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Post Graduate  in Pharmaceutical Management (Marketing)
Graduate in Pharmaceutical Sciences
Creative individual with good communication, presentation skills, result oriented, ready to take newer challenges along with persistent desire to learn and upgrade in the field of Healthcare & Marketing 
EXPERIENCE
Company:  Glenmark Pharmaceuticals – Respiratory Segment
Job Duration :  5 years 6 months  (Jun 2011 to Dec 2016)
Last Designation: Group Brand Manager 

a) Joined the company in Jun 2011 as a Brand Manager

b) Promoted to Sr. Brand Manager (June 2013 to Dec 2015)  

c) Promoted then to Group Brand Manager (Jan 2016 – Dec 2016)
Key Responsibilities & Achievements: 

· Responsible to identify and launch new products in the respiratory segment, gaining market share in the respective therapeutic segment and exhibit growth in the prescriber and prescription base for the brands being handled.
· Formulate measurable result oriented marketing and sales strategies for achieving the set targets within the projected timelines.
· Alex group & Maclar being a mature brand whereas Alex Junior being a new product launch , was responsible for formulating strategies and communication planks in order to maintain the PLC (product life cycle) of individual brands.
· Maintain the Expense to Sales ratio of the portfolio being handled along with providing profitability of the product mix.
· Train sales team on quarterly basis with the scientific communication and sharpening the selling skills by creating simulated market environments during the training sessions.
· Mentor subordinates with their professional progress by monthly monitoring and guiding them on timely basis to achieve their respective KRA.
· Integral part of the team responsible for the successful launch of a new Division – Glenmark Respicare in October 2011.
· Managed the flagship & biggest brand of division& generated incremental revenue of 57 crs. (Alex Group – a mega brand in the cough market with 9 brand extensions).
· Felicitated the rank gain of brand from 541 to 145 in the IPM (Brand reached amongst top 300 brands of Indian Pharma Market– a prestigious position to be attained by only 300 mega brands of pharmaceutical industry).
· From Rank 6 in 2011, Alex jumped 4 ranks to be No. 2 brand in the antitussive segment just within 2 years.
· Identified the additional usage of clarithromycin in MDR & XDR TB, slashed the prices of the brand and aggressively promoted the same in TB which resulted in doubling the quantity growth of Maclar brand (clarithromycin tablets).
· Worked on the market identification, patient profiling and competitor analysis of 3 innovative products viz. Alex Junior, Digihaler&Nebzmart for a span of 1 year
· Launched Alex Junior -2013 (a cough syrup for children with revolutionary concept of non-cariogenic and low caloric syrup base), Digihaler – 2016 (digital inhaler device – pMDI, an innovative digitalized product for the treatment of Asthma and COPD) & Nebzmart – 2016 (a pocket size portable nebulizer which would improvise the QOL and therapy compliance of asthmatic pediatrics and geriatrics and simplify the responsibilities of the caretakers of such patients).
· Promoted twice within 5 years along with expansion in portfolio size and span of control in the capacity of a Group product manager.
· Awarded the best brand plan for 4 years in a row during the brand plan presentations.
· Felicitated as a star awardee for 3 years in a row (Prestigious Award for Glenmark’s star performers) for Excellence in Performance.
Company:  Medley Pharmaceuticals – Gastroenterology Segment
Job Duration :  2 years  (Jun 2009 to Jun 2011)
Last Designation: Brand Manager 

a) Joined the company in Jun 2009 as a Management Trainee

b) Promoted to Asst. Brand Manager (May 2010 – Mar 2011)  

c) Promoted then to Brand Manager (Apr2011–Jun 2011)
Key Responsibilities & Achievements: 

· Handled brands in the gastroenterology segment viz. DOMPAN Range (DOMPAN, DOMPAN OD & DOMPAN FORTE) & MOTINORM as a Product Manager.
· As an Asst. Product Manager, introduced new scientific communication and tactical plan with performance linked incentives for DOMPAN group which resulted in 100% monthly achievement from Apr’10 to March ’11.
· On the basis of performance, promoted as an Asst. Product Manager from a Management Trainee within a period of 11 months of joining (Official probation period being 2 years) and then promoted as Product Manager in April 2011.
· As a Management Trainee, performed Market Research with doctors & retail-hospital chemists for identification of new therapy gaps & availability respectively and made a detailed report for the same to propose new product or formulation launches.
· Conducted customer feedbacks of existing marketing campaigns to enhance or modify scientific communication, field working along with medical representatives including chemist and stockiest visits along with private practitioners and hospitals.
INTERNSHIP PROJECT 

Company: Sun Pharmaceuticals Industries Limited – Neuropsychiatry Segment (Internship - 4 months in 2008 during post graduation)
Project Title: To understand the prescribing habits of Oral Valproates amongst Neurologists and Psychiatrists and gain perceptions regarding the scope of Magnesium Valproate amongst the current Valproates. 

Market Insights:- 
· On personally interviewing 60 leading Neurologists & Psychiatrists across Mumbai & Navi Mumbai revealed that magnesium injections were given as an additive therapy along with sodium valproate in schizophrenia & bipolar disorders, specifically during the manic phases and during pregnancy & post-partum psychiatric conditions to mothers.

· Combining magnesium salt to valporic acid would be eagerly awaited to give the combined effect and increase the patient compliance.

· Along with the insights, in addition to the report also provided pre- launch communication ideas which were appreciated by the seniors and one of them was also incorporated during the launch of brand later.

RECOGNITION & ACADEMIC ACHIEVEMENTS
· Received Scholarship from Sir Ratan Tata trust for academic year 2005-06.

· Won the Second Runners up award for participating at intercollegiate Rx Pharma Festival for the technical project presentation on “Hazards of Self Medication” in the year 2007.
· Won first runners up award for whistling competition at intercollegiate Rx Pharma Festival in 2006.
· Elected as General Secretary of the pharmacy college and also the member of IPA (Indian Pharmaceutical Association) student committee for academic year 2005-06.
· Elected as placement committee member for final year marketing specialization students for academic year 2008-09.
· Presented a poster on “Progeria: Orphan and Neglected” and co- authored a poster presentation on “Nutraceuticals: Nourishing lives non-stop” at the 2nd Annual International DIA (Drug Information Association) Conference held in Mumbai in May, 2009.
· A distinction holder throughout the academic career.

ACADEMIC QUALIFICATIONS
· Bachelors in Pharmacy (Jun ’04 – Jun ’07)  from MET College (Mumbai Educational Trust), Mumbai University
· Post Graduate Diploma in Pharmaceutical Management with Marketing specialization (Jun ’07 – May -09) from Academy for Pharmaceutical Management (a Venture by Indian Pharmaceutical Association – Maharashtra State Branch), Mumbai
PERSONAL DETAILS
· Nationality : Indian
· MS Office proficiency in Word, Power point , Excel & Outlook
· Languages known: English, Hindi, Marathi, Gujarati (Spoken), Urdu (Spoken), Arabic (only reading), French (Beginner)
· Date of birth: 10th April 1985

· Marital Status : Married
