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DANIEL 
Daniel.336336@2freemail.com

PROFESSIONAL PROFILE
Innovative, creative, and results driven sales and certified digital marketing expert with over 15 years experience assisting businesses and organizations grow their revenues by combining traditional and digital marketing practices. Professor level marketing education instructor. In depth experience utilizing content marketing, SEO, social media, CRM/CMS systems, email marketing, PPC campaigns, media planning, direct mail, advertisement, branding, public relations, and communications. Persuasive written and spoken English communications, team leadership/development skills, Passionate at uncovering opportunities, and proven ability to successfully implement initiatives as well as transfer skills to new industries.
DIGITAL MARKETING
Social Media
Created strategic goals and implemented social media campaigns by matching corporate initiatives with engaging content targeted to specific qualified users to increase followers, engage with them, and lead them to revenue generation activities. Created and managed Facebook Pages, LinkedIn Company Pages, LinkedIn Groups, Twitter, and Flipboard both within individual applications and through social media management and scheduling tools such as Hootsuite. Created social media editorial calendars to match overall marketing messages and timing to key events, engagement rates and insights. Achieved significant increases and brand awareness and revenue increases as a direct result of social media activities by directing users and followers to website and converting through specific calls to action.
Content Marketing 
Supervised and created compelling, high quality native English content in the form of newsletters, whitepages, videos, ebooks, and more to provide valuable resources, increase credibility and engagement for various industries. Managed social media, email marketing and traditional marketing to bring awareness to content and deliver to qualified markets. Result: Increase in contact rates sales, and revenues.
Email Marketing
Devised email marketing campaigns using various email delivery applications such as Mailchimp, Constant Contact, Aweber, and more. Produce email copy with attention getting subject lines, engaging content, and specific calls to action. Improved effectiveness of campaigns through analysis of open rates, conversion rates, A/B testing, date and time of delivery, segmentation of audience, and overall analysis. Effective in wording and placement of email list subscription opt in messages and latest methodology such as pop up opt in requests.
Search Engine Marketing
Managed Google Adwords PPC search and display campaigns of up to CHF 10,000 per month. Created effective advertisements using keyword analysis, continuous testing methods, and improving landing page content and conversion rates. Google Adwords Certified Partner in progress. Created and Managed Facebook advertising campaigns. Increased effectiveness and results of up to 70%.
Search Engine Optimization, Analytics, Web Development
Optimized organic search results for websites utilizing keyword and negative keyword strategy and analysis, creating content rich and engaging website copy, use of metadata, H1 content, back links, tags, etc. Monitored and adjusted website based on analysis and interpretation using Google Analytics to increase engagement, conversions, and time on site while reducing bounce rates. Increased website traffic up to 150% and conversions of 53%. Google Analytics Certified Partner in progress. Basic knowledge of HTML and CSS for website, newsletter, and widgets. Good knowledge of website creation, effective flow, and optimization for mobile platforms.

SALES
Successfully engaged in direct, indirect, retail and business-to-business sales and sales leadership positions. Managed up to 30 direct reports from 7 locations. Highly experienced with strategic development, budgeting, training, coaching, and all sales related activities. Numerous awards and commendations for sales and client service achievements
EDUCATION

Digital Marketing Professional Certificate, December 2016. Georgetown University, Washington DC

Google Adwords and Analytics Certified January 2017

Bachelor of Science, Business Administration 1991. Major: Management. University of Central Florida, Orlando, Florida
Licensed FAA Private Pilot, Single Engine Land

COMPUTER
High level of technical knowledge including but not limited to Windows and Macintosh Systems, Microsoft Office, Networks, Hardware, Productivity Applications.
AFFILIATIONS:
Chairman, Membership and Executive Committee, American International Club of Geneva
Member, National Business Aviation Association, Aircraft Owners and Pilots Association
Acquaintance, American Marketing Association

TRAINING / EXPERTISE REQUESTS
Television Interviews various marketing and business topics, Dukascopy Bank TV

Lecturer: Modern Marketing Techniques, HEIG Vaud

Professor of Marketing

PROFESSIONAL EXPERIENCE
MANAGING DIRECTOR Zwerski Consulting Group, Gland, Switzerland February 2007-Current
DIGITAL MARKETING / SOCIAL MEDIA MANAGER, Tranquil Dunes Vacation Home, St Augustine, Fl 2001-Current
MEMBERSHIP CHAIRPERSON American Int’l Club of Geneva, Switzerland January 2011-January 2016
DIRECTOR / PROFESSOR OF MARKETING Surval Mont-Fleuri SA, Montreux, Switzerland February 2008-November 2012
DIRECTOR OF SALES AND MARKETING Auglink Communications, Inc., St. Augustine, FL December 2003-November 2006
SALES REPRESENTATIVE, Verizon Wireless, Inc. Bethesda MD

ACCOUNT EXECUTIVE, Transwestern Publishing, Inc., Gainesville, FL

RETAIL SALES MANAGER, Alltel / ATT Wireless, Inc., Gainesville, FL
SENIOR ACCOUNT MANAGER, Alltel / ATT Wireless, Inc., Gainesville, FL

SALES AND SERVICE REPRESENTATIVE, Alltel / ATT Wireless, Inc., Gainesville, FL

PERSONAL:
Permit:

Swiss C Permit
Languages:
English Mother Tongue, French A2
Nationality: 
United States of America
Rue du Borgeaud 16, 1196 Gland, Switzerland     
Tel. +41 79 518 37 36
     Email. dzwerski@gmail.com

