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Zoober 
Sharjah, United Arab Emirates
Visa Status: Visit 
Zoober.357551@2freemail.com 
Nationality: India

Gender: Male
P R OFI LE     S U M M A R Y


· Solutions-focused professional with over 5 years of a successful career with diverse roles in Marketing and Communication, distinguished by commended performance and proven results
· Masters in Mass Communication and Journalism from MassCoMedia, Delhi University ( Graduated in 2012)
· Bachelor in Commerce with Accountancy Honors from Sambalpur University, Odisha, India. (Graduated in 2010)
· Previously associated with a South Korea based company -  Funizen Solutions (Gamemela) as Manager – Digital Marketing
C O R E    C O M P E T E N C I E S
	Search Engine Marketing/ Adwords (PPC)


	Social Media Marketing (Facebook, Twitter and LinkedIn)


	Search Engine Optimization (SEO)



	Market Automation and Media Buying


	E-Mail Marketing


	Content Management/ Communication/Events




O R G A N I S A T I O N A L    E X P E R I E N C E

Company: Funizen Solutions (March 2016 – November 2016)

Designation: Digital Marketing Manager

Key Result Areas:
· Managing seasonal digital marketing brand campaigns including creative development, website page and landing page development
· Creating engaging social media strategies and execution plans that cultivated audiences, increased web presence and enhanced brand awareness
· Monitoring the success of Social Media Campaigns through reports, analytics, and business objectives
· Handling day-to-day Search Engine Marketing (SEM) activities including campaign planning, implementation, budget management, performance review, and optimization of paid search campaigns
· Formulating digital strategy for delivering best ROI for campaigns on various result oriented metrics of cost per click, cost per impression, cost through rate, cost per session and other important factors in Google Analytics
· Performed primary marketing research by conducting concept testing
Highlights:

· Increased organic page views (30%) with reduction of bounce rates ( 60 % to 30%) on websites through site-content management & SEM analysis
· Initiated digital initiatives which led to three times increase in website visits and improved campaign click through rates (2.40% to 8 %)
· Increased the sales to 20% through digital marketing activities. ( AdWords: Text, Display and Shopping Ad)
· Created milestone through 100,000 likes at Rs. 2.18/ Like
· Successfully managed the mobile app (Mobile Game) campaign at CPI Rs. 50
· Reduced the CPC from Rs. 4 to Rs.2 in display campaigns through optimizing the right image and creative development, which also improved the CTR from 0.30 % to 1.09 %
· Overall the CPC of Text Ads is been Rs.16, with the CTR at 8.74% - 12 %. The campaign leads to 5.25 – Page/Session at 30.34% bounce rate with Average Session Duration records at 00:03:01
· Successfully designed launch campaigns of Google Play Gift Cards, Steam Wallet, Xbox, Play Station Network and a Mobile Game on Google Play Store
Company: UnikkApps Solution Pvt. Ltd (November, 2015 – January, 2016)

Designation: Digital Marketing Manager

Highlights:

· Managing the entire digital/social media landscape

· Developing the marketing strategy and plan
· Planning and implementing the social media and content calendar 
· Writing blogs for the company and PR websites

Company: Agrinet Tech (June, 2015 – October, 2015)

Designation: Marketing Manager
Highlights:

· Led a team of 4 people, where I was responsible for the end-to-end marketing activities
· Online Marketing: Search engine and Social Media Strategies, Implementation, and measuring the insights

· Email Marketing: Collecting database from LinkedIn, Twitter, and Hoovers to run multiple email campaigns to generate leads and turn them to business

· Events: Reviewing and preparing the even intelligence report, which helps to understand and participate at any event. Participating at events and delivering the sales pitch to generate leads and business.

· Public Relation: Reaching out the PR agencies and Print Media to promote the business in terms of editorial columns, AD banners, and Newsletters

· Communication: Content writing for the websites, Press Releases, News Letters and other marketing collateral like Corporate Brochures, Corporate PPT, and Technical Brochures

Company: JMR Infotech (February, 2013 – May, 2015)

Designation: Marketing and Communication Executive

Highlights:

· Social Media Marketing: Actively promoting the brand on social media websites, like: LinkedIn, Twitter, Facebook, StumbleUpon, Tumblr, Youtube, etc.

· Search Engine Optimization: Off-page optimization, On-page optimization, Bookmarking, Indexing, Directories, Listing, and Forums.

· Analytic and Insight reporting of the company website and other social media platforms, e.g. Google Analytics, Hubspot, Bing, Commune.It, WebsiteHealth, etc.

· Events: Reviewing and preparing the even intelligence report, which helps to understand and participate at any event. Participating at events and delivering the sales pitch to generate leads and business.

· Public Relation: Reaching out the PR agencies and Print Media to promote the business in terms of editorial columns, AD banners, and Newsletters

· Communication: Content writing for the websites, Press Releases, News Letters and other marketing collateral like Corporate Brochures, Corporate PPT, and Technical Brochures

Company: Worksphere Technologies (April, 2012 – January, 2013)

Designation: Content writer

Highlights:

Content Research, Keywords Research, Writing Blogs and Articles, Press Releases, Newsletters , Infographics/PPT, Case Studies, White Paper, eBrochure
------------------------------------------------------------------------------------------------------------------------------------------------------------------------

I hereby certify that the above information is true; I would be happy to provide additional information on my application letter in a personal interview.

