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	Previous Profile: 

Senior Manager – Communication and PR 

Allcargo Logistics Ltd.  
(Listed multinational company with revenues of USD 932+ million as on CY’16).
	Email: nitesh.348329@2freemail.com 

Current Visa Type: Long Term Visit Single Entry – Tourist
Notice Period – Available to join immediately 



	Professional Overview: 
· Over 13 years of experience in Marketing, Corporate Communication, Brand Strategy & PR
· Expertise in Lead Generation, Promotion Campaign Management, Digital & Social Media marketing 
· Passionate with strong analytical, communication & writing skills. Worked with multinational companies
· Excellent organisation and planning skills.  

· Ability to work under tight deadlines and handle pressure well
· Developing sales focused communication (e.g. presentations, demonstrations, storyboards, videos, tender information and positioning documents)  
· Expertise in creating marketing content related to business, sales, press releases, internal communication, corporate announcements and authored articles for CXOs    

· Design, develop, implement & track campaigns for Internal Communication
· Expertise in planning & deployment of marketing campaigns across ATL & BTL mediums
· Specialist in annual planning & budgeting of Marketing / Advertising / PR initiatives
· Expertise in digital marketing including Social Media (i.e. SEO, LinkedIn, Facebook etc) and EDMs  

· Leading Corporate PR, media profiling/relationships for CXOs and identifying PR opportunities 
· Ideation of business / corporate events / conferences focused on networking / brand visibility / sales
· Experience in organizing 40+ corporate events/road-shows/conferences across India, Singapore & Hong Kong. 



	Educational Overview:

· Master of Business Administration (MBA) – Marketing 


	Professional Summary:
Previous Profile: Senior Manager – Communication and PR

Allcargo Logistics Ltd (Mumbai): May 2013 – February 2016
(About Allcargo Logistics: A multinational leader with global presence across 90+ countries and 200+ offices. Its consolidated revenue as on CY March’16 was USD 932 million, with over 6000+ team members globally)   

Role and Responsibilities
Marketing Communication:
· Lead the integrated MarCom function for the group, including 5 divisions + global subsidiaries (based in Belgium, Singapore and Miami) 
· Liaison with SBU / CXOs / Sales teams to collate business case studies, milestones for collateral development

· with corporate functions (HR, IT, Legal, Secretarial and Finance) for creating periodic internal communication campaigns including internal newsletter
· Manage brand compliance of the company as well as for the group, across 90 countries and offices globally 

· Centralize all marketing initiatives for the group globally, ranging from campaign ideation, content development to creative designs  
· Develop a global marketing campaign & communication calendar 

· To manage the production of marketing materials, including annual leaflets, sales brochures & flyers. 

· Assisting in competitor analysis and reporting, with particular reference to pricing, presentation and promotion for each meeting
· Design, develop content for global newsletter, websites, business/corporate/SBU/services announcements 
· Develop a calendar of Events, Exhibitions & Conference 

· Plan Annual Marketing Budget and track implementation 

· Conceptualizing ideas for corporate/SBU events focused towards sales/lead generation
· Develop and implement marketing content plan for the organisation by assessing business goals, industry/competition mapping 
· Creation of engaging marketing campaigns for effective communication across consumers/customers /channels

· Collaborate with regional CEOs across divisions/services to identify and implement sales / networking opportunities through customized events / forums / conferences 
· Develop key metrics for tracking & measuring marketing/social/digital campaigns
· Develop Pre/Post and Sales pitch collaterals for division / services (i.e. Flyers, Brochures, Posters, EDMs, Presentations, Audio Visual Films, Corporate Souvenirs)    

· Develop lead generation through ATL and BTL campaigns    

Public Relations: 

· Lead PR for Allcargo as well as for the group in India and APAC (Singapore, Hong Kong and China) 

· Develop key metrics for tracking & measuring weekly, monthly, quarterly & annual PR activities Manage relationship with on record PR agency

· Identify, develop and implement corporate PR campaigns focusing on creating brand visibility, thought leadership visibility for the Executive Chairman / Directors and corporate spokesperson across divisions

· Track monthly PR performance for the group through KPIs 
· Regularly monitoring magazines for brand mentions / coverage and keeping a record of the same
· Co-coordinating and building relationships with the media and PR

· Lead the social media social media teams for regular coverage and feature on the malls social media pages

· Write authored articles for Executive Chairman / Directors / Management related to respective business and leadership profiling  
· Manage relationship with trade bodies / forums / associations 


	Previous Profile : 

Senior  Manager  - Marketing 

Arshiya International  Ltd (Mumbai) 

May 2009 – January 2013

Arshiya International Ltd is listed on the BSE and NSE, with turnover of USD 300 million and is India’s only company to develop and operate unified supply chain solutions through Free Trade Warehousing Zones  

