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	Objectives
An opportunity that rides on the challenge where I can utilize my creative energy and the communication ability to channel growth; with flair in the field of Managing websites, Online Marketing, & Product Development, sales, marketing and business development. 
Skills
· Key Areas: Website management-Define the site strategy, site architecture and map, Identify & Develop niche Content, Indentifying & Execute web products both commercial and non commercial (to increase UVs & traffic), Operations, Business alliances, Publisher tie-ups, campaign management, Web Promotions, Search Engine Optimization, Social Media Marketing, web site analysis using Google Analytics, National and International Sales and Business Development of software and web based services. 

· Personal strengths: Leadership qualities, Good communication & marketing skills, Openness to learn new things, Capability to handle a team and work in a group, Patient, Good Listener & Aggressive for work

· Technical Skills: MS Office, Computer Languages: HTML, Internet.

Strength:
My biggest strength is my passion about work. I work hard and always ready to meet the challenges. I am a quick learner and easily adopt new environment. I have a “can do” attitude which helps me in all domains be it sales, marketing, customer care, business development or any other. I am a self motivated and good communicator. 

Vision/ambition: 
Fulfill my responsibilities with top of my capacity, honesty and dedication and become a very responsible and a successful person in my assignment. 
Experience
Sales Manager Credit Card (Sales) (January06 2014 to Continuing)
HDFC Bank
Responsibilities:
Handling team of around 18 executives, and 16 Branches for the sale of Credit Card.

Generate new sales and retain existing business.

Monitoring day to day operations.

Achieving target of each month through Branches and Open Market.

Handling sales and marketing collaterals and customer communication.

Global alliances and partnership

Marketing and promotion of company and services

Yearly and monthly sales planning and execution of the same

Recruitment activities

 And many more
Area Sales Manager (March 10, 2012 to January 2014)
www.88db.com is a MNC having HO at Hong Kong and offices at Singapore, Thailand, China, Indonesia, Malaysia, Philippines, Singapore, US and India. Bangalore is the Head Office in India and other offices are at Chennai, Hyderabad, Kolkata, Mumbai, Delhi, Madurai, Coimbatore and Ahmedabad. 88db.com is a leading web solution providing company with its unique CMS based web templates. The company has created more than 8000 websites covering almost twelve categories. Apart from web development solutions, company also offers classified solutions, SEM, SMM and other. The parent company is JDB Holdings, which also has other leading web sites like openrice.com, streetdirectory.com, jobsdb.com and many more. 
Responsibilities:

Being ASM, I have to manage a team of around 62, which includes, Tele Marketing Executives, Sales Executive and Sales Managers, Asst Sales Manager, Accountant, HR excecutives. 

Focus on TMEs to acquire responsive database and generate more leads/appointments

Focus on SMEs to cover all areas of cities, Ahmedabad and Rajkot and generate prospects.

Focus SMEs and SMs to covert leads into actual sales. 

To handle corporate clients and close there leads.

Focus on smooth contract closer and payment terms.

Motivate team to work under pressure and perform up to the mark.

Absolutely targets driven work with great pressure, monthly, weekly and daily reporting to National Sales Manager.

Mapping targeted clients in all industries with penetration on SMEs, Corporate, individual professionals, retail sector and other. 

Head - Sales & Business Development (September 15 2007 to February 28, 2012)
Pathway Group
Pathway Group is a multifaceted conglomerate of various organizations with diversified interests in educational and developmental areas, providing strategic customized quality solutions at every stages of life, to the masses related to continuous sustained growth at the global platform, through focused research and development in various fields.
Responsibilities:
Handling team of around 30 executives, 1 branch Manager, 3 Sales Managers.

Generate new sales and retain existing business.

Monitoring day to day operations.

Finalizing target of each month and plan to achieve it

Focus on online and offline sales and business development activities from national and international client’s events, education, finance, internet marketing services. 

New product development and marketing & promotion of existing products.

Handling sales and marketing collaterals and customer communications

Analyzing and monitoring client campaigns and ensure timely delivery and as per requirements.

Global alliances and partnership

Marketing and promotion of company and services

Yearly and monthly sales planning and execution of the same

Customer care activities

Recruitment activities

Financial planning

Handling current customers from India, Australia, UAE, Gulf, USA, UK, Canada and many other countries.  

And many more
Manager – Customer Service ( June 2006 to August 2007)
Vodafone India Service Private Limited
Responsibilities:
Setting and meeting performance targets for speed, efficiency, sales and quality;

Managing the daily running of the call centre;

Liaising with supervisors, team leaders, operatives and third parties to gather information and resolve issues;

Maintaining up-to-date knowledge of industry developments and involvement in networks;

Monitoring random calls to improve quality, minimize errors and track operative performance;

Coordinating staff recruitment, including writing vacancy advertisements and liaising with HR staff;

Reviewing the performance of staff, identifying training needs and planning training sessions;

Recording statistics, user rates and the performance levels of the centre and preparing reports;

Handling the most complex customer complaints or enquiries;

Organizing staffing, including shift patterns and the number of staff required to meet demand;

Coaching, motivating and retaining staff and coordinating bonus, reward and incentive schemes;

Forecasting and analyzing data against budget figures on a weekly and/or monthly basis;

Improving performance by raising efficiency and sourcing new equipment to enable this, e.g. new dialing products.
· Product Marketing: Conceptualize and execute online marketing campaigns, promotional mailers
Achievements:

· Best Team Leader (Manager)-April, May June, August, September 2009

· Successfully launched social media campaign and created presence and profile in almost all media i.e. facebook, orkut, yahoo groups, twitter, linkedin, plaxo, peerpower, slideshare and many others. Feed the connections/fans regularly with informative materials/quotes.  

· Increase in turn over by 35% to 45% Y-o-Y.
Education
MBA from ICFAI, Ahmedabad-August 2013
· Secured 68.2% marks 
Bachelor in Business Administration (Marketing Management), Ahmedabad-2007-09.
· Secured 65.5% marks 
HSC, IGNOU
· Secured 67% marks in Commerce stream 

Additional Qualifications
· Diploma In Aviation, Hospitality and Travel Management.

· Computer Languages/Programs: C, HTML, MY SQL. Using PHP list for mailers and OpenX for banner management

Hobbies and Interests
· Keeping track of the advertisement market / trends in online media

· Listening to music

· Adventures trip

· Participate in  social activities
       Personal Details
· Languages Known
: English, Hindi, Gujarati, Malayalam and Tamil.

· Hobbies
               : Traveling and Listening Music.

· Marital Status                   : Married



