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                    Fortunate.334603@2freemail.com
A self-motivated researcher, artisan & business administration professional driven by achievement of goals and objectives. Intelligent, hardworking, assertive, pragmatic and keen to learn. Both a leader and team player with strong interpersonal skills across multiple levels. A rounded marketing professional with a particular interest in brand building, sales & marketing strategy formulation and implementation. 

· Strong interpersonal skills

· Strong communication skills & event management skills
· Strong leadership skills

· Strong in research, customer & brand development
· Ability to influence and persuade. 

Eye To Eye Comms & Research – Specialists in Research & Brand Activations.  
Marketing & Research Director Jan 2012 – Present 
Summary of Duties 
Responsible for developing and delivering of the company’s strategic plan in the most effective    and efficient   manner and accountable for the overall performance of the company and for the day-to-day running and management of the company’s business, under delegated authority from the Board. 

Responsibilities 

· Research, implementing & control of campaigns and projects management. 

· Manage the process  of gathering data about particular brands through conducting Market Research, Focus Groups, Customer Satisfaction surveys, Door to Door visits, Home Care Parties, Church surveys, community surveys, Mall Intercepts, Street activations / meetings etc.

· Data compilling, report writing and presentation.

· Implement the Board’s policies and strategies.
· Develop and present the strategic and annual business plans (budgeting and control) to the Board for approval.
· Report to the Board on progress against the strategic and annual business plans on a    regular basis. Typically, reporting against the annual plan will be monthly, while reporting against the strategic plan will be less frequent, although it should be at least two or three times a year..
· Manage the day-to-day operations of the company

· Manage, motivate, develop and lead members of the Management Team

· Manage resources efficiently and effectively to achieve the company’s objectives.
· Chair Management Team meetings.
· Take a leadership role in establishing or developing the company’s culture and values.
· Ensure that there is a fit between strategy and culture, and the company’s processes and structure.
· Ensure that appropriate internal audit processes and procedures are in place.
· Develop and implement a risk management plan. 
· Marketing activities.i.e. formulate, managing the implementation of marketing strategy and brand building. 
· New Business Development & Sales.
· Client Liaison, Negotiating and Closing Deals.
 Skills             
 

	Brand Interface – Specialists in Brand Activations.  
Projects / Marketing Director 2009 – 2011 
Summary of Duties 
Responsible for marketing activities in order to meet company targets for client retention and satisfaction, growth and profitability, and to contribute meaningfully to the decision making process at board level. 

Responsibilities 
· Research, implementing & control of campaigns and projects management. 

· Manage the process  of gathering data about particular brands through conducting Market Research, Focus Groups, Customer Satisfaction surveys, Door to Door visits, Home Care Parties, Church surveys, community surveys, Mall Intercepts, Street activations / meetings etc.

· Data compilling, report writing and presentation.

· Formulate and manage the implementation of marketing strategy, including advertising and Public Relations (PR). 

· Formulate and manage the implementation of the media strategy.

· Taking the brand to the consumers by creating brand activation strategies and managing major campaigns from writing, presentation of proposals and implementation of activation plans.

· Management of research and brand activations .i.e. Women’s/Ladies Club surveys , Church Society surveys & Activations, School Activation .i.e. Sports Day Programs, Brand Ambassadors, CSR activities etc. 

· Develop and maintain positive corporate images and reputation for both agency and client. 

· Identifying competition and creating competitive strategies to counteract the competitor brands by developing and protecting the client's brands via suitable PR & Corporate Social Responsibility (CSR) activities. 

· Plan and manage internal and external communications and awareness of corporate direction, mission, aims and client/staff activation.

· Dealing with major clients, from briefing to delivery system

· Building and maintaining relationships with key clients.

· New business development with existing and new clients.
· Media placements, administration and Sales of advertising space in TheZimbabwean news paper. 

· Managing briefs from clients - understandings, timings, budgeting, controls and formulation into an agency brief.

· Working with the creative and production teams, managing status meetings, contact reports, press releases and articles, agency/clients spokesperson.   

· Recruit, manage, train and motivate direct reporting staff according to company procedures and policy. 

· Manage relevant reporting of management and financial information for the marketing department as well as presentation for board review. 

· Select and manage relationships with suppliers
Key Accounts

Quest Motor Corporation, OK Zimbabwe, Unilever (Royco, Omo, Lifebuoy, Vaseline), National Foods (Red Seal, Gloria), Olivine Industries (Olivine & Panol Cooking Oil), Danone Ultra Mel Yogurts, Colcom foods, CABS, Econet, Irvines Chickens & Eggs, Tanganda Tea, Dairibord Zimbabwe, Royal Ocean Pilchards, Probrands Foods, Prochem Chemicals, TM Stores, BAT.  




Upton Fulton McCann Advertising  
Account Manager  2006 –2009 
Summary of Duties 
Responsible for marketing activities in assigned accounts or regions. Manage quality and consistency of product and service industry. Ensuring visibility for the company and clients through various events and awareness campaigns. 

Responsibilities 
· Dealing with major clients, from briefing to delivery system.
· Building and maintaining relationships with key clients, new business development with existing and new clients. 

· Managing briefs from clients - understandings, timings, planning, budgeting, monitoring / tracking, controlling, report writing and feedback.

· Working with the creative and production teams, managing status meetings, contact reports, press releases and articles, agency/clients. 

