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CAREER OBJECTIVE
To be part of a dynamic organization that can provide the right environment for leveraging my abilities, knowledge, and experience towards consistently contributing to the success of the organization whilst enabling me to learn, mature and achieve growth as an individual. 

ACADEMIC QUALIFICATIONS

	Degree
	Institute
	University/Board
	Year
	Percentage %

	
MBA (Marketing)
	
New Horizon College, Bangalore
	Bharatiyar university 
	
2015
	
65.0%

	
Degree (BBM)
	
Sir Syed Institute for Technical Studies, Kannur
	
Kannur University
	
2013
	
50.0%

	
12th Board
	
M H S School, 
Taliparamba, Kannnur
	
Kerala Board
	
2010
	
65.0%

	
10th Board
	
S H H S School, Kannur
	
Kerala Board
	
2008
	
71.0%



PROJECTS
Title: A Study on Customer Satisfaction with special reference to Hanveev Handloom in Kannur (Kerala)(April - July 2015)
Objective: An in-depth review of the strategies adopted by Hanveev Handloom to delight its customers thereby creating a positive emotional brand affinity and improved sales for the company. The scope of the project also included understanding customer product preference, competition landscape and providing recommendation that will help the company modify both its existing and upcoming products.
RELEVANT SKILLS
· Proficient in MS Word, PowerPoint
· Identify, develop and executes new ideas
· Ability to work and collaborate in a team as an individual member or group leader 

ACHIEVEMENTS
·  Event Co-Ordinator (marketing) of college management festival
· Creative head for the college (MBA) union
· Placed for Sales Officer at HDFC Bank
· Placed for process executive at Infosys Bpo 
PERSONAL INFORMATION
Nationality       : Indian 
Date of birth     : 28 feb, 1991
Marital Status   : Single
Languages        : English, Hindi and Malayalam 
Interests            : Travelling, Sports, Music and Photography 

DECLARATION
[bookmark: _GoBack]I, Thamees hereby declare that the information furnished above is true to the best of my knowledge and belief.
	








	
