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Profile & Objective
Marketing professional, having a proven experience of turning commodities into brands! Interested in utilizing marketing experience to activate customers for business growth.
Core Competencies

Outstanding communicator with excellent qualifications in Strategic Communications -Integrated Sales and Marketing - Team Building & Leadership - Strategic Partnerships-Alliances - Client Needs Fulfillment - Budget Preparation and Management - Brand Awareness Implementation – Executive/C-Level Relationship - High-Impact Presentations

Professional Exposure

Illumina Advertising LLC, Dubai
Sales Coordinator






April 2015 – Present
Illumina Advertising LLC is a specialization advertisement and printing house knows for providing qualitative & reliable efficient digital printing. 

My responsibilities:

· To respond quickly and efficiently to all in coming sales enquiries, face to face, by telephone, fax and email, preparing brochures as require.
· Managing the sales process for new prospects, from initial contact through to closure.

· Developing & maintaining successful business relationships with all prospects.

· Identify what customers want.

· Achieving all revenue targets & objectives in line with the area Business plan

· Developing a full understanding of the business market-place.

· Planning and organizing the day to ensure all opportunities are maximized.

· Working closely with marketing team to produce any sales collateral required for the target market.

· Contracting prospective customers and discussing their requirements.

Clients & Assignments:

· Served a diverse range of clients, which include:
· Fashion king “Land Mark Group” 

· Restaurant like “GGICO gourmet and Chili’s” 

Vision Marketing Network (Pvt.) Ltd 

Business Development Manager



May 2012 – Feb 2015
Vision Marketing Network is a subsidiary of Interflow Communications, a pioneer Activation/On-ground facilitation agency handling numerous brands and products
My responsibilities:

· Working on consumer insights to build campaign that truly reflect brand’s identity & convey its message through most affective channel 

· Building 360 degree proposition Campaign/Activation ideas that seeds into culture and cultivates TOM & Brand equity 

· Formulating strategies that explore new avenues that bring brand awareness to capture potential market share 

· Conducting extensive research in modern technology and employing them to give a whole new experience 

· Managing diversified Portfolio of top tier brands ranging from Telecom to FMCG & Banks 

· Build comprehensive strategic marketing plans for the clients and their brands
Clients & Assignments:

· Served a diverse range of clients, which include:

· P&G corporate DDS & Safeguard School Education Program 

· Beverage giants like “Pepsi Co International” 
· Fastest growing Telco’s like “Telenor and Zong” 
· Pakistan’s favorite biscuits; “English Biscuits Manufacturer” (EBM) 

· Consumers’ choice like “National Foods and Shan Foods” 
· World’s most prestigious organization “UNICEF”
· Planned and organized “Unicef” Polio Awareness Program, a program of United Nations  – throughout Pakistan

· Planned and organized “Habib Foods” activation program throughout Punjab.
· Conduced “Zong” activations in Northern part of the country. 

Other Experiences
· Associated with back to life, cancer awareness program.
· Working with save the children as supervision back to school program.
Personal Information

Age  


  28 years 
Marital Status
             Single
Visa Status                   employment
Valid UAE Driving Lisence
Qualifications

Masters in Business Administration speciation in Marketing A.I.O.University 2010
Bachelor in Arts
Personality Traits

Possess strong communication and analytical skills. 

Capable of learning new concepts in a shorter time span.

Proficient in English, Urdu as spoken and written languages.
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