· Prepare presentations, proposals and contracts and conducting presentations of campaigns & business pitches.

· Media networking and monitoring coverage for both ATL & BTL.

· ATL .i.e. television, radio, press/media bookings, press interviews etc.
· Distribution Monitoring.
· Formulate and manage the implementation of marketing strategy, including advertising and Public Relations including (CSR). 

· Formulate and manage the implementation of the media strategy. 

· Manage the process of conducting Market and Customer Satisfaction surveys. 

· Manage relevant reporting of management and financial information for the clients as well as presentation for management review. 

· Select and manage relationships with suppliers, media and production houses .i.e. Road Shows, In-Store Demos, Press, Model selection, Billboards including Electronic, Street poles, Wall Murals, Banners, Corporate Wear etc.  

· Develop and maintain corporate image and reputation. 

· Plan and manage internal and external communications and awareness.

· Management of traffic, job bags for billings, invoices and chasing for payments, quotations suppliers and production .i.e. management of billboards, street poles, corporate wear, branding & brand activations/promotions .i.e. Road Shows, Ladies Clubs, In-store Demos.
· Events Management & Strategic Planning Community Development competitions including High-End Golf Tournaments .i.e. Standard Chartered Bank Golf Tournament, Zambezi Golf  Tournament, Kariba Tiger Fish Tournament (KTFIT), NetOne Golf Tournament,  School sponsorships .i.e. Nugget Debate, Clean-Up Campaigns, Nestle Ricoffy Winter Jazz Festival, Nestle Milo Cup, Bohlingers Gigs, Chibuku Road to fame etc.
·  Strategic planning for all below the line communications especially community development projects & entering into contractual agreements with relevant authorities .i.e. City Councils of major cities.

· Managing Public Relations and Social Responsibility projects .i.e. community centre, schools & hospitals branding, expos, trade shows. 

· Complete responsibility of all the projects and project teams.
Key Clients 

National Foods (Red Seal, Gloria), Nestle ( Maggi, Ricoffy, Cerevita, Milo), Delta Beverages (Pilsener, Bohlingers, Zambezi), Reckitt Benckiser (Sunbeam, Harpic, Dettol, Jik, Disprin, Mortein, Vanish Nugget), Colcom, Quest Motors, Net-One, Standard Bank, Population Services International (PSI).
MEDIA DOT COM- DIV OF UPTON FULTON, McCANN P/L

Project Coordinator 2003- 2008

· The brief from our clients, particularly National Foods, Reckitt Benckiser, Nestle,  Delta was for my division to source, sample, and procure alternative communication methods to strengthen market share growth outside of TV, Radio and Press. 

· Client go-ahead relied on the division’s full findings and do-ability which would then be presented to client.  Their collective confidence resulted in 60% of their annual adspend going towards these projects.  

· Providing ongoing feedbacks to clients on a regular basis where variations were discussed and/or research conducted to ensure maximum brand awareness and repeat purchase. 

· Projects included City of Harare Social Responsibility – Community Development Partnership Projects, Urban & Rural Roadshows, Urban & Rural Outdoor Cinema, Billboards, Cookery and Home Hygiene competitions, High-End Golf Tournaments .i.e. Standard Chartered Bank Golf Tournament, Zambezi Golf & Tiger Fish Tournaments, NetOne Golf Tournament, School sponsorships .i.e. Nugget Debate, Clean-Up Campaigns etc.
SHERWOOD MOTORS
4 YEAR APPRENTICE TRAINED CLASS (1) MOTOR MECHANIC 
Apprenticeship





June 1996 – Dec 2000

Class (Mechanic





Jan 2000 – Sept 2003

· Servicing customers, accepting payments for serviced vehicles and helping them with any queries

· Assists with resolving customer complaints i.e. come backs, breakdowns.

· Managed the re-stocking of spares and the vehicle show room.

· Assisting the team in reaching workshop targets.

· Vehicle repairs & maintenance

· Trouble shooting, fault finding and diagnosis

· Staff training and safety practices

QUALIFICATIONS

CURRENT STUDIES
· Masters in Business Administration (MBA) (NUST).
· Diploma in Transport & Logistics (CILT)
PROFFESSIONAL QUALIFICATIONS
· Bachelor of Business Administration in Marketing Management

· Graduate School of Marketing Management of South Africa (IMM)

· Diploma in Marketing Management

· Graduate School of Marketing Management of South Africa (IMM)

· 3rd Level Marketing & Sale Management

· London Chamber of Commerce (LCCI)

· Certificate in Project Management

· Trust Academy Business School 
TECHNICAL QUALIFICATIONS

· 4 Year  Apprenticeship Training in Petrol, Diesel & Tractor Mechanics.
	ACADEMIC QUALIFICATIONS

· Higher National Diploma in Marketing Management 

· (HEXCO - Harare Polytechnic)

· National Diploma in Marketing Management

· (HEXCO – Harare Polytechnic)

· National Diploma in Public Relations

· (HEXCO – Harare Polytechnic)
Advanced Level
· Speciss College

· 2 Subjects

Ordinary Level
· Allan Wilson Technical Boys High School

· 6 Subjects

PERSONAL PROFILE

Marital Status


Married

Driver’s License

Clean Class 4

Professional Membership
Member of the Marketers Association of Zim



Institute of Motor Industry



Chartered Institute of Transport & Logistics





	

	
	

	
	