	Marketing & Brand Management 

· Designed and implemented annual corporate marketing / brand management strategy for the group and its seven divisions
· Development of group logo, re-positioning (base line) and implementing the new brand architecture across divisions

· Designed the complete mass media campaign plan for the group (TV, Print, Outdoor and Events)  

· Manage brand communication with internal stakeholders

· Create corporate/division sales/marketing collaterals

· Manage sales events and investor conferences across India and APAC (Singapore and Hong Kong)

· Prepare, analyze and track media budget and ROI on spend 

· Identify, plan and initiate customized events for the group / division to leverage brand visibility, generate sales leads and create PR visibility

Corporate Communications & Public Relations

· Manage ‘On Record’ PR agency (Adfactors) relationship 

· Identify brand /spokesperson  visibility opportunities through authored articles, white papers, interviews and customized events / forums
· Initiated relationship building exercise with leading journalists, editors, publications across business, general as well as industry domain
· Prepare/Ghost write quarterly(financial), customer acquisition press releases, manage and track press conferences/releases and editorial calendars 
· Design and implement a Crisis Management process for the group
· Lead internal communication with Global Advisory Board, Board of Directors and divisions


	Previous Profile : 

Manager  - Strategic Initiatives Group

Datamatics Financial Services Ltd

June 2008 – April 2009
Datamatics Financial Services Ltd (DFSL) is part of the $500 million Datamatics Group, specializing in software development, BPO and KPO services. 


	Marketing Communications 

· Lead corporate and division branding initiatives across trade fairs, events, forums, conferences in India and APAC

· Work closely with front end sales team to develop sales leads, brand visibility and sales related collaterals

· Lead preparation of investor collaterals, pre/post white papers, customized ‘as is/to be’ case studies 

· Manage on record advertising agency and assignment based projects

Public Relations

· Create PR strategy to leverage Datamatics’ heritage as India’s oldest BPO/KPO service provider 

· Create visibility in local as well as national business publications on company’s achievement

· Position company’s MD/JMD as thought leaders in the industry   

· Prepare customer acquisition/achievement press releases, tracking press releases and editorial calendars
 

	Previous  Profile : 

Manager  - Global Initiatives Division 

Sutherland Global Services Inc 

July 2007 – May 2008
Sutherland Global Services is a US headquartered USD 700 million global Customer Management Company with presence across 20 countries 


	Marketing, Sales Support and Communications

· Responsible for identifying and evaluating prospect business opportunities across North America, Australia and APAC markets
· Design, develop and initiate 1st level communiqué 

· Research/ Information Analysis - Identifying new markets /verticals/ geographies and Intelligence Support to the US Business Development Team based out of New York – Rochester.

· Initiated an account intelligence document on an existing account, for usage by Service Delivery team for expanding existing service queues for the client.


	Previous  Profile : 

Assistant Manager  - Business Development
Intelenet Global Services (Mumbai – India)

July 2006 - June 2007

Intelenet Global Services is a leading global third party BPO company that delivers outsourcing  services to Fortune 500 companies in UK, USA, Australia and India


	Pre/Post Sale and Marketing

· Research and identify prospect companies/markets/verticals across USA, UK and Australia
· Due diligence research on industry, competition and new markets/domains
· Supporting development of sales/marketing collateral, services and corporate sales pitch presentations


	Previous Profile:

Senior Executive : Global Initiatives Division

Sutherland Global Services Inc. 

June 2004 – June 2006 

	Marketing & Sales Support

· Part of the two member team responsible for designing the companies 1st corporate branding / PR strategy for its Mumbai and Chennai SBU
· Responsible for managing USA based CEO’s half yearly press conference and press releases for India and Philippines 

· Plan and implement company’s first print media campaign for across India

· Provide corporate communication support to HR function for employee engagement and recruitment

	Previous  Profile : 

Executive - Business Development  

Ascent Graphics Advertising Pvt. Ltd 

June 2000 – Jan 2002
	Marketing / Business Development  

· Identify prospect accounts and generate leads

· Identify and create an opportunity profile on the size and scale of prospect business and service existing accounts. 

· Client servicing

	Academic Summary: 

	Year
	Certification / Degree 
	Institution / University

	June 2004
	Master of Business Administration – Marketing
	Mumbai Educational Trust

	June 2000
	Diploma in Sales and Marketing
	AIEM Mumbai

	March 1997
	Higher Secondary Certification (HSC)
	Mumbai University

	March 1994
	Secondary School Certification (SSC)
	Mumbai Board

	Personal Details: 

· Date of Birth: 21st  February  1978  
· Gender: Male
· Languages Known: English, Hindi, Gujarati and Marathi
· Marital Status: Married
· Personal Indulgence: Travelling, Reading and Cricket 
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