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___________________________________________________________________________________________                                                                    

                                               PROFESSIONAL PROFILE
Result oriented Corporate Communication personnel with in- depth experience in Manufacturing, Product, and Service sectors in a multi-vertical, global environment of business.
_____________________________________________________________________________________
                                               KEY CAREER MILESTONES
· Ideated , architected, executed and implemented Corporate brands internationally viz. Vedanta , Dr. Reddy’s 
· Developed  and launched product brands viz. Special Effects, wall finish paint brand, for Jenson & Nicholson India Ltd, the first polypropylene Auto Battery Brand for Chloride India Ltd , first exclusively branded kid’s shoes” Bubble gummers” for Bata India Ltd, 
· Established and earned accreditation for 9001 specifically exclusively for processes and systems incorporated for Advertising and Sales department, for Fenner India Ltd. 
· Successfully implemented framing and structuring corporate communication function/ department and its  activities for integrated and holistic brand building strategy for multi-location, global organizations viz Fenner India Ltd, Dr. Reddy’s and Sterlite Industries India Ltd, now Vedanta.
                                                AREAS OF EXCELLENCE
Brand Management - Product & Corporate Brand Ideation, Brand Creation, Architecture and Development, Brand Standardization, International Advertising Campaign Management, Integrated Brand Communication, External & Internal Communication, Marketing Communication, consumer insight analysis, brand development in congruence with organizational and marketing and their business plans and projections.
Marketing Communication Management - Marketing Strategy, Marketing Services, Marketing Communication, Event Management, ATL & BTL Activities, Channel Management, Seminars, conferences, exhibitions, events, product films/commercial development, Corporate Films
Corporate Communication- Strategy Planning , Development, Implementation, Operational and financial Forecast, integrated  external & internal communication management globally, PR & Social Media Management, Issue Management, Devising communication and financial Policies , processes  and Systems, Team Management, Training,  monitoring and development
Public Relations – Shape and align Public Relations strategy to organization’s priorities and significant events and announcements, Cross geographical stakeholders relationship development, Key global messaging consistency and build up, Government and associated partners’ interface opportunity build-up viz. delivery of conferences, large scale meetings and corporate presentations, Management of  Public Relations outreach to gain global messaging consistency across  priority areas,  provide strategic communications counsel and support to business leaders to build reputation, create opportunities to represent their vertical interests and catalyze  business through events and interfacing opportunities
Related  to all of the above –management of operation and financial forecast, vendors and agencies , material & inventory , database development and management, training   

                                                KEY SKILLS & COMPETENCIES 
Proven success in managing projects with advertising partners & external resources, demonstrated analytical, planning, presentation & project implementation skills, strong collaboration skills inside and outside the organization, project management skills- the ability to take a project from concept to conclusion, strong passion for learning and adapting to new communication and design principles, tools and technologies, strong people management- motivational , team building and communicating skills cross functional teams across  huge geographic areas, ability to create successful processes and measurement frameworks working within a budget, Consumer insight driven activity outcomes, provide strategic communication counsel and support to business vertical heads to build reputation and catalyze business viz delivery of conferences, large scale meetings and corporate entertainment , strong on event organizing and management, analytic and creative approach to work out strategies adopted                     
                                     PROFESSIONAL HISTORY 
Independent Consultant, based at Hyderabad.                                     Jan 2007 - Date
Clients  in retail, IT, manufacturing, real estate.
Projects ongoing- 
· Planning, forecasting and developing Marketing Strategy for a women centric website. Ongoing.
· Internal communication process and systems assessment, identification and development for a medium sized IT company, as a principal support to their HR initiatives, which includes Intranet, internal events, House journals from concept to implementation, policy framework on the communication involvement of 5000 employees, along with related training on its significance and utility in day- to- day operations and cost saving measures. Currently ongoing.
· Market opportunity assessment study including a market test event organized at Hyderabad for a Kolkata based retail firm wishing to expand into Andhra Pradesh and tier 2 cities nationally, with their retail outlets, as a part of their all India expansion plans.

