the development and implementation of strategic and tactical sales plans for promoting the sales of EDIBLE OIL  (TULLO GHEE & OIL, ) through Distributors / Wholesalers / Retail Establishments in territory of Southern Karachi & Northern Gujarat to Khyber including D.I Khan & Bannu.  Responsible for reporting to the National Sales Manager while directly supervising a staff of 17 members.
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Key Achievements
· Spearheaded and managed the successful re-launching of the Tullo Light (Edible Cooking Oil) one of the leading brands of Pakistan in North & Central Region.

· Successfully re-launched the leading Brands CAPRI, OPAL & PALMY (Beauty Soaps) in the region with 82% growth monthly.

Lakson Tobacco Company                                                      Jan-1995 – Jan-2000
(An affiliate of Philip Morris International)                             Pakistan
Area Sales Manager.                                                               (Travelling 70%)  
Provided leadership and direction to a multicultural team of 15 people, reporting to Districting Sales Manager as Area Sales Manager. 
Planned, directed and controlled the daily sales activities of subordinates engaged in promoting the sales of TOBACCO- RED & WHITE / DUNHIL BRANDS through Distribution / Trade channels in the territory of Southern & Central Pakistan. 
Toyota Rawal Motors)                                                       Mar-1994 – Jan-1995

(Distributors of Toyota Motors Japan)                              Pakistan
Assistant Manager – Sales                                               

Responsible of delivering revenue growth, market-share expansion, and increased corporate account based of multinational and international corporate companies, through innovation, planning and domination of a full spectrum of business development and customer acquisition and retention initiatives. 

Qualifications
Master of Business Administration (Major in Marketing)-1994
The American University (USA) – Pakistan Campus
Bachelor of Commerce-1992

University of Karachi

Internship.

►Russell Environmental Health 

    (3 months in Finance & Administration Department)

    (From 2nd Nov 1992  To Ist Feb 1993)

►Hoechst Pharmaceutical Company  

  (9 Months in Sales & Marketing, Planning & Distribution Departments)
  (From Ist April 1993  To 31st Dec 1993)
Training Courses
►Dynamic Sales Training Course
►Creating Magic in Selling

►Sales Force Management

►Goal Oriented Performance Appraisal & Management

Nationality :  Pakistani      Date of Birth : 14th June 1971     UAE Driving Licence: Yes               



	
	