· Developed and implemented crisis management documentation for an international real estate firm facing crisis issues including media management issues & policy development.

· Integration of process and systems of communication for a Spanish JV manufacturing ice cream cones, expanding in India, for the purpose of monitoring and synergizing their current ongoing expansion through franchisee route, including Branding Policy in India in synergy with their global branding.
· Formulating and conducting regular Training in corporate communication, Brand Management & Marketing Communication space for a well known Corporate Hospital, Hyderabad.

Head– Group Corporate Communication - International, Mumbai               Jun 2004- Nov 2006

Sterlite Industries India Ltd, now Vedanta 
Reporting: CEO 

Highlights:                

· Distinction of identifying, defining and directing the communication strategy essential for converting negative image perceptions of the company towards a positive long-term image

· Strategically directed the corporate brand (Vedanta) building route by establishing global synergy across Company’s presence, internationally and nationally. 

· Worked from London, India, Mumbai and regional offices across globe for effecting and internalizing brand VEDANTA for the earstwhile Sterlite Company, as much as integrating Brand understanding and usage across markets 

· Instrumental in structuring a corporate communication policy for the Company.

· Initiated “standardization” of communication in content, time zones and media mix as a step towards internal and external Corporate Brand Awareness generation.

· Established corporate website and intranet through outsourced mode.

· Initiated PR agency and Advertising agency empanelment for global management of creative activities and implementation essential to building the corporate image thereby documenting and defining their role play within the organization and revenue model to be suitable 

· Handled successfully internal launch event and related external brand building exercises for a new project commissioning for the Zinc manufacturing vertical
· Mapped, identified and disseminated messaging pillars proactively and regularly for the Company in the form of press coverage’s in national and international dailies and trade magazines, Company spokesperson interface opportunities with the press, participation in discussion panels etc with a view to building up a larger perspective on the business itself and the image projection of the Company within the scope of its business.

· Set crisis management routes as essential to Corporate image building
· Supported Company’s generation of 600 million Euro issue
· Pioneered and executed internationally effective campaigns in keeping with needs of communicating & brand building for the organization, its business, its performance year –on-year & its achievements.
· Worked from London, India, Mumbai and regional offices across globe for effecting and internalizing brand VEDANTA for the erstwhile Sterlite Company as much as integrating Brand understanding and usage across markets  

General Manager – Corporate Communication                                      May 2002- May 2004

Dr Reddy’s Laboratories Ltd, Hyderabad
Reporting: COO

Highlights
· Distinction of establishing a complete communication department for Dr. Reddy’s with a 7 member team.
Initiated and created “Communication Best Practices”, globally.

· Managed and implemented corporate communication initiatives to support Dr. Reddy’s business priorities internationally, in close co-ordination with the other Department and Vertical Heads.
· Was central source of information for corporate and issue management – i.e customer experience.

· Created and implemented employee programs, for encouraging the company’s culture and spirit.

· Formulated and implemented strategic media platforms (viz. House Magazine, Intranet, Website,                                                       Films, press releases, events E.g. seminar, conferences, press meets etc), for achieving various                                                            communication objectives.

· Established centralized systems and processes of the department, towards aligning company’s global communication needs including the accounting process.                                               

Sep’2000 – Feb’2002 with Contech Devices Pvt. Ltd, as a Marketing Consultant in an independent capacity.

Highlights 

· Formulated Marketing Communication inputs for the company’s emergency contraceptive pills, the first of its kind launched in India in collaboration with a French firm. 

· Accountable for managing and handling communication, advertising, top –of- the -line and below –       the - line marketing services
· Achieved the inclusion of the product in the National Family Planning Scheme.
Sr.Manager -  Advertising & Sales Promotion.                                             Dec’1996 – Apr’2000

Fenner India Ltd., Corporate Office, Hyderabad 

(subsequently Chennai)                                                                               
Reporting: Executive Director 
Highlights
· Managed the company’s corporate communication activities for 7 verticals
· Worked on Brand up-gradations & extensions with Research & Production Departments
· Spearheaded along with Legal department all Trade Mark Registrations & anti- spurious activities as part of the larger activity of Brand  Protection & Crisis Management

      Successfully established: 

                        Synergic communications activities throughout the Group Companies

· In-house department for direct mailing activities.

· Regular in-house news letter/house magazine as a part of strengthening internal communication within the group 

· Instrumental in undertaking the handling the launch of a premium brand nationally and responsible for 

· Implementing all related advertising and promotion related activities

· Successfully launched seminars for Distributor and Dealers.

· Won 2 brand infringement suits as a part of Brand Protection Activity  
Group Manager – Advertising & Promotion                                  Apr’1993 – Nov’1996

Transgene Biotek Limited, Hyderabad
Reporting : Managing Director
Highlights
Responsible for communication inputs related for 3 projects -Transgene Biotek Limited,

      manufacturing Diagnostic Kits, Transgene Vaccines Limited, manufacturing Vaccines & Transgene 

      Franchising  Ltd., franchising  diagnostic centres.  
· Was entrusted with the additional responsibility of overseeing export enquiries and formulating global advertising policies for the Company.

· Developed and controlled backend data processing

· Introduced the single step assays, the first of its kind, on pregnancy, HIV and Diabetes, nationally.
Brand Manager - Wall Finish range of Paints                                    Oct 1990- Feb - 1993                                                                           

Jenson & Nicholson (India) Limited, Kolkata 
Reporting: VP - Marketing with dotted line reporting to Managing Director.
      Highlights
· Accountable for marketing and brand management of 10 brands of wall finish paints on a national level with 7 brands of high market awareness & presence

· Supervised & managed “Living Space Cell”, (nationally) an extended wing of the marketing division, which specializes in dispensing consultancy on color schemes & paints.

· Build up direct interface with prospective end users of paints.

· Entrusted with the additional responsibility as a faculty member of the “ Exterior & Interior Course’ responsible for imparting training to prospective architects & interior designers for long time promotion of the brands

Branch Manager                                                                                Jun’1990 – Oct’1991 
F. S .Advertising Limited, Branch Office, Kolkata

Reporting : Executive Director , Delhi

Key Achievements:

· Instrumental in establishing and setting up the Branch Office at Calcutta. Generated Rs 2 cr. business in the first year of its operation  

· Developed and handled Clients for the agency with a proven track record of handling various brands such as Chloride India Limited, Exide range of batteries, Coal India Limited, Cement Corporation of India Limited, etc.

· Successfully handled the launch of “Polypropylene batteries for the Car Segment” , introduced for the first time in India by Chloride India Limited
 Account Supervisor                                                                           Apr’1987 – Jun’1990

 React Advertising Agency, Kolkatta 
 Reporting to: Branch Manager, Kolkatta




Handled a group of national clients viz ITC, Mcneill & 





Magor, Carrit Moran, Bata India Limited, Tata Steel etc 
Account & Media Executive 




          Mar’1985 – Apr’1986

Lynx Advertising Agency

Jamshedpur        
            Generated business from a host of reputed private & 





government business houses viz Tata Steel, Tata Robins Frazer, 
               


Tata Pigments Ltd, Bihar Industrial Development Corporation, 




Bihar Financial Corporation

Trainee, Public Relations Department                                                      Feb’1984 –Mar’1985
Tata Engineering & Locomotives Ltd TELCO, Jamshedpur
                                                       EDUCATION
      1986     Diploma, Sales Management- Indo American Society, Kolkata.
1984     Post Graduation – (Mass Communication) from Indian Institute of Mass Communication New
             Delhi                                         

      1982     Bachelor of Arts (English Honors) - Loreto College, Darjeeling, North Bengal University

      1979     Inter Arts- Jamshedpur Women’s College, Jamshedpur, Ranchi University

      1976     ICSE- Sacred Heart Convent, Jamshedpur, ICSE Board, New Delhi